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From the salon to the rumpus room 


... Hexter has the fabrics and 


wallpapers to suit your every 


whim. See the Hexter collection 
for the right design to 

give your decorating plan 

the finishing touch. 


SOL 
FABRICS 


S.M. HEXTER New YORK SHOWROOM + 509 MADISON AVENUE 


CLEVELAND * BOSTON * PHILADELPHIA ® MIAMI BEACH * CHICAGO * MINNEAPOLIS ¢ LOS ANGELES ¢ SAN FRANCISCO 
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ANTIQUES & REPRODUCTIONS 
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After April 30th, 1955, the showrooms of Jacques Bodart, Inc. 
will be located at 49 East 53rd Street in New York City. 
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Scalamandre silk brocatelle of Gothic design is pat- 
terned in gold on yellow ground for dossal of high 
altar in the Cardinal Hayes Memorial, New York. 


CALAMANDRE | 


CONTRACT 
DIVISION 
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For over twenty-five years Scalamandré silks have 
been identified in the field of the liturgical arts with 
representative installations by leading churches of 
every denomination throughout the United States as 
decorators and interior designers have become aware 
of their “added plus” in quality and durability. The 
reason for this extra durability is that Scalamandré 
uses twisted three-thread organzine silk yarn in the 
warps, adding tensile strength. 

The Scalamandré plant—one of the largest in 
America—produces fabrics of the finest quality in the 
world, giving interior designers and decorators the 
best in design, cloth and construction. Skilled Scala- 
mandré workers are backed by 200 looms capable of 
producing any type of fabric desired, either printed 
or woven, to special order. Hundreds of beautiful 
fabrics in a variety of period and modern styles are 
carried in stock at all times. 

More and more interior designers are realizing that 
wherever textiles are required—whether for reproduc- 
tions of antique fabrics or for fine contemporary ex- 
amples—Scalamandré is the logical answer for any 
type of contract work. 

You can be sure of the quality and resources of 
Scalamandré Silks, 598 Madison Avenue, New 
York. Telephone PLaza 9-2070. The Contract 
Division is always ready to serve you. "Phone Gino 
Scalamandre, STillwell 4-0794, today. 

Other showrooms in Boston, Chicago, Atlanta, San 


Francisco and Los Angeles. 
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Another Scalamandre Showroom: 
Sileana Fabrics Inc., 15 East 57th Street 
New York, PLaza 3-6190 
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in Church of St. Michael the Archangel, Los Angeles, 
specially designed by Gino Scalamandre. 
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Below, green and gold Scalamandre silk damask of 
authentic Gothic design, as used for dossal of high 
altar in St. Patrick’s Cathedral, New York. 
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No. 1305— 
IMPORTED 
FRENCH 
RESTORATION 
DAMASK;; a floral 
pattern in keeping 
with Bourbon 
attempts to banish 
all reminiscence of 
Napoleon's reign; 
finest organzine 
and Italian 
Douppioni silk; 
$18.75 a yard. 
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Does it matter that a silkworm travels his orbit 300,000 times 
in order to spin a single cocoon? Is it really important to know 
that only 16% of the weight of that cocoon is considered 
fine enough to be spun into Berghem yarn?’ Maybe not. 
In themselves, these basic facts make little sense, but as indications 
of the extraordinary care and patience we invest in every 


inch of fabric bearing the Berghem label, they are truly 
meaningful. Elegance takes time, but one look at a 
Berghem damask—like the ones shown here—will convince 
you that this time has been well spent. 


Whether you choose from among our fabulous imports—cut 

velvets, lampas, brocades—or select one woven here in 

our own mill, you are always assured of magnificent 
quality. Furthermore, our deliveries are prompt, 

and made as promised. This holds true 
even if you decide to “weave your own”, 
a that is, have us make your fabrics 

No. 1301-9 to special order. Do visit with us soon. 


IMPORTED> 
QUEEN AN 
DAMASK of © 
late Italian © 
Renaissance 
origin; a large- 
scale motif 
especially suit. 
to wide-seated 
chairs of the 
period; finest 
organzine and 
Douppioni silk; 
$18 a yard. 


BERGH EM Ip) / 
26 east 56 st y Vy . : 

eas street . new york . plaza 1-0470 : 
CLEVELAND . LOS ANGELES MILAN, ITALY /] Inc. 
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ne of the many distinctive bedroom groupings __ 
which may be seen in our new showrooms. 
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Carpets by 
TEMPLETON of Scotland 


meets every requirement of the 


quality contract market 


Templeton all-wool carpets meet every standard of the modern hotel, 
office or club which appreciates and demands the ultimate in value. 


Their genuine Chenilles are made for the client who will not sacrifice 
long-lasting satisfaction for a temporary price advantage. 

Closely woven of costly East Indian and Scottish Blackface wools, skein- 
dyed to their standard range of colors, or any desired color, they can be 
woven seamless up to 33 ft. wide, to the exact size of any space. From 
$21.00 to $59.00 per sq. yd. retail. 

Templeton’s Perfection smooth-surfaced Velvet and Premier high-piled 
Hardtwist Broadioom are available in a large variety of colors in 12, 15 
and 18 ft. widths—all stocked in New York. 

Templeton’s Wilton, Velvet and Axminster weaves are made to special 
order in contract widths. 


Write for samples, swatches and full information 


JAMES TEMPLETON & CO. LTD., GLASGOW, SCOTLAND 


ROBBINS BROTHERS INC., 281 FIFTH AVENUE, NEW YORK 16, N. Y. 
Sole U.S. Agents 


Chicago 54: #13-153 Merchandise Mart © Denver 2: 307 Interstate Trust Bidg. (O. M. Chadwick) 
Pasadena 3: 1890 Linda Vista (D. A. White) 
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ACCESSORIES 


Accessories for Interiors Co., 119 W. 23rd St., N. Y. 11 
Assid, Alfred, 4211 Okemos Rd., Okemos, Mich. 
De Luca, Pino, Importers, 205 E. 49th St., N. Y. 17 
Goodfriend, C. S. & Co., Inc., 225 5th Ave., N. Y. 10 
Interiors Import Company, Inc., 783 3rd Ave., N. Y. 17 
Leeds, Wm. B., Gallery, 30 Beekman PI., N. Y. 22 
Lifetime Clocks, Zeeland, Mich. 

115 West 40th St., N. Y. 18 
Mottahedeh & Sons, 225 Sth Ave., N. Y. 10 


ANTIQUES 


Altman, Irving, 57 E. 57th St., N. Y. 22 
French & Company, Inc., 210 E. 57th St., N. Y. 22 


ASH RECEIVERS 
Loumac Supply Corp., Dept. ID, 333 E. 103rd St., N. Y. 29 


BEDDING 


Beckley, Charles H., Inc., 201 E. 56th St., N. Y. 22 
Hein & Kopins, 334 E. 75th St., N. Y. 21 
Mittman, M., Co., 316 E. 53rd St., N. Y. 22 


CLASSIFIED ADVERTISING 


DRAPERY HARDWARE 


Draw-matic Engineering Co., 13025 W. McNichols Rd., 
Detroit 35, Mich. 

Gould Mersereau Co., Inc., 35C W. 44th St., N. Y. 18 

Kirsch Company, Sturgis, Mich. 


FABRICS 


Berghem Fabrics, Inc., 26 E. 56th St., N. Y. 22 
Brunschwig & Fils, Inc., 509 Madison Ave., N. Y. 22 
Cal-Craft Wood Fabrics, 407 Jackson Square, San Francisco 11, Calif. 
Carpenter, L. E. & Co., Inc., Empire State Bldg., N. Y. 1 
Cheney-Greeff & Co., Inc., 150 Midland Ave., Port Chester, N. Y. 
Columbus Coated Fabrics Corp., 7th & Grant Aves., Columbus, O. 
Decorative Fabrics, Inc., 13 E. 53rd St., N. Y. 22 
Diament, A. L. & Co., 34 E. 53rd St., N. Y. 22 
Du Pont de Nemours, E. I., & Co., Dept. ID-54, 7010 Du Pont Bldg., 
Wilmington, Del. 
Falba Fabrics, 515 Madison Ave., N. Y. 22 
Fouts, Herbert, Textiles, Inc., 253 E. 62nd St., N. Y. 21 
Hexter, S. M., Co., 509 Madison Ave., N. Y. 22 
Jofa, Inc., 45 E. 53rd St., N. Y. 22 
Kroll, Boris, Fabrics, 220 E. 51st St., N. Y. 22 
La France Industries, 119 W. 40th St., N. Y. 18 
Larsen, Jack Lenor, 60 E. 58th St., N. Y. 22 
Lee, A. H., & Sons, Inc., 501 Madison Ave., N. Y. 22 
Morton-Sundour Co., 40 E. 53rd St., N. Y. 22 
Owens-Corning Fiberglas Corp., 598 Madison Ave., N. Y. 22 
Ramscna Fabrics, Ltd., 6 E. 53rd St., N. Y. 22 
Scalamandré Silks, Inc., 598 Madison Ave., N. Y. 22 
Schumacher, F. & Co., 60 W. 40th St., N. Y. 18 
Shulman Abrash, 40 E. 34th St., N. Y. 16 
Stroheim & Romann, 35 E. 53rd St., N. Y. 22 
Textileather (General Tire & Rubber Co.), Wayne Bldg., Toledo 3, O. 
Thorp, J. H., & Co., Inc., 250 Park Ave., N. Y. 17 
Tropicraft Woven-Wood Products, 14 Sherwood PIl., 
San Francisco 3, Calif. 
Updecor Fabrics, Inc., 6 E. 53rd St., N. Y. 22 
Wolfin Associates, 13 E. 53rd St., N. Y. 22 


FIREPLACE EQUIPMENT 


Bennett-Ireland, 455 Vine St., Norwich, New York 
Jackson, Edwin, Inc., 159 E. 54th St., N. Y. 22 
Jackson, Wm. H., & Co., 3 E. 47th St., N. Y. 17 

Ye Olde Mantel Shoppe, 327 E. 48th St., N. Y. 17 


FLOOR COVERINGS 


Barwick, E. T., Mills, Old Peachtree Rd., Chamblee, Ga. 
295 Sth Ave., N. Y. 16 

Congoleum-Nairn, Inc., 195 Belgrove Drive, Kearny, N. J. 

Fritz & LaRue, 10 W. 33rd St., N. Y. 1 

Gold, William, Carpets by, 19 E. 53rd St., N. Y. 22 

Holmes, Archibald, & Son, Erie Ave. and K Sts., Phila. 24, Pa. 

Jones, L., Co., Inc., 19 E. 53rd St., N. Y. 22 

Knickerbocker Carpets, ‘Inc., 9 E. 53rd St., N. Y. 22 

Manges, Simon, & Son, 575 Madison Ave., N. Y. 22 

Robbins Bros., Inc., 281 Sth Ave., N. Y. 16 

Templeton, James & Co., Ltd., 281 5th Ave., N. Y. 16 

V’Soske, Inc., 4 E. 53rd St., N. Y. 22 

Wehry, Geo., & Co., Inc., 120 Wall St. N. Y. 5 

Whittall, M. J., Assoc., Inc., 1 Brussels, Worcester 3, Mass. 
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FLOORING 


Uvalde Rock Asphalt Co., P. O. Box 531, Frost Bank Building, 
San Antonio, Texas 


FOAM RUBBER 
Goodrich, B. F., Sponge Products Div., 170 Derby PI., Shelton, Conn. 


FURNITURE 


Albano Co., The, 309 E. 46th St., N. Y. 17 

Aluminum Furniture by Sandfort, Inc., 127 E. 60th St., N. Y. 22 
Art Upholstery Studios Co., 110 W. 26th St. N. Y. 1 
Auffray & Co., 921 3rd Ave., N. Y. 22 

Baker Furniture, Inc., 305 E. 63rd St., N. Y. 21 

Barclay Square Furn. Co., 227 E. 56th St., N. Y. 22 

Beaver Furn. Corp., 42 Greene St., N. Y. 13 

Berge-Norman, Inc., 1 Park Ave., N. Y. 16 

Biggs Antique Co., Inc., 900 W. Marshall St., Richmond, Va. 
Blackamoor, The, (new address) 201 E. 56th St., N. Y. 22 
Bodart, Jacques, Inc., 385 Madison Ave., N. Y. 17 

Bradley, D. R., Co., Inc., 22 E. 49th St., N. Y. 22 

Brunovan, Inc., 383 Madison Ave., N. Y. 17 

Chairmasters, Inc., 200 E. 146th St., N. Y. 51 

Charak Furniture Co., 444 Madison Ave., N. Y. 22 


Ciullo Bros., 326 E. 32nd St., N. Y. 16 
Clark & Gibby, 20 E. 41st St., N. Y. 17 
Colby Asseciates, 239 E. 27th St., N. Y. 16 
Colembo, Leopold & Bro., Inc., 327-329 E. 34th St., N. Y. 16 
Colonial Mfg. Co., Zeeland, Mich., 325 Beverly, Blvd., Douglaston, 
En Bue Us 
Decorative Furniture Manufacturers Assn., 
350 Madison Ave., N. Y. 17 
De Gaal & Walker, Inc., 405 E. 62nd St., N. Y. 21 
Desks, Inc., 71 5th Ave., N. Y. 3 
Dessauer, Doris, 206 E. 5ist St., N. Y. 22 
di Lucca, Inc., 1226 2nd Ave., N. Y. 21 
Dods-Murdick, 36 E. 53rd St., N. Y. 22 
6-115 Merchandise Mart Plaza, Chicago 54, Ill. 
Dunbar Furniture Corp., 305 E. 63rd St., N. Y. 21 
Fabry Associates, Inc., 6-8 E. 53rd St., N. Y. 22 
Fine Arts Furniture, Inc., 320 E. 65th St., N. Y. 21 
Form & Function, Inc., 22 E. 21st St., N. Y. 10 
Furniture Specialties, 318 E. 61st St., N. Y. 21 
Gallo Furniture, Inc., 401 Park Ave., Brooklyn 5, N. Y. 
Gem Stone Arts Co., 204 E. 28th St., N. Y. 16 
Ginsberg, Joseph W., 37-39 E. 21st St., N. Y. 10 
Grosfeld House, Inc., 215 E. 58th St., N. Y. 22 
Guild Furniture Co., 43 E. 19th St., N. Y. 3 
Hamilton, Charles, Inc., 18 E. 50th St., N. Y. 22 
Hampden Specialty Products, Inc., Easthampton, Mass. 
Ital-Art Co., 667 Madison Ave., N. Y. 21 
Italian Marble Mart, 802 3rd Ave., N. Y. 22 
Kittinger Co., 305 E. 63rd St., N. Y. 21 
Knapp & Tubbs, Inc., 6-187 Merchandise Mart, Chicago 54, Ill. 
Knoll Associates, Inc., 575 Madison Ave., N. Y. 22 
Le Fort, Robert, and Company, Inc., 1825 Wylie St., Phila. 30, Pa. 
Macey-Fowler, Inc., 305 E. 63rd St., N. Y. 21 
Meldan Furniture, 2nd Ave., at 64th St., N. Y. 21 
Meyer-Gunther-Martini, Inc., 511 E. 72nd St., N. Y. 21 
Mueller Furniture Co., 600 Monroe Ave., N.W., Grand Rapids, Mich. 
Nahon Co., The, 423-35 E. 56th St., N. Y. 22 
Natale Showrooms, Inc., 222 E. 46th St., N. Y. 17 
New York Furniture Exhibit Corp., 451 4th Ave., N. Y. 16 
O'Donnell, Marie S., 435 Jackson Square, San Francisco, Calif. 
Parzinger Originals, Inc., 441 Madison Ave., N. Y. 22 
Pashayan, Edward & Co., Inc., 320 E. 65th St., N. Y. 21 
Perry Furn. Co., 507 Monroe Ave., N.W., Grand Rapids, Mich. 
Philips-Bruce, Inc., 944 Third Ave., N. Y. 22 
Probber, Harvey, Dept. ID-1, 136 Sth Ave., N. Y. 11 
Roffman, Edward, Assoc., 17 E. 48th St., N. Y. 17 
Ruder Bros., 160 E. 56th St., N. Y. 22 
Sacks, H., & Sons, 667 Madison Ave., N. Y. 21 
Salterini, John B., Co., Inc., 510 E. 72nd St., N. Y. 21 
Saybolt & Cleland, Inc., 326 N. 17th St., Phila., Pa. 
Seminole Furniture Shops, Inc., 300 E. 54th St., N. Y. 22 
Singer, M., & Sons, 32-36 E. 19th St., N. Y. 3 
Sligh Furn. Showrooms, Inc., 305 E. 63rd St., N. Y. 21 
Smith & Watson, Inc., 20 E. 55th St., N. Y. 22 
Spencer & Co., 8327 Melrose Ave., Los Angeles 46, Calif. 
St:embridge Mfg. Co., 131 N. Green St., Chicago 7, Ill. 
Taylor Chair Co., The, Bedford, Ohio 
Tomlinson of High Point, 305 W. High, High Point, No. Car. 
Townsend Mfg. Co., Waters Bldg., Grand Rapids, Mich. 
Transorient, Inc., 142 E. 32nd St., N. Y. 16 
Treitel-Gratz Co., Inc., 142 E. 32nd St., N. Y. 16 
Troy Sunshade Co., Troy, Ohio 
1 Park Ave., N. Y. 16 
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FRENCH FURNITURE 
OF THE 18th CENTURY 





authentic in design, of unexcelled 
quality and surpassing beauty 


BRUNOVAN, INC. 


IN PARIS, 8 RUE AMBROISE THOMAS 


IN NEW YORK, 383 MADISON AVENUE AT 46th ST. 
IN DALLAS, TEXAS, THE RODGERS CO., 3017 FAIRMOUNT ST 





MEMBER: DECORATIVE FURNITURE MANUFACTURERS ASSOCIATION 
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(Continued) 


FURNITURE 
Vanleigh Furniture Co., 115 W. 40th St., N. Y. 18 
Wheelright, Richard, Inc., 227 E. 56th St., N. Y. 22 
Widdicomb Furn. Co., The, 305 E. 63rd St., N. Y. 21 
Wood & Hogan, Inc., 385 Madison Ave., N. Y. 17 
Woodard, Lee L., Sons, 305 E. 63rd St., N. Y. 21 


LAMP SHADES 
Vitow, Ruth, 923 3rd Ave., N. Y. 22 


LAMPS AND LIGHTING 
Abels Wasserberg & Co., Inc., 23 E. 26th St., N. Y. 10 
Benthan Ltd., 924 3rd Ave., N. Y. 22 
Brach-Allen Studios, 1323 S$. Michigan Ave., Chicago, III. 
Camer Glass, Inc., 148 E. 54th St., N. Y. 22 
Cooper, Frederick, Studios, 1507 E. 55th St., Chicago 15, Ill 
Finland House Lighting Corp., 41 E. 50th St., N. Y. 22 
Flint & Bradley, Inc., 206 E. 52nd St., N. Y. 22 
Hansen Lamps, 978 ist Ave., N. Y. 22 
Hanson, Paul, Co., Inc., 15 E. 26th St., N. Y. 10 

611 Mdse. Mart, Chicago 54, IIl. 
Heckel & Rinaldi, 235 E. 42nd St., N. Y. 17 
Kardux, Earle, 624 Madison Ave., N. Y. 22 
Lighting Associates, Inc., 238 E. 47th St., N. Y. 17 
Lightolier Co., The, Dept. ID-45, 11 E. 36th St., N. Y. 16 
Moe Light, Inc., ID-4, 700 Oak St., Ft. Atkinson, Wisc. 
Nessen Studio, Inc., 5 University Pl., N. Y. 3 
Superior Lamp & Shade Mfrs., 72 Madison Ave., N. Y. 16 
Weiss, David E., Importers (Antique Lamps), 863 3rd Ave., N. Y. 22 
Winston, Charles J., & Co., 41 E. 53rd St., N. Y. 22 


LEATHER 
Adams Leathers, Inc., 530 Madison Ave., N. Y. 22 
Upholstery Leather Group, 141 E. 44th St., N. Y. 17 


MIRRORS AND MIRRORED FURNITURE 


Harriton Carved Glass, 511 E. 72nd St., N. Y. 22 
Libbey-Owens-Ford Glass Co., 3234 Nicholas Bldg., Toledo 3, O. 
Milch, D., & Son, Inc., 238 E. 44th St., N. Y. 17 

Newcomb, F. J., Company, Inc., 208 E. 52nd St., N. Y. 22 

New Era Glass Co., 315 E. 47th St., N. Y. 17 

Schwartz, I., Glass & Mirror Co., 412 E. 59th St., N. Y. 22 


MOULDINGS 
Bendix Manufacturing Co., 192 Lexington Ave., N. Y. 16 


PHOTOGRAPHIC MURALS 
Kaufmann & Fabry Co., 425 S. Wabash Ave., Chicago 5, IIl. 


PICTURE FRAMING 


Fettretch, Donald, 150 E. 53rd St., N. Y. 22 
PICTURES 
Saxon & Clemens, 64 E. 55th St., N. Y. 22 ¥ 


PUBLICATIONS 
Town & Country, 572 Madisen Ave., N. Y. 22 


SERVICES 
Allied Board of Trade, Inc., 350 Madison Ave., N. Y. 17 
House of Time, The, Inc., 471 Park Ave., N. Y. 22 


SHADES 
Holland Shade Co., The, 999 3rd Ave., N. Y. 22 


SHUTTERS 
Justice Mfg. Co., Inc., 400 Tootle Bldg., St. Joseph, Mo. 
Shutters Unlimited, Inc., 110 West End Ave., N. Y. 23 


STEEL PRODUCTS 
Aetna Steel Products Corp., 730 Fifth Ave., N. Y. 19 


WALLPAPERS 

Bowen, Louis W., Inc., 509 Madison Ave., N. Y. 22 

Fine Art Wallpaper Co., Inc., 575 Madison Ave., N. Y. 22 
Galligan, Wm. J., Inc., 515 Madison Ave., N. Y. 22 
Jacobs, A. H., Company, 515 Madison Ave., N. Y. 22 
Jones & Erwin, Inc., 15 E. 57th St., N. Y. 22 

Owen, Margaret, Inc., 515 Madison Ave., N. Y. 22 

Owen, Wilton E., Inc., 515 Madison Ave., N. Y. 22 

Pippin Papers, The, 515 Madison Ave., N. Y. 22 
Fimbertone Decorative Co., Inc., 50 E. 53rd St., N. Y. 22 








Van Luit, Albert & Co., 400 Chevy Chase Drive, Los Angeles 39, Calif. CH 


Valls Today, Inc., 9 E. 53rd St., N. Y. 22 
“asutomo & Co,, 24 California St., San Francisco, Calif. 
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No. 5519 . . . the Egyptian-inspired LUXOR Ebony case, with pewter bands and dial. Size: H. 18” W. 18” D. 234". 


For the Finest in Time-... 


Designed by Everett Brown Associates 


Illustrated 
Folder 


will be sent clocks 


upon request Div. o—- HOWARD MILLER 
ZEELAND, MICHIGAN 


Direct Showrooms: Waters Building, Grand Rapids e Richard Markoff Co., Dallas 


Albert Parvin, Los Angeles ¢ Design Center, San Francisco @ Furniture Exposition, Philadelphia @ Flues & Orr, Chicago ¢ Murray Showrooms, Indianapolis 
Furniture Mart of Miami, Miami ¢ Tom Sinks Furniture, Cleveland e Buffalo Furninire Showroom, Buffalo e Vanleigh Furnicure Showroom, New York 
Contemporary Furniture, Inc., St. Louis 
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Fresh new note in Interior Design . 


Col-o-Vin 
elastic upholstery 


now perfectly matched in 


vinyl wall covering 


If you are responsible for interior design as 
an architect, builder or contract decorator, 
your file is not complete without samples of 
Columbus elastic Col-O-Vin upholstery and 
matching wall covering. 


Here is an opportunity for the new and 
unusual in decoration. The full range of 
Col-O-Vin colors offers exciting possibilities 
for coordinating upholstered furniture with 
side walls and panels in restaurants, bars, 
offices, motels — any commercial interior. 


Arresting in design, texture and color, Col- 
O-Vin is also the most practical of decora- 
tive materials. It is virtually indestructible. 
It won’t scuff, fray, peel or crack. It is 
waterproof, fadeproof, flame-and-stain re- 
sistant. Soil wipes off with a damp cloth. 


Col-O-Vin wall covering is soft and pliant. 
It can be applied to any flat or curved 
surface without extra backing. When put 
on with special Col-O-Vin adhesive, it will 
stay up as long as the wall itself. 


This is the MUNSTER design for walls 


WRITE TODAY FOR SAMPLE BROCHURE with swatches showing complete 
color range. Includes instructions for applying Col-O-Vin wall covering. 


COLUMBUS COATED FABRICS CORPORATION, COLUMBUS 16, OHIO 


Columbus Col-O-Vin 


vinyl elastic upholstery and matching wall covering 


one Aree 





ety es. 
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TALK about beauty! 


Sample colorful 


Col-O-Vin in 





MUNSTER! 


Looking for something new and different 

in decoration? Sample Munster. An authentic 
reproduction of fine Irish linen, Munster has 
for the past year been the hottest design in 
vinyl elastic upholstery. This same rich 
texture is now reproduced in Col-O-Vin 
lightweight wall covering in 9 sparkling colors, 
one of which is shown here. Full 54-inch 
width. Immediate shipment from the only 
plastics plant which controls manufacture 
from design to delivery. 





oo ee Ee ercend This is the MUNSTER design for upholstery 















T 
HE PLACE |... Hotel New Yorker 


DECORATOR... Miss Eleanor LeMaire 





“Special designs, faithfully reproduced . . . con- 
formity of weave . . . economical installation.” 





..» Hotel Essex 


PURCHASER ...Mr. Vincent J. Coyle, Gen. Mgr. 


“Whittall carpeting in our public rooms is 
an investment in beauty.” 


. « « Crane Inn 





DECORATOR... Mr. G. Jackson Jones, A.1.D. 
“Creative ability of Whittall craftsmen coupled with 


superlative carpet quality makes every job satisfactory.” 


To complement your finest decorative themes, use contract carpet 
by Whittall, standard or special design. 


RUGS and CARPETS f rf 


Loomed by... [7 Seas al. | weavers 4s the temibed 
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softly, 
softly... 
the light streams through Paget, 
one of our newest Cumberland 
hand-screened prints. 
And the seven beautiful 
color combinations glow softly 


on the translucent fabric — 


a fine 48” weave 


of combed cotton and Fortisan. 
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furniture 
designed by 
Harvey Probber 
doesn’t 

quite 
complement 
everybody's 


way of living... 


it comes so beautifully close 


sek egp 


851 Dining Table, Mahogany, extends to 80”, additional leaves available 
852 Chair, Mahogany, biue-skin webbing, also available with foam rubber pad 
The expanded Harvey Probber collection now comprises complete groupings 
for living room, bedroom, dining room . . . as well as for office 
and contract installations . . . in our newly decorated showrooms. 
Write on professional letterhead for our new catalog service. 
Dept. ID-! 


HARVEY PROBBER ivc.. 136 rirtu ave. new york. 63 meRcwanoise marr, cutcaco 


St. Louis + Milwaukee + Houston + Hartford + Philadelphia + Factory Showroom: Fall River, Mass. 








‘pentane 




















DESIGNED BY GEORGE W. REINOEHL 


Ma Cc el Towler NEW YORK: 305 EAST 63rd STREET + TEmpleton 8-5900 


BOSTON: 150 CAUSEWAY STREET + Richmond 2-1800 











i FOR THE FIRST TIME... 
a complete catalog of 
) furniture cushion sizes. shapes 
and contours 
: 
9 | 








Keep costs down by planning furniture with any of 101 
standard Texfoam molds. Send today for the new free Texfoam catalog 
and wall chart. Write on your letterhead to 

B. F. Goodrich Sponge Products Division, 


170 Derby Place, Shelton, Connecticut. 
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SUPERB, CUSTOM-CRAFTED FURNITURE... 
WORTHY OF YOUR SMARTEST INTERIORS ) 





Designed with an air of drama, a sense of importance...and custom-crafted to per- 


fection by skilled Grosfeld artisans. The ultimate in inbred quality and beauty...at ' 
prices that are little more than what you would pay for the ordinary. See the new 


Grosfeld collections, traditional and modern... or write for catalog. 


| Exciting Collection...the New Import Department 


Grosfeld House is now one of America's largest sources for 18th and 19th Century 
porcelains, lamps, chandeliers, objets d'art, from England and the continent. 
Be sure to see new additions to the collection whenever you are in New York. 


Girosfeld Lh ou, Wa F Manutacturers of Furniture — 


Manufacturers, Importers and Distributors of Woven & Tufted Carpeting 





215 EAST 58th STREET, NEW YORK 22,N. Y. 145 NO. ROBERTSON BLVD., LOS ANGELES, CAL. 
DALLAS: 2606 FAIRMOUNT STREET CLEVELAND: 2810 SUPERIOR AVENUE 


New York Showrooms open Thursdays until 8:30 P.M. 


Member of Decorative Furniture Manufacturers Association 








The Market 


New Showroom Feaiures 
Luxurious Fabrics 

The Old Wozld trad:tions for fine silk 
w-avinz have been transplanted to the 
new showroom cf Be:ghem Fabrics, 26 
East 55h S reet, N-w Yerk. Featuring 
en exclusive collection of imported 
silks, sa‘ins, damasks and brocades, the 
showrcom actually derives its name 
from a town in Nor-hern Italy where 
silk weaving is a c2n'ury-old craft.-Em- 
phasis is on special order work with 
your choice of design, cclor and fabric. 
To show some of the many possibilities 
available, the showroom racks hold de- 
signs ranging from Renaissance and 
Queen Anne to Italian Directoire. 
There are plain weaves, stripes, Chi- 
noiserie designs, and magnificent cut 
velvets handwoven at the rate of two 
feet a day. In addition to the imports 
there is a group of domestic fabrics, 
designed and manufactured by the firm. 
Prices, which go as high as $60 a yard 
for the more intricate weaves, are quite 
in keeping with the high quality of the 
fabrics, and the firm takes pride in see- 
ing that orders are always delivered on 
promised dates. 

Latest 

Tommi Parzinger’s special flair for 
er2ating designs which bear a stamp 
of individuality, unmistakably his own, 
may be seen in a number of new addi- 
tions in his showrcom at 441 Madison 
Avenue, New York. He has, fog exam- 
ple, achieved some interesting and un- 
usual effects with glass—in a striking 
cu!-glass top for coffee tables and a 
desien for wall mirror with a Moroc- 
can motif sandblasted into the glass 
wiich is sold in 12” squares. A new 
18” squar> ccffee table with marble 
ton prevides a soluticn to s2ctional 


Parzinger's 
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sofa arrangements, for several of these 
tables can be placed together in an L- 
shape. An extension dining table, 72” 
long and 38” wide, combines platinum 
maple with dark mahogany inlays 
which form squares. Two 18” leaves 
are designed to fit within the mahog- 
any strips which completely disguise 
where the leaves are joined. A bridge 
table combines a beautifully grained 
walnut top with white metal legs and 
stretchers and polished brass details. 
A small square end table in walnut has 
a tortoise shell leather top, provides 
extra space with an extension slide. 
New lighting designs include chande- 
liers, wall sconces and a low floor lamp 
in brass or pewter with a 17” glass 
shelf, wood base and a typical Par- 
zinger touch: large, colored tassel light 
pulls. 


Window Shades 1955 


The renaissance of window shades can 
be pinned to their new role as true 
room accessories. Current styling in 
colors, textures, fabrics and now—trim- 
mings, makes them ar integral part of 
any decorating scheme. Holland Shade 
Company, 999 Third Avenue, has a 
complete new line of custom trim- 
mings: tailored borders, lush or 
straightforward fringes in almost every 
hue. They are panel-mounted for easy 
viewing with chosen shade materi>ls. 
and are the latest example of Holland’s 
policy of comprehensive display. 
Shown also is Texturlite, the.-new gold- 
touched vinyl shade line, a pleated 
shade with an extra top-lowering tunc- 
tion, a range of woven wood shades, 
including Solareed, for both horizon- 
tal and vertical operation, and fresh 
pastels in the familiar off wuite and 
ivory stand-bys. 


A BRIEF GUIDE TO NEW 
SOURCES AND PRODUCTS. 
AN INTRODUCTION TO 
LITTLE-KNOWN ARTISTS 
AND CRAFTSMEN, AND A 


SURVEY OF CURRENT 


TRENDS FROM COAST TO 
COAST. 


New Backgrounds 

For Old Prints 

Donald Fettretch, 150 East 53rd Street, 
New York, has given his showroom a 
fresh, new look with a medley of col- 
ored backgrounds which define group- 
ings from his extensive collection of 
old prints. A group of late 19th cen- 
tury engravings of rock formations has 
a crisp contemporary feeling as shown 
azainst a soft pink wall in the foyer 
of the showroom. The wall opposite is 
of special interest, for it shows an ef- 
fec:ive use of pictures against wall- 
paper with a Moroccan grill motif in 
black on a gold ground. A series of 
exotic birds with gold matting and sim- 
ple black frames blends handsomely 
with the paper and takes away the 
somewhat “busy” lock of its design. A 
grouping of delica‘ely colored florals 
and découpages of cupids in simple, yet 
elegant Florentine frames suggests an 
attractive background for a bedroom, 
as shown on a wall pain‘ed aquamarine. 
Several new finishes on frames are 
being introduced, including an espe- 
cially effective hand-marbleized finish. 
These frames are being shown with de- 
signs for French furnishings and archi- 
tectural details which have been cut 
out and mounted on aquamarine silk. 
A Bavarian costume ball of the late 
18:h century provided inspiration for a 
thirty 
charming and 


collection of approximately 


prints depic‘ing, in 
rather naive fashion, natives from vari- 
ous parts of the world—Mexican, Amer- 
ican Indizn, Chinese. Frames painted 
red and goli, and off-white ma‘ting 
edged in red and chartreuse enhance 
the striking colors of these costume 
prin’s. 

Continued on page 34 














Fine reproduction of a 
Fruitwood Regency Arm Chair 
(In your cover) 








THIS IS ONE OF THOSE TIMES when 
words are futile . . . these magnificent pieces 
must be seen to be appreciated. Imported from 
England . . . they are in a class all their own for 


rare distinction and exceptional beauty. 


Antique Hepplewhite Oval Breakfast Table — Fine Quality and Color. Circa 1790. 
43” x 60” x 2842" high. 


One of a pair of antique 
Regency Decorated Arm Chairs 
with Cushions. (Circa 1805) 


WOOD and HOGAN 


America’s Largest Wholesale Selection of Distinguished English Furniture 
385 MADISON AVENUE - NEW YORK 17, N.Y. 


Sole American distributors for Arthur Brett & Sons, Limited 
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Timeless, restful motifs 
hand-printed on our lovely 
all cotton Roney cloth. 


48” wide in six 


ee 


sun-drenched colorways 


there are more than 2000 
D F colorways from Which you can 
choose color correlatiens 






( Exclusively for Decorators 


DECORATIVE FABRICS, Ine. 


a New York 22, N, Y. 
}/ , Offices: 380 Second Avenue 


New York 10, N. Y ‘ 


: Showrooms: Miami, Chicage 








Showroom: 18 East 53rd Street 














PHARAOH 
ABSTRACT 


from the Dynel Dynasty 


An exciting new all-Dynel, fire-resistant, printed fabric for homes, 
hotels, institutions . . . in red, turquoise, beige-and-brown, 
copper-and-black, green-and-gold on white, pink-and-grey on white, 
our Series #20140. The two plain fabrics are also fire-resistant. 

One is all-Dynel. The other, a combination of Dynel, Saran and 
Fortisan in a casement cloth called Tussore, is the winner of the 
National Home Fashions League’s 1955 Trail Blazer Award for Fabrics. 
It has delightful draping quality, dimensional stability, and amazing 
durability. In champagne, seafoam, cocoa, straw, gull grey, pink, 
white, aqua, amber, our Series #2590. 


J. H. Thorp & Co., Inc. 
250 Park Ave. and 41 E. 57th Street, 
New York. 


Boston, Philadelphia, Chicago, Minneapolis, 
Dallas, Los Angeles, San Francisco. 


...1n the year’s smartest interiors 


The year’s smartest interiors— 
guideposts to fashion trends for several years to come— 
are to be seen in the 1955 Leather-in-Decoration Show. 
In noteworthy, newsworthy room scenes, 
leading members of A. I. D. display their talents, 
using genuine Jeather upholstery —of course. 
For them—and for you—genuine leather 
is the best, surest way to gain an effect 
that is both brilliant and practical. 


THE UPHOLSTERY LEATHER GROUP, INC. 
141 East 44th Street, New York 17, N. Y 
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Headboards ” Bedding ° I: rench Matelianl furniture ° | pholste red kurniture 


OLE LA addion 


Custom Craftsmanship for more than 50 years 


M. MEPEMAX CO: 


316 Kast 23rd Street e New York 2?., N. .¥ 
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Interiors by 
Roy F. Beal, A.I.D. 


Austin, Texas 


Leathers by 


ADAMS 








an Iu Texas, where fine leather ts appreciated, 
a “ADAMS Leathers” c chosen 





The Lounge of the new State Bar Association Headquarters Building, Austin, 
Texas, the only building ever erected by a State Bar Association in this country. 


© Adams luxurious leathers are matched to House & Garden color palette for perfect interior 
coordination. 


® 80 stock colors, including 25 neutrals and naturals, 55 chromatics, to eliminate costly ’ 
"special order'’ matches. 


© The Exclusive 'Velvetone” hand-finish for unsurpassed beauty. 


© Imported English hides are extra large, for lower unit cost per foot. 


Write today for new 1955 colors and computation charts. 


LEATHERS BY ADAMS, INC. 








‘ r 
530 Madison Avenue, New York 22 ~—PLaza 9-7303 
San Francisco/James E. King Washington, D. C./ Hawaii/Kamel of Honolulu 
: ~ Bernard Bernstein 
Los Angeles/Knapp & Tubbs Dallas/The Rogers Co. Cincinnati/Jerry Trefzger 
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THE MARKET 

Continued from page 27 
DuPont's Breathable 
Plastic 
DuPont has introduced a new vinyl 
upholstery fabric called Castleton 
which allows air to pass through in- 
visible pores. The subtle abstract pat- 
tern, designed by Russel Wright, has 
deep graining which conceals minute 
breathing interstices but in no way af- 
fects the well-known washability and 
long-wearing qualities of plastic fab- 
rics. As a result, no venting in seats is 
necessary and loose cushions can be 
made reversible—an important factor 
for economy where heavy wear is ex- 
pected. The unusual design is original, 
non-imitative of other materials, and 
has a changeable quality as it is turned 
in the light or viewed from different 
directions. The fifteen colors range 
from pastels to deep tones. Castleton 
is available to the trade in New York 


at Fabric Leather Corporation, 16 West 
32nd Street. 


eae 


The accent today is on walls, and the 


Designed for tho 


emphasis grows more obvious all the 
time—in every room throughout the 
house. To meet a lively trend and to 
help in creating an air of elegance, 
Syroco Galleries, 225 Fifth Avenue, 
New York, has created complete 
groups of decorative accents in various 
contemporary and modern forms—in- 
cluding clocks, mirrors, plaques, sun- 
bursts, sconces and brackets—in deeply 
cut carving and in silk-like finishes 
that are surprisingly moderate in cost. 
Some are massive in size, calculated to 
provide magnificent new wall interest 
in modern rooms, yet are light enough 
to hang on a simple picture hook. 
Every design is accurately reproduced 
from an authentic woodcarving, and is 
finished in gold, flat black or other 
finish, as you desire it. 


Dolls 

The Dona Doll collection is a delight- 
ful series of character dolls designed 
by Louis Marsans and made by hand 
in Barcelona, Spain. Approximately 13” 
high, the dolls are made of felt with 
flexible wire frames, and the colorful 
costumes, representing such figures as 
soldiers, Spanish toreadors, an 18th 
century lady or The Three Musketeers, 
are delicately fashioned from silks and 
satins with ornaments of glass, silver or 
gold. The actual making of the dolls 


Dona 


34 


follows a century-old Spanish tradi- 
tion. Work is divided among various 
families: one group does the cutting 
and sewing; another makes the shoes; 
while another works on the embroidery 
or applies detailed ornament to the 
costumes. All the parts are then sent 
to a factory in Barcelona where they 
are assembl-d. The dolls are not only 
exccllen: gifts to any collectors you may 
have amonz your clients, but they also 
provide charming decorative notes. 
Dona Dolls are imported by Na‘anel 
Abramoff of the Donaty Trading Com- 
pany, 225 Fifth Avenue, New York. 
Photographs and catalog will be sent 
on request. 


Tables by Risom 

A new and much-needed group of 
tables for home, office and institutional 
use has b2en added to the collection 
of furniture by Jens Risom, 49 East 
53rd Street, New York. Wood bases are 
in walnut; tops are laminated plastic 
in white, gray or walnut, banded with 
wood for softness of line. A 16” high 
cocktail-coffee table is available in four 
different sizes—square, round or rec- 
tangular. End tables are 23” high and 
are also made in four sizes. A dining 
or card table, 29” high, is available 
with a 32” square top or 36” round. 


Valuable Aid for 
the Designer 


The newest and most useful profes- 
sional tool we know of to save the 
draftsman hours of work in the prepa- 
ration of floor plans with furniture lay- 
out is the Rapidesign homefurnishings 
template distributed by A. Lawrence 
Karp, 16 Pu‘nam Park, Greenwich, 
Conn. The template is made of trans- 
parent plastic. engraved in 14”-to-the- 
foot scal> wi'h almost every imagin- 
able piec> of basic furniture, modern 
or traditional, outlined for tracing. 
With it and a pencil you can rapidly 
visualize room plans for your clients 
in minutes, as well as alter furniture 
layouts on the spot. The price is $2, 
which includes postage and packing. 


Caroline Lamp Shades 


A new showroom and workroom for 
Caroline, at 944 Third Avenue, N. Y., 
makes her distinctive lamp shades 
more easily available. Formerly of 
Long Island, she is known for her orig- 
inal designs, fine handwork, and French 
imported fabrics. Every shade is de- 
signed to be a partner to the lamp— 
in shape, scale, choice of fabric and 
delicate decoration. One shade being 





executed for en antique candelabra 
lamp picks up the base motif in a 
hand-pa‘nted gold leaf border. Appli- 
qu*, fine pleatings, beading and tatting 


are othcr finish de‘ails. Satin-back 
crep2, ant’qu2 taff-ta, shantung, nubby 
weaves, as well as linen and burlap 
are some of the fabrics—all washable. 
A particularly apt source for interiors 
in the French and English feeling, 
Caroline Lamp Shades offers a range 
for Exrly American or contemporary, 
and a comnlete service includes parch- 


mev. shad-s, and lamp refinishing 
when requred. 
Jarvis Honse Exrands 


For the past w2eks exciting thines have 
been happening at Jarvis Hons», 52 
East 57:h St., New York, a landmark 
for antiqu2 treasures. Workmen have 
been bucy moving and ins‘alling things, 
and pain‘ers painting away night and 
day, for cays on ond. And a big ship- 
ment of antiques has arrived from Eu- 
rope—just in time to celebrate the 
new openin~. Now all is finished, each 
antique in nlace. and the result is won- 
derful to behold! Instead of two floors 
of an‘iqu-s ‘o cheose from, as formerly, 
the entire buildinz is now occupied by 
Jarvis. commrising the entire five floors. 
But tha’ isn’t all. Complete room set- 
tings hav~> been assembled at great ex- 
pense for the display of the treasures 
to be found here, and these await your 
insnecticn. Better vet, brine a client 
with you for a double treat. For snecial 
mention we have noted te fo!lowing 
eight reoms: Week-end at L+dy Winde- 
mere’s: A dining room in the great 
English tradition furnished with old 
mahogany for a hunt br-akfss*, in- 
cluding a rare Johnson-Jeans expand- 
ing table with circuler tep wh‘ch opens 
—unbeli-veblv—from a comnec* 42” to 
one of han et prenortions. ?!ebeard’s 
Dormi orv: A lorge ~e-m with a col- 
lection of beds. including 
brass, wrought iron, painted and carved 
woods, with deccrative schemes sug- 
gested for each type. Venice, Anvone? 
A formal drawing room, all! crystal and 
white, wih superb Venetian antiques 
in faded colors combined with gold; 
outstanding here are the Venetian mir- 
ror doors and a pair of rare porcelain 
blackamonrs. East Meets West: The 
charm of this librery is derived from 
fruitwood furniture combined with 
18th-century handpainted Chinese wall- 
paper, as beautiful in color and design 
as when first painted, comprising six- 
teen con‘inuous panels similar to a 


antique 


Continued on page 52 
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M 10 PROV. 


: ® The Rankin Family Announce 
4 NEW LOCATION of 
e aa eC Chicago Showroom 
W. cor Merchandise Mart 


USO Snterins Go 
f" 


@ | 19 WEST 23 STREET, N. Y.C. 





a | 











Carico” 
CHICAGO: I219A Merchandise Mart * DALLAS: 301-3 Merchandise Mart PHONE CHELSEA 2-6444 


LOS ANGELES: Brack Shops, 527 W. 7th St. 








america’s leading decorators prefer 


Barwsick’s custom-tufted rugs and carpets 


arwick 
Wiles 


Makers of fine carpeting 
OLD PEACHTREE ROAD, CHAMBLEE, GEORGIA 
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Decorators are the first to recognize the deftly dramatic possi- 
bilities with Barwick’s revolutionary custom-designed, custom- 
tufted line . . . the line that means individual selection of designs 
and colors for individual themes in decor. 


Barwick’s new custom-tufted line gives you a choice of four 
patterns on a choice of two background qualities. Patterns are 
DIAMOND, BASKET, ENTWINED ROPE and PALISADES 
LINES. The viscose rayon overlay design is available on Bar- 
wick’s fashionable and fine 100% rayon cut pile CELEBRITY 
and on the dramatic, durable 80% rayon and 20% nylon IM- 
PERIAL CHENILLE cut pile. There are ten glorious back- 
ground colors — ALL-RAW-STOCK-VAT-DYED — the most 
radiant and enduring colors made. With each background there 











is a choice of three overlay colors. 7° 
CELEBRITY—Cut orders for retail approximately $12.95 per 
sq. yd. Sizes from 6’ x 9’ through 15’ x 24’. : 
IMPERIAL CHENILLE—Cut orders for retail approximately 
$15.95 per sq. yd. Sizes from 6’ x 9’ through 15’ x 24’, 
% hd 
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HAT BY MR. JOHN 


DE EVIA 


\AVC in wrought iron 








pry stal and Gold 


Exquisitely designed 
by 


“Carleton » 


Abels. Wasserbex 6, 4c. 


Le ns ee Oa TEASE. 26 STREGT 
Chicago: Space teas, Merchandise Mart 
Los Angeles: Marsh-Fairchild, 527 W. Seventh St 
Grand Rapids: Grand Rapids Exhibition Bldg 
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THE MOST SPECTACULAR ALUMINUM CONTRACT LINE 


THE HOME « THE CLUB ¢ THE HOTEL ¢ THE TERRACE cn 
INDOOR — OUTDOOR 


ZX 








AIRPLANE-TYPE CONSTRUCTION ° BAKED ENAMEL FINISH — BEAUTIFUL COLORS e FOAM ZIPPERED CUSHIONS 


Bradley 4 SEASONS 


HEAVY GAUGE SQUARE TUBE ALUMINUM 





THE BRADLEY “FOLDING FACTOR” SAVES YOU 60% IN TRANSPORTATION WRITE TODAY 
& WAREHOUSE SPACE .. . CHAIR ASSEMBLED WITH ONLY 6 SCREWS FOR , 
CINCINNATI DALLAS CHICAGO 
Trefzger’s Richard P. Markoff L. S. Walworth & Co. NEW BROCHURE 
3014 Woodburn Ave. 2508 Maple Ave. 325 N. Wells St. or Phone PLaza 9-5151 P 


MANUFACTURED BY 


THE D. R. BRADLEY COMPANY, INC., 22 EAST 49th STREET, NEW YORK 17, N. Y. 
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BRUNSCHWIG & FILS 
509 MADISON AVENUE, NEW YORK 
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delphia Boston + Chicago + Los Angeles + San Francisco + Dallas + Toronto + Paris 





Designed Specifically 
for every type 
and kind of 





PUBLIC SEATING 


AUDITORIUMS 

SCHOOLS 

STADIUMS 

HOTELS 

CLUBS 

RADIO STATIONS 

OTHER ORGANIZATIONS 


No. 76 Auditorium Chair by Hampden 








sturdy—comfortable—low priced! 


, 6 x Made with all steel tubular frame fully 


Height — 32”. conforming die formed metal seat. 


Height of Seat from floor — 18”. RE Comfortable contour back for perfect 
Seat size — 1644” x 16%”. - posture. All parts rust proofed by phos- 
Folds to 39” tall, 18%” wide, 234” thick. ee phating process. Finished in baked-on, 
Weight — 12% ibs. Bad chip resistant enamel. Replaceable non- 
Packed 4 Chairs to carton. “ef marring rubber feet on all legs. Send 


Colors: Beige or Gray. for catalog 



























EASTHAMPTON + MASSACHUSETTS 


SPECIALTY PRODUCTS, ane. / 
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designers: 


assure yourself of better results with this completely new 


Pel; oela-tilale me- tale Mme) olaleli-ti-1e amaar-lictat-L 


wwN YGEN. 





IN NEW e Qmupas LEATHER EFFECT 


TWICE NEW! A revolutionary new supporting fabric 


—and the sensational new Pampas pattern! 


All the rich depth—the subtle variegation and 
blending of color you find in top-grain leather— 


have been completely captured. 


Only by seeing and feeling it can you know its true, 


natural beauty. 


. it's the 
lsaled-} Meas celleiilelal-ia 
rof-eA-J le} olaal-1al M@e-Jialet mm ial me laligelelelesirela) 


ro} Ma r-lelalensel-let «lemme Alak al 


...a supporting material that gives — 
not just “ONE-way” stretch... d 
not just “TWO-way” stretch... ll | 





In laboratory tests, samples 
tore-—NOT at the stitches 
but where the clamps gripped 
the material! 


GENERAL 
"orkcuse 


Compery 


GONERAL TIRE & RUBBER COMPANY, 
PENDING 


The most supple, stretchable supported viny] i 
ever produced. As workable as all-plastic (Wd D 
sheeting itself. forms smoothly and snugly BALAN ma 
to curved shapes and forms without wrin- M4 = 
kling or sagging. It has tremendous tear Gr STRETCH 
strength and durability —eliminates tear 
growth! 

IN EVERY 


DIRECTION 
FOR SAMPLES PLEASE WRITE he 


TEXTILEATHER 


es, 
a\ \W 
DIVISION OF THE GENERAL TIRE @ RUBBER COMPANY ‘ta 





TOLEDO 3, OHIO 

















<¢ f 
a Fo a 


‘ice 
¢ yao P re 


e Dheg pei vos 


~ gre 


ake ee ee 


i ~~ 


owoeew OF SO * v 
? tery at ee 
< Sle d 
Teerge* 


. 
roe ee 


Cworrrerces 
el le 
) aoe oe 

Gere reel rrorer. 

*Preaer teres 

A ‘dow °c. ; 

; rer’ as 

car tbore PPO E ee rere 

“> teperrenrr “rd 


(epi hetwraer “Oey 
F el ad 4 
revered « peeves 
rer?ec (far nres 
ovrece 7? 
l poe ere 


ee 
—}Y Je* 
” ~~ 2r 
‘Ser 
mae 
npeneed- ~ 
Feuer Fd ol 
i? 4 creeds 
pyrene 
rere pe. e ere 
pitas 4 “tame path tainn sine 
, TES Page ovecvt 
crver forre- 
baddanatiaantel 


ewrre ‘ewoerres 


morwe 


‘ 
> 


aor 


‘Foe oe 


100% Nylon Face 


ARGENT — Hi-Lo pile in checked design 


reercoce owe 
evre , 
rére 

eecsi ry 
qf 

‘Pr oen 


ware 


‘fours 7 
oP? Fe ve 


eterer 
(7 s¢99" 
fe , 
pepe 
aa. v 
erety rece 
res ; 
row 
rere 
?ree 


pet tee’ 
legrere 
Cporococel 
POP ooraers 
Cote , 

‘wow > SET Ove cr Ks 
Pie ‘ cPreeesr 
leper 


er of" ee hale 
A 
: ‘ > 


rrreg rere’ 


(Rere crores STS 

foros rs ere 

‘ 4 J we rire 

Pte teiveqgearr 

“Po, ae *SEOwse ‘trorcer 
rope fret + 

PP Peers 
Sh ee Pa ed 


SCS SOP ORL er et 


RRO OPS Se! Tine 

ee Se ; 

cert re 
Pate.’ herwer 


PP a eet ae 
a3 


cece ry - 


oe 


tel creer 
arheehysd ( cada 
teres 
rr Paee Sa. mo eer 
Sserg* pers bho 
6 Aye ‘feebinee? (re ror CEPT PE Peer ere 
a tt oe ee oe id Ll - Tree 
. ifre- eww 7” . 
@yvocruee £2°P , 
Pe Prere eT PY 
! teaer rere: Fe 
*rer7 Lae °8ey #£ fevers 
> cba 47 remo , 
Pree peeve: Spee arr - ‘rete (per hew 
Rhee Ee POe? Tepper “Rs Tren’ 
ter ooet 
wer g POPP: 
. e aerhe ‘for 
tome Sutabthensee New 5 etre 
Fey os erect f) 
; Pore ee. , lever > 
NPR RO: : re ox "8? OF "le poe 
se Ad ee oe Peal A at yan ete 


teow cee 


i 


Pe 


roe 


ered, 
4 cree ree 
ore pate er 


Sew rns 
orere-r 


INC. 


INDUSTRIES, 
EXECUTIVE OFFICES: 119 WEST 40th ST., NEW YORK 18, N. Y. 


MILLS: LaFrance, S.C., Pendleton, S C., Anderson, S.C 
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LaFrance Textiles, Ltd., Woodstock, Ont., Canada 
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KITCHENER 
CALGARY 
MONTREAL 
WINNIPEG 
SAN FRANCISCO VANCOUVER 


SEATTLE 


MIAMI 
MINNEAPOLIS 
NEW YORK 
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GRAND RAPIDS PITTSBURGH 
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CLEVELAND 
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Vina-Lux makes it 
easy to have spar- 
kling clean floors 
without hard 
chores. Born with a lustrous built-in surface 
sheen, Vina-Lux stays bright without waxing 
or “on-the-knees” scrubbing. This beautiful 
vinyl plastic flooring shrugs off dirt, greases, 
stains from food or household products. These 
common enemies of most floors make no im- 


pression on Vina-Lux. 
These superlative Vina-Lux qualities make 
clean, attractive floors possible with less effort 


than ever before. Vina-Lux beauty draws ad- 
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miring looks from everyone—gives a new lilt 
to living. For every Vina-Lux color is fresh, 
new and bright—right for modern decorative 


needs, perfect with today’s new fabrics. 


Get the facts before you specify floors. Write 
for Vina-Lux catalog complete with color chart 
and product data, plus a full set of actual 


Vina-Lux samples. 





AZROCK PRODUCTS DIVISION ® UVALDE ROCK ASPHALT CO. 
FROST BANK BUILDING e SAN ANTONIO, TEXAS 
MAKERS OF VINA-LUX @ AZROCK e DURACO e AZPHLEX 














All business is show business... and needs beautiful 


GOLD SEAL Inlaid Linoleum 


Unlimited in design possibilities 


Decorative—yYou can plan the most special designs, such 
as treatments to direct traffic flow or separate areas in stores 
and offices. You'll find a wide range of rich colors, inlaid 
for long-lasting beauty. 

Quiet and comfortable—Gold Seal Inlaid Linoleum is 
resilient to help reduce foot fatigue and resist indentation by 
heavy furniture or fixtures. And, floor noise is deadened 
considerably. 

Performance-proven—(nstallations 30 years old or more 
are still giving top service. 

Easy to maintain—Resists dirt, grime and dulling film. 


For home or business... 
you get the finest choice of allin... 


INLAID LINOLEUM ~- RANCHTILE® LINOLEUM ~ VINYLFLOR - VINYLTOP - LINOLEUM 
VINYL, VINYLBEST, CORK, RUBBER AND ASPHALT TILES - CONGOLEUM@ AND 
CONGOWALL® ENAMEL-SURFACE FLOOR AND WALL COVERINGS 
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Cuts cleaning time and costs to minimum. Dense, satin- 
smooth surface rarely pits, scars or cracks. 
Economical—lnitial costs can be amortized over long period 
of time. Low maintenance costs. 

Guaranteed—Satisfaction is guaranteed—or your money 
back! 


Specifications: Commercial gauge (%”) for heavy 
traffic, commercial, industrial and institutional areas. 
6’ wide by-the-yard and 9” x 9” tile. Burlap back. 
Patterns: 21 Veltone®, 4 Plain, 6 Battleship, 5 Jaspe. 
Install over suspended wood or concrete subfloors. 


GOLD SEAL 


FLOORS AND WALLS 
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of the “people who 


1)* 


live in glass houses 
get 50% more 
efficient insulation 
while they beautity 


their WI ndows with *at 1000 Lake Shore Drive, pecs Il. 
Milium: insulated 


Wey Tr | Everglaze cotton 


=» ss 
Yes, 71% of the people who live behind the dramatic a rapery lin i ng 


panoramic windows at 1000 Lake Shore Drive use Weatherwall! 


The unique combination of Milium insulation and Everglaze ei A. 
e 





beauty make it the perfect choice for them—and for every- 


one! Provides “weather control” by reducing temperature AS a 
changes indoors by as much as 50%. Choose from 20 —_ 


. . by th ti f 
“picture window” colors for the most wonderful drapery pet ne 


installations ever! 


AVAILABLE AT MOST DECORATIVE FABRIC JOBBERS 


wow | Militim.| == 





SHULMAN ABRASH, Inc. 40 East 34 St., New York 16, N. Y. * LExington 2-1222 
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bon voyage 


foom lhe Staff of 
INTERIOR DESIGN 
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SPECIAL 
OFFER 


Tvrenior DESIGNERS 


JB The first year's series of 


ae NOW AVAILABLE IN ONE VOLUME 


By popular request we are making available a limited quantity of re- 
prints of the first year's run of the ''7 Interior Designers'' series bound in 


one volume. This series ran from September 1953 through August 1954. 


The introduction of the ''7 Interior Designers’ series created much 
interest among interior designers /decorators and manufacturers in the 
field as a useful source reference and for its trend-making information 
in the use of color, furniture, fabrics, floor coverings, wall coverings, 


lighting and accessories. 
You can now obtain this series all in one volume as a handy reference. 
lt covers the selections of 84 different interior designers /decorators— 


a total of 504 selections, fully illustrated. 


If you desire a copy, the order form below is for your convenience. 


Bids | NAME. 
ease enter my order tor one 
ee eee ADDRESS 
terior Designers” series con- 
taining the selections of CITY _ ZONE STATE 


of $3.00 per volume. 


My check [_] or money order [_] is enclosed. 


Seeeee eee ee ee eee eee eee =, 





ee ee ee et 
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AMERICAN INSTITUTE OF DECORATORS WELCOME TO PARIS & KNOLL SHOWROOMS ON BOTH SIDES OF THE ATLANTIC 


e 
/ ie » a 
ene nat TS 


KNOLL ASSOCIATES, INC., 


575 MADISON AVENUE, NEW YORK 22 @ KNOLL INTERNATONAL FRANCE 13 RUE DE L'ABBAYE, PARIS 


a 


BOSTON-CHICAGO-D 1AMI-WASHINGTON 


FURNITURE FABRICS 











THE MARKET 


Continued from page 34 


set in the Victoria and Albert Museum. 
They Lived Happily Ever After: A com- 
pact bridal suite, including bedroom 
and dressing room, as frothy and sweet 
as the icing of a wedding cake—and 
so attractively styled in white painted 
furniture, trompe loeil mirror, opaline 
flowers and ormolu, that even a bride- 
groom will admire it. Time on Your 
Hands: Definitely French in character 
with lovely old antiques from the prov- 
inces, including clocks and hourglasses, 
bird cages at shuttered windows, a 
faience stove, wrought iron and brass 
baker’s tables, and cabinets of old 
French paneling, the embroidered ba- 
tiste curtains 
Silken Setting: 


handmade in Paris. 
A sophisticated black 
and white room Edwardian in charac- 
ter, with interesting pargeted ceiling. 
the fabrics entirely of silk, and com- 
plete with crystal chandelier; notable 
decorative items include a black lac- 
quer card table with accompanying 
chairs, a pair of whippet stands, Ré- 
camier sofa at an inlaid marble mantel. 
and a rare gilt open screen. Bachelor 
Diggings: The smart drawing room of 
a bachelor’s flat, styled in the Regency 
manner, with an unusual bar, a desk 
that doubles for buffet service, con- 
trived from a hunt table, and a unique 
collection of antique musical instru- 


ments assembled on one wall. 


New Source for Fabrics 


One of the more dependable sources 
lor stimulating smart textiles, and a 
firm with every type of fabric needed 
tor completing a job available at the 
one address, is Falba Fabrics, 515 Mad- 
ison Ave., New York. Jot down the 
address for you'll have occasion to refer 
to it from now on! The fabrics are dis- 
played against the walls in a new way. 
resulting in a most attractive show- 
room which you will want your clients 
Included is a collection of 
woolen fabrics woven by hand in Den- 


to see, 


mark, of the softest texture imaginable, 
in delightful patterns, including Sailor 
in light and dark blue stripes combined 
with white. Best of all, the entire group 
is moth-proof! From Sweden there is 
a group of printed sheers, fresh and 
gay for summer and offering unlimited 
decorative scope in their use, for the 
designs include geometrics and non- 
including Milky 
Way, a spattered blue pattern on white, 


objective patterns, 


and a dramatic Architectural Study in 





several different color combinations. 
And be sure to see the woven harle- 
quin plaids in jute and linen with 
matching woven Roman stripes for 


truly “different” combinations. But 
you'll like best of all the rich variety 
of beautiful silks and cotton-and-silk 
fabrics from Italy, including Net, a pat- 
tern of white lines on Meditteranean 
blue; Cannes, a blue and green pattern 
of broken stripes on natural; Under- 
sea Life, with golden shells on natural 
silk; Tent, black and pearly gray 
on beige; Meadow Flora, a pattern of 
field flowers in natural colors on ecru 
all-silk. Our favorite is Mosaic, a multi- 
colored true mosaic pattern combined 
with metallic gold; with Novafil, a man- 
made fiber resembling silk, combined 
with cotton it is chic indeed. 


Harry Meyers’ 

New Showroom 

You have possibly been informed al- 
ready about the new address of the 
showroom of Harry Meyers Co., 56 East 
58th St.. New York, but if you haven’t 
yet seen it for yourself you are missing 
an opportunity to view a beautiful line 
of reproductions comprising many new 
pieces of period furniture in a modern- 
ized setting on three spacious floors of 
a new building. The new showroom now 
opens off the street for your conveni- 
ence, and the best of the features of 
the former showroom have been re- 
tained, with air conditioning added for 
your pleasure while shopping during 
the warm season. Outstanding here is 
the new collection of upholstered fur- 
niture and pieces in a painted finish; 
you will also be pleased to discover ex- 
amples of fruitwood in natural finish 
combined with paint in the Bieder- 
meier manner, which is news. 


Indoor-Outdoor Living 

Before you realize it winter will be 
only a memory and clients will be at 
your door clamboring for those so-hard- 
to-find accessories that make for better 
living both indoors and out. And then 
where will you be? Right in the tide 
of order-taking, if you keep Sun-Glo 
Studios in mind. This firm, at 225 Fifth 
Avenue in New York and 1538 Mer- 
chandise Mart in Chicago, is a wonder- 
ful source to know about for all sorts 
of things: porcelain-and-cast iron cook- 
ing ware—in casseroles, covered pans 
and sizzling platters—with permanent 
decoration that makes it attractive 
enough to bring to the table; kerosine 
or electrified post and bracket lanterns; 
wagon wheels; garden bells; charcoal 








grills—a handsome one in porcelain for 
indoor cooking; champagne and _ ice 
buckets; lamps, clocks, bowls and 
candlesticks; lavabos; brass and crys- 
tal rolling-cart bars; giant aluminum 
bowls and wall decorations; sophisti- 
cated drinkware, including brandy or 
cocktail sets; faience dinnerware in 
marbleized or gold-and-black design: 
spice chests and spoon racks in Ver- 
mont honey pine; ceramics; and bird 
cages, ferneries and nested tables—all 
sorts of things. Do you get the idea? 


Fine Upholstering 

It’s the little things in upholstering 
that count at Coventry Furniture Co., 
306 East 61st St., New York. Consider, 
for example, the detailing of a small 
chair made by this firm, in Louis XV 
provincial style and designed with lower 
shaped back and wider seat with 
shaped apron and separate cushion to 
give it its individuality; or consider the 
firm’s newest item in an extensive line, 
the Gilbert, a graceful armchair de- 
signed as much for looks as for comfort, 
with fluted legs and spade feet. and 
rabbit-edge cushioned back — both 
chairs have the little details that count 
for emphatic beauty. And there’s a 
handsome Empire bérgére here painted 
light green, the edge of the flat pan- 
eled moldings in gold, designed with 
rabbit-edge cushions. You'll also want 
to see this firm’s little modern chair 
with open arms, quite Chinese in style, 
with cane back and separate cushions; 
and ask to examine the Sangate occa- 
sional chair, also with cane back and 
upholstered seat, and small and com- 
pact, yet very comfortable. There are 
several fine sofas on view here, and we 
have selected the St. Thomas for spe- 
cial mention because it is in foam rub- 
ber and down, and overscaled in size, 
with five low loose cushions at sides and 
back, the single tufted seat cushion 
tucked under each arm to prevent its 
springing up when sat upon in the 
middle. Could anyone ask for anything 
more? 


The Unusual in 

Rway Furniture 

Always something new popping at 
Rway Furniture Co., Fourth Avenue at 
30th, New York—which is quite a rec- 
ord when one considers that this firm 
has been in business for the past forty- 
five years! The latest addition to the 
enviable record is a collection of up- 
holstered pieces, small in scale and pro- 
vincial in styling to make them readily 


Continued on page 60 
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4 CONTRACT DEPARTMENT 
M 14 Sherwood Place ® San Francisco 3 ® YUkon 2-4157 








5 C008 OO8 OS: RECERETE ey 
sw ameet © 


re tie 
Sor °06 0 ae eeeEReNERe 
sans ene * 


Val 


@eseene 0 wes 
-* [) Se 
EF: See en 
4 = pew ser oe eemrempe et 
pepper ae eee 

















DESIGN 
COLOR 
3 TRIM 
z QUANTITY 
4 SIZES 
a DELIVERY 


DETERMINE CONTRACT PRICES 


aa Lh 


MP ipee eee wee te 


Tinie ip 
ORE Ls 


= pao 








tailored % 
to your | 


Riekehe ait 


budget 














Aetna brings a New 


AETNA STEEL PRODUCTS CORPORATION 


Its engineering skill . .. its service facilities . . . its half century of experience . .. 

its versatility... its ability to deliver in huge quantities or to custom produce one unit — 
combine to bring an entirely new integrated operation of vast scope to the field of 

design. The world’s largest manufacturer of hollow metal products, Aetna produces doors, door 
frames, trim, elevator and convector enclosures. Working with every leading architect 

in the country, Aetna has engineered and manufactured products that are in use in hospitals, 
schools, office buildings, housing developments and military installations. 


i ae. ee DIVISION 


A specialist in the manufacture of movable walls and partitions, bank screens and gates 
(AETNAWALL), this division is responsible for many of the latest developments in 
soundproofing, installation procedure and appearance of floor-to-ceiling partitions. 
AETNAWALL installations found in all types of buildings are specified by America’s foremost 
architects and designers, including Emery Roth and Sons; York and Sawyer, 

Michael Saphier Associates and Designs for Business, Inc. 


oe ee ee ee DIVISION 


Manufacturers of PARTITION-ettes*t and OFFICE-ettest, in steel or wood, now in use in 
thousands of offices where space division and efficiency of operation have been planned by 
leading designers and architects. Its other principal activity is the execution of ship 

interiors. During 1954 and again in 1955, Arnot-Jamestown will have participated 

in the completion of: U.S.S. Forrestal, world’s largest aircraft carrier; World Glory, world’s largest 
tanker; George M. Humphrey, world’s largest ore carrier. This division works closely with 
designers such as Raymond Loewy, Henry Dreyfuss, Jack Heaney, James Russell Patterson, 

H. Clifford Burroughes, Kar! H. Lengfeld, and naval architects such as Gibbs & Cox, Inc., 

George Sharp, Inc., J. J. Henry. 


*Pat. Pending 
tTrade Mork 
Plicensed under DuPont Patent 
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Burbank, California (Kahr Bearing Division) + Brooklyn, New York 


Jamestown, New York 


PLANTS: Pottsville, Pennsylvania 
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Each is the work of hands. The furrow the plow makes on the land. 


The hickory posts staking the field. The chair formed of infinite 


layers of wood, joined and shaped in the timelessness of its design. 


DUNBAR | 


EDWARD WORMLEY DESIGNS FOR DUNBAR OF BERNE, INDIANA. NEW YORK, BOSTON, CHICAGO, KANSAS CITY, LOS ANGELES, SEATTLE 
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All the exotic beauty of the Far East is captured in our fabulous new 


"VIC ERG 


of four original textures and a color-related hand print on antique twill. 
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A.1.D. News 





With the cooperation and support of the 
Decorative Furniture Manufacturers Associa- 
tion, the Floor Covering Association, the Wall- 
paper Council, the Upholstery and Decorative 
Fabrics Association of America, and the Art & 
Antiques Dealers League of America, the New 
York Chapter of the American Institute of Deco- 
rators will design and execute an exhibit con- 
sisting of the interiors of three model apart- 
ments in the Brevoort, a new apartment build- 
ing now being erected in New York on Fifth 
Avenue between 8th and 9th Streets. The apart- 
ments will be open to the general public every 
day for a month, from April 13th, and all pro- 
ceeds from the admission charge of $1.50 will 
be for the benefit of the New York Heart Fund 
for furthering its program of research, service 
and education. 

An apartment consisting of 414 rooms will 
be designed by the following A.I.D. members: 
Ellen Lehman McCluskey, living room; Edith 
Gecker, dining alcove and foyer; Mary T. 
Luscher, kitchen; Ruth L. Strauss, bedroom: 
Yale Burge, bedroom. The apartment of 314 
rooms will be designed by the following deco- 
rators: William Gulden, foyer, dressing room 
and bath; Dora Brahms, bedroom; C. Eugene 
Stephenson, living room, dining alcove and kit- 
chen. An apartment of 2'%4 rooms, including 
living room, foyer, dining alcove, dressing 
room, bath and kitchen, will be designed by 
Bertha Schaefer and Edward Wormley. 

These trend-setting apartments will exemplify 
the high standards of design and use of mate- 
rials for which the members of the A.I.D. have 


gained such wide recognition. 





The National Restaurant Show to be held 
May 9th-13th at the Navy Pier, Chicago, will 
feature a unique attraction entitled The Deco- 
rating and Furnishing Center, which has been 
planned and designed by the Central States 
Chapters of the American Institute of Decora- 





tors to dramatize for restaurateurs the modern 
day importance of beautiful interiors. This ex- 
citing show within a show has been built around 
a series of plazas, one of which is a complete 
street of restaurants with lamp posts, sidewalks, 
etc., called “America Eats Out,” a new concept 
in merchandising professionally designed in- 
teriors. The “Street” highlights four distinct 
types of restaurants as follows: The Tower Room, 
a highly-styled dining room, complete with mar- 
ble-faced facade and modernized traditional 
details, by the Illinois Chapter; The Lantern, a 
modest sort of restaurant for a family’s dining- 
out, designed with modernized Colonial over- 
tones, by the Indiana Chapter; The Coffee Shop, 
a gay modern shop with a window display of 
“take out” merchandise, such as jams and salad 
dressings, with counters for quick service and 
tables for leisurely dining, by the Midwest Chap- 
ter; and The Terrace Cafe, an outdoor restau- 
rant under a big tree outside the Coffee Shop, 
complete with all the charm of a sidewalk café 
in Paris, by the Michigan Chapter. 

In addition to the “America Eats Out” dis- 
plays, A.I.D. members have also designed sev- 
enty vignettes for the booths of exhibitors in- 
cluded in the decorative area, set off by bill- 
boards and twinkling lights; also in this general 
exhibit area is the A.I.D. booth featuring a gal- 
lery of Restaurant Interiors, a photographic dis- 
play of restaurants and public buildings de- 
signed by members of the A.I.D. 

This outstanding project is the greatest pub- 
licity program ever formulated by the Central 
States Chapters, A.I.D., and will be seen by 
more than thirty thousand people from coast to 
coast attending the show. By showing how 
beauty, comfort and atmosphere can become 
dazzling new features of America’s out-of-home 
dining rooms, restaurateurs will become more 
conscious of the need for these factors in their 


own establishments. 
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| Inspiration-Lighting by MOE Light 


e accents... 
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Because no individual fixture in any room can achieve 

Inspiration-Lighting, Moe Light offers a remarkably wide 

selection of fixtures that includes every type and style. Mix Send for this Planning Aid 

or match, you have a broad scope. You can achieve inspired "eager panacea 
interiors . . . if you plan light as you go rather than add it MOE LIGHT—Dept. ID-4 

as an afterthought. The full color Moe Light catalog is a Chien ft Tee Seer Se, 
tremendous planning help. Send for it. tae ania 60 s08 





Please send me the free 48-page, full-color plan- 
ning aid “Inspiration-Lighting” 























NAME ] SCHOOL oF 
MO ° FINE ARTS 
appress__| UNIVER: 1 | 
Fort Atkinson, Wisconsin yoo A Sebopiy 
(Division of THOMAS INDUSTRIES INC.) CITY — = | 


In Canada: 1401 The Queensway, Toronto 14, Ontario, Canada 
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THE MARKET 
Continued from page 52 


adaptable to either contemporary or 
traditional interiors. Another exciting 
development here is the metal frames 
with nylon bearings and metal guides 
for drawers, concealed snugly within 
the wood pieces of all the firm’s case 
furniture, to permit easy sliding of 
drawers at the slightest touch. (Surely 
a boon for your client who has had to 
contend with a stuck drawer!) Still 
another news item is the brass bed 
which has been added to the firm’s ex- 
tensive line of bedroom furniture, con- 
sisting of mahogany, oak and walnut 
in several different finishes and designs 
and bound to be enthusiastically re- 
ceived by the client who hasn’t yet 
“decided” on the bedroom she would 
like to have. You will be interested to 
find here one of the smallest and most 
attractive walnut dining tables avail- 
able of French provincial design—only 
45” in diameter and opening to 90”— 
with splayed apron and other fine de- 
tailing; shown with it is a walnut buf- 
fet-server on casters, with antique mir- 
ror top and lift-up ends, also of French 
provincial design, for the newly mar- 
rieds—or which could be utilized for a 
bar or buffet service by the smart 
bachelor client. 
Imperial Craftsmen 

We are always in search of the unusual, 
so it was only natural that our foot- 
steps should have led us to the attrac- 
tive showroom of Imperial Craftsmen, 
Inc., 319 East 53rd St., New York, a 
firm that has specialized for years in 
fine upholstered furniture of excep- 
tional quality, including sofas, chairs, 
benches and individual pieces. One 
could tell a story about the collection 
of benches to be seen here, alone. New- 
est item in this category is an uphol- 
stered bench with brushed steel frame 
ornamented with brass rosettes—we 
visualize it as very smart indeed cov- 
ered in leopard skin fabric. Another 
new item is a pouf in the form of two 
pillows, one atop the other, with carved 
walnut or painted base; equally un- 
usual as a conversation piece to lend at- 
mosphere to a traditional room is the 
gout stool, or footstool—actually a little 
rocker with painted frame. Still an- 
other bench is the Regency model with 
X-shape legs, in mahogany with brass 
feet, and nicely finished in deep fringe. 
Other interesting items of furniture 
here that caught our inquiring eye in- 
cluded an oversize sofa with two-cushion 
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seat and separate low-back oblong cush- 
ions; a modern sectional sofa, small in 
scale; a Louis XV canapé with graceful 
carved walnut frame in a wax finish; 
a Louis XV upholstered cockfighter 
chair with arm rest; a Queen Anne 
slipper chair with generously wide up- 
holstered seat, quite low, and with 
painted fiddle-back frame; and last, 
but among the first in importance, an 
Empire upholstered chair, the cushions 
with rabbit edges, and with the frame 
ornamented with carved Egyptian heads 
and lion’s feet in gilt. 


Fabrics: 

Fire-proof and Washable 
“Infinity Fabrics” are well-named, as 
they are proof against almost every 
normal destructive condition, making 
them excellent choices for theaters and 
public rooms as well as residences. 
Made by the Edwin Raphael Company 
of Holland, Michigan, they are now 
available in New York at the George 
Tanier Showroom, 521 Madison Ave- 
nue. The textured fabrics, in three 
weights, are woven with a synthetic 
yarn that will not burn, support or 
transfer flame. They never need treat- 
ment and can be washed or cleaned by 
any method. Hanging fabric dries in 
about twenty minutes. They drape eas- 
ily, with no stretch or breakage to the 
yarns. The heaviest weight is effective 
in absorbing sound, needs no lining, 
and is often used as upholstery mate- 
rial. The lightest weight, called Diffu- 
sion Cloth, screens out sun glare, but 
admits light and ventilation. Another 
group of Infinity Fabrics contains silk- 
screened prints in prize-winning de- 
signs—some strong, some subtle, in a 
wide color range. These printed fabrics, 
similar to light-weight wool are also 
fireproof but not washable. Prints and 
solid colors are available, too, on a 
plain tightly woven linen with a reverse 
side of plain rayon-satin weave, elimi- 
nating the need for linings and present- 
ing a uniform appearance on the win- 
dow exteriors. Still another fabric in 
solid color or prints is a light but long- 
wearing silk-orlon casement that resists 
rain-spotting. 


Office 


Furniture in 


Partitions and 

New Color 
A light beige, named Tantone, joins 
the family of stock paint finishes for 
Arnot Jamestown Partition-ettes. These 
free-standing, movable walls—used to 
create private and semi-private offices 
—have been available in mist green or 
silver gray on metal; and in natural 
walnut or white oak woods. Tentone 





will be used also on the modular fur- 
niture pieces which, when combined 
with the partitions, form Office-ettes, a 
complete pre-packaged office. Special 
colors, blended to specifications, are 
also available on order. 


High Style Chair Designs 
Designed by Gordon Hrach in a con- 
temporary feeling, a whole new line of 
better chairs has just been announced 
by the B. L. Marble Chair Company, 
Bedford, Ohio. The “Custom Line” has 
three different styles, each available 
in matching swivel, arm and side chairs. 
They are upholstered in combinations 
of fabric and genuine leather, or fab- 
ric and Naugahyde, in a wide choice 
of colors. Seats are of foam rubber; and 
there is a choice of wood finishes over 
walnut. They are aimed for distinctive 
offices, clubs, hotels, conference and 
dining rooms. The model names are 
“Riviera”, “Seville”, and “Capri.” A 
free descriptive folder is available. 


Tackboard 


A new resilient cork material by the 
Armstrong Cork Company, created es- 
pecially for bulletin boards, opens up 
new decorating possibilities. Called 
Tackboard, it comes in four pastel 
shades—sage green, gray, cork tan and 
coral, keyed to current design colors. 
The fine-textured surface need never 
be painted, as the color goes clear 
through and the tack holes seal them- 
selves quickly. Also new is the elimina- 
tion of seams and the ease of installa- 
tion. Tackboard is available in contin- 
uous roll form in 48” and 72” widths, 
or in seamless boards as long as 85’. 
Thicknesses are 14” and 14”. It can 
be secured on any clean, dry wall sur- 
face by a suitable adhesive. For the 
name of your nearest distributor, write 
to Armstrong Cork Co., Lancaster, Pa. 


Armstrong's 


New Textures from 


North Africa 
To your list of sources for handweven 
textiles, you'll want to add Maure- 
tania Fabrics, Inc., represented in the 
U. S. by Margit Pinter, 838 West End 
Ave., New York. These beautiful fab- 
rics are all handwoven—every one— 
by native weavers in North Africa, and 
are characterized by soft woolsy tex- 
tures resulting from nubby yarns used 
in the woof; widths vary—as you'd ex- 
pect in handwoven things—from 58” 
to 70”, depending on the fabric. Deliv- 
ery is swift, and your clients are cer- 
tain to be delighted with the results. 
For an appointment, call Un 5-6511. 
Continued on page 67 
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hipnandals knew it was a Masterpiece ! 


Mr. Chippendale took great pains with a piece only when he felt 

it was truly extraordinary. This breakfront must have made a profound 
impression . .. for on it he lavished some of his most exacting 
craftsmanship. To reproduce it, we use hand- 

mullioned glass inserted piece-by-piece 
in the manner of leaded glass in 
a church window. Note, too, 
the hand-fret frame... and 
the magnificently matched 
figured mahogany. Truly, a 
connoisseur’s delight. 
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With a NEW and UNIQUE merchandising idea for Interior Decorators 


announcing the opening of .. . 


























Seal of fleceptance for Design and Duality 


THE FOUSE OF TIME 


THE DECORATOR'S "OWN" SHOW AND SALESROOM-— Organized by decorators 


—Run by decorators 


—For decorators 


The questions and answers below tell how The House of 
Time came about, who it is for, and how it operates. 
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Q. What is The House of Time? 

A. A series of completely appointed exhibition and sales rooms. 

Q. Will decorators have a “say” in the functioning of The House 
of Time? 

A. Plans are set to select Advisory Boards from the decorators who 
use the facilities of The House of Time. 

Q. On what is The House of Time based? 

A. A three-year-business survey of the industry. 

Q. What did the survey show about the problems of the industry? 


A. The inherent problems of the industry call for both creative and 
business ability. The House of Time pulls these two parts together. 


Continued on the following page 
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Q. What did the survey show about profits? 


A. That because of the “time factor” decorators can only realize 
1/3 to 2/3 of their profit capability. 


Why? 

- Too much time is spent in shopping. 

. How can The House of Time increase this margin of profit? 
. By giving the decorator more time for new business. 

How? 

. By offering one-point buying coverage. 





SD >O PO PO 


. How are sales and financial matters handled in The House of 


a6 


ime? 


~— 


A. At the same terms and under the same conditions as those 
offered in the manufacturer’s own showroom. 


Q. What is the cost to the decorator for the use of the facilities of 
The House of Time? 
. Nothing. 


Are the decorator’s clients welcome? 
. Certainly! Private conference rooms are provided for their use. 


Does The House of Time sell at retail? 

. Emphatically—no! Sales are exclusively through decorators. 
Can the decorator use The House of Time facilities for his own 
eration? 

Yes, That is its purpose. 


. Does The House of Time present a prestige atmosphere? 


Yes. 


. What lines are displayed in The House of Time? 

Over forty manufacturers and distributors are using The House 
of Time for the display and sale of all types and periods of furniture. 
fabrics, wallpapers, carpeting, lighting fixtures, clocks, fireplaces. 
window treatments, full lines of decorative accessories, antiques and 
reproductions. 


PO P>O PEO PO POP 


Q. Are there any other time saving and profit producing advantages 
to decorators who use the facilities of The House of Time? 


A. We urge all local and out-of-town decorators to visit The House 
of Time where the answers to this question, and the many advan- 
tages offered, will be fully shown and explained. 


Q. When will The House of Time open? 


A. It is open now. . . 


VISIT THE HOUSE OF TIME NOW AND SEE AND LEARN 
THE MANY ADVANTAGES YOU WILL ENJOY THERE! 


THE HOUSE OF TIME 
471 Park Avenue * New York, N. Y. ® PL 3-0633 


| The House of Time, Inc. 
71 Park Avenue, New York 22, N. Y. 


Gentlemen: 


(© Please inform me more fully regarding The House of Time 
0 Please place my n your mailing list 
SCHOOL OF }j 





Name FINE “ARTS: |} 
‘ UNIVERSITY | 
Address ..... OF PENN: 
City mr SYLVANIA Zone State 
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for contemporary living... 





... the striking Mt. Vernon Collection from the forges of Salterini. 

Just one of a superb collection of wrought iron pieces for indoor and 
outdoor use — the wrought iron collection that answers your specific 
project needs. This is furniture created to meet decorator requirements — 
wrought iron that combines utility and beauty to an astonishing degree. 





Like all furniture by Salterini, the Mt. Vernon collection is protected 
against rust by the exclusive Neva-Rust process. Developed in 1936, the 
Salterini Neva-Rust process was originally guaranteed to withstand rust 
for six years; but now, after years of experience, we are confidently 

able to extend its guarantee to ten full years! 


For furniture you can recommend with absolute confidence in both its 
quality and its beauty, it’s... 
oa lt « ra Ve ( Salterini NEVA-RU $I 


J. B. SALTERINI CO., INC., 510 EAST 72ND STREET, NEW YORK, N. Y. 
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PLANNED for LEISURE 


In January, Town & Country published the second important house in our new 
series. The architect was Byron Simonson, the contractor, Butler & Oenbrink. Interiors 
by Jessup, Inc., landscaping by Boynton Landscape Company. 

This Hobe Sound house, planned for relaxed and easy living, brought an imme- 
diate response from our readers. The following letter to the architect from New 
Orleans is typical: 

“In the current issue of Town and Country Magazine are floor plans of a 

house of your design in which my husband and I are interested. Of course, 

with a few changes that would better suit our needs. We, therefore, would 

like to know the answers to the following: 

1. Is the house suitable for central air-conditioning and heating? 

2. What would be the approximate cost of the house?” 
Town & Country readers are always interested in good houses. 92% of them own 
their own homes. The average family income is over $30,000. The average value of 


TOWN & COUNTRY 


A CONSUMER MAGAZINE OF PROFESSIONAL AUTHORITY 
EDITED FOR THE BEST CLIENTS OF THE BEST DECORATORS 


572 Madison Avenue New York 22, N. Y. 


BOSTON CHICAGO DETROIT LOS ANGELES 
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PLANNED 
for LEISURE 


These firms had a part in creating the Hobe 
Sound House shown on the facing page: 


HARDWARE: Schlage Lock Company 

SLIDING DOOR TRACK: ‘““Grant’s Bronze Sliding Door Track” by 
Grant Pulley & Hardware Company 

windows: ““Auto-Lok” aluminum awning type by Ludman 
Corporation 

ROOF SHEATHING: ‘““Cemesto Board’”’ by Celotex Company 

HEATING EQUIPMENT: Forced-warm-air system with Chrysler 
Air-Temp equipment, Model A-108, oil fired 

POOL EQUIPMENT: Pumps: Yeoman Brothers Company, Strain- 
ers: Cookwell Strainer Company. Ladder: Frank Snary 
Company 

PLUMBING FIXTURES: All by Crane Company, except: Toilets: 
W. A. Case & Son Mfg. Company. Shower Heads: 
Speakman Company 

SHOWER DOORS: National Shower Equipment Mfg. Co. 

BATHROOM EQUIPMENT: Philip Carey Manufacturing Company, 
Miami Cabinet Division 

LIGHTING FIXTURES: Lightolier and Kirlin Fixtures 

KITCHEN AND LAUNDRY EQUIPMENT: Refrigerators, Deep Freeze, 
Washer, and Dryer: Hot Point. Range: Thermador 

HI-FI SOUND AND MUSIC EQUIPMENT: Altec-Lansing of California 

GLASS FOR SHOWER WALLS AND COUNTER TOPS IN BATHROOMS: Carrara 
Glass by Pittsburgh Plate Glass Company 

BARBECUES: Hancock Iron Works 

KITCHEN FLOORING: Vinyl Tile by Goodyear 

CONCRETE AND CONCRETE BLOCK: Rinker Materials, Inc. 

LUMBER AND BUILDING MATERIALS: Butler Brothers Lumber Com- 
pany 

STONE MANUFACTURER: Natural Slate Products Company 

windows: Alexander Gordon & Son 

FABRICS: Baldwin, Inc., Brunschwig & Fils, Dan Cooper, 
Denst & Soderlund. Gilford, Greeff, Hexter, A. J. Hoff- 
man, Jofa, Jomour Fabrics, Kent-Bragaline, Boris Kroll, 
Laverne Originals, H. B. Lehman-Connor, Anton Maix, 
McKay, Davis & McLane, Froelich-Mitchell, F. Schu- 
macher, Siegman-Ambro, Inc., Silkar, J. H. Thorp, J. 
Valentine 

FURNITURE: All the furniture was designed and "made by 
Jessup, Inc., except four leather-iron-and-linen chairs 
by Pinchon of Paris 

ACCESSORIES: Lamps by Parzinger, Baccarat Glass, Pyrex mir- 
rored glass 

CARPETING AND FLOOR COVERING: Edward Fields, Lauhala im- 
ported from Hawaii 

ENTRANCE DOOR CARVED: by Henry La Cagnina 

CONTRACTOR: Butler & Oenbrink 

PLUMBING CONTRACTOR: Clarence Coston 

PAINTING CONTRACTOR: Walden Paint Company 

ROOFING CONTRACTOR: Henderson, Inc. 

MILLWORK CONTRACTOR: Blumer & Stanton 

ELECTRICAL CONTRACTOR: J. R. Hime Electric Company 

LANDSCAPING: Boynton Landscape Company 


TOWN & COUNTRY 


572 Madison Avenue New York 22, N. Y. 
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Designs in Mosaic 


The Italian Marble Mart, 802 Third Avenue. New 
York, is introducing a fabulous collection of Italian 
mosaics, executed at Studio Monticelli in Rome. An out- 
standing example of tessera de smalto, or glass mosaic, 
is a fairly large mural of “Musaico delle Maschere” 
copied from an original in a museum in Rome. Theatri- 
cal masks, representing two characters from anc‘eni 
Italian comedy, are used as the central motif: around 
these masks are borders of solid color mosaic in be’ g2. 
red and brown. Because of the thousands of tiny pie>2s 
which are blended to form the design, the mural, when 
viewed from a distance, has the effect of a brilliantly 
colored oil painting. The entire mosaic is set within a 


| brass frame so that it can be hung on a wall or used as 


a table top. Another design, made of marble mosaic 
rather than glass, is an exact copy of a Pompeiian mural 
of ducks on a pond. Colorings are more subdued with 
tones of beige, brown and rust marble. A number of 
table tops have also been made in solid colors without de- 


signs. Since the glass mosaics offer a range of approxi- 


_ mately 8,000 different tones, the possibilities of creating 


color combinations in table tops or wall panels is prac- 
tically limitless. Several striking examples in the show- 


room include a top with mosaics in silver and lemon- 
| yellow set within an off-white marble frame. A round 


_ coffee table is shown with a top in different tonal values 


of mauve ranging from an almost-purple tone on the out- 
side to a pale pink in the middle. Table tops can, of 
course, be ordered in any size and color. Mosaic murals 
are also an effective wall treatment for hotel lobbies or 
contract installations, and special designs can be ordered 


to your specifications. 


America on Murals 


Murals, Inc., 16 East 53rd Street, New York, is offer- 
ing a new collection of mural wallpapers called “American 


| Scenes” designed by noted watercolorist, Dong Kingman. 


There are five panels to each set covering 11 feet 8 


| inches of wall space. Four of the panels are of floral 





design and can be combined with one of six different cen- 
ter panels representing an impression of an American 
city or some aspect of American life. San Francisco is 
depicted with a composite view of Telegraph Hill, Golden 
Gate Bridge and Chinatown. New York features a scene 
of the Battery and lower Manhattan. American Industry 
is interpreted with trains, oil wells and factories. Other 
central panels which can be selected represent a Formal 
Garden, Chicago or Washington. The murals have a 
feeling of depth and space achieved by the artist’s skillful 
control of light and dark shadings in his renderings of 
the center panels, and the light, airy quality of the floral 
panels, 


67 




















| Durable too! Has all tychusve 








Can oc “naersible Wut. verdts—— 


git full bent of foam mbbtr 








gb. Of Petal, (Ae. ccliooing i 








Du Pont has Succeeded in develop. 
ing a revolutionary new kind of 
““Fabrilite” Viny] Plastic upholstery! 
This “Fabrilite”_; 

Pattern Called Castleton _ Contains 
thousands of invisible res that per- 
mit upholstery to actually breathe 


for greater Sitting Comfort. Complete- of its sturdy knitted backing cae 

ly vinyl-coated, this ne 48N end to stiffening and crackin 
Zives Customers the fu Problems , _ _ keeps its Showroom 
of a Cleanable plastic. beauty fo sana 


Because the pores do not break 
its Continuous Viny] Surface, 


Castieton is Xceptionally tough and 
Washable. Its dr high-slip finish 
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America’s most comprehensive display KNAPP.” TUBBS Inc. Modern and traditional quality furnitur 2 














CHICAGO - MERCHANDISE MART Los ANGELES - 8778 BEVERLY BOULEVARD 


Presenting 


BAKER « WIDDICOMB « JOHNSON-HANDLEY-JOHNSON ¢ JOHN WIDDICOMB ¢ KINDEL* 


Wholesale only 





*in Chicago only 


anapp « lubbs 
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Lovely shadow box mirror veined in antique gold 


“They de fer'a home what beautydl jewely 
Mel for tl wont...” 


She’s talking about some of the magnificent new creations in 
decorative mirrors. 

You can do such wonderful things with these new styles 

Look FOR THIS LABEL es modern, period, oriental, continental. You can express 
——S CS your imagination and individuality in a way your client will 
es remember every time she sees herself, or the reflection of the 
ose ose beauty around her. A mirror can even double the beauty 

of a picture window’s view. 

You can use these decorative mirrors to emphasize a fine 
piece of furniture, to highlight a picture group, to add the 
same kind of finishing touch that a fine jewel gives a gown. 

When you select your mirrors, be sure they are made of 
twin-ground Parallel-O-Plate Glass. It is the most distortion- 
free plate glass made in America. You can identify it by the 
L-O-F Parallel-O-Plate mirror label on the glass. Write for 
complete information, Dept. 3045, Libbey Owens -Ford Glass 
Company, 608 Madison Avenue, Toledo 3, Ohio. 


L-O°-F PARALLEL*O°PLATE GLASS 


Twin-Ground for the Truest Reflection 


LIBBEY-OWENS-+- FORD GLASS COMPANY: + + TOLFDO 3, OHIO 
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Classic shadow box mirror 
with delicate decoration 


-Regal wrought iron high- 
lighted with brass ornaments 


Octagonal with reverse 
shadow box detail 





Shadow box mirror with bev- 
eled center plate framed in 
graceful scallops 


Modern shadow box mirror 
engraved with sixteen jewel- 
like decorations 


Manvfacturer’s name 
on request 














Full flocking ... deep enough to enable 

you to see a third dimension on your walls... 
all in a large variety of magnificent designs 
to suit every decor. 


And all in a tremendous color range—or one 
of your own specific selection—at no 
additional charge. Visit our showrooms or write. 


une art wall paper CO., INC. 


575 Madison Avenue, New York 22, Plaza 3-7513 


MANUFACTURERS OF hand printed wallpapers and scenics 
IMPORTERS OF japanese grass cloth, hemp cloth, veneer woods 
DISTRIBUTORS OF leading machine made wallpapers 
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Preferred by Architects, interior Designers and Illuminating Engineers for Over SO Years 
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ON BEING A “COLOR EXPERT” 


There is no science of color selection. Color selection 
is an art and art is an instinct. Instinct is its own dis- 
cipline, perhaps the strictest of disciplines. If not, cer- 
tainly the most workable, because the surest. 

The instinct for color is like a man born with all the 
attributes of maturity. It is a co-ordinated system in 
the sense that a man’s personality is a system. A per- 
son is just a person; a personage commands attention be- 
cause of some prestige that has been added to his person. 
A personality carries his own inner glow. Not all per- 
sonalities are the same. Glow or no glow, they are dis- 
liked and rejected along with personages and mere per- 
sons. It is the same with the instinct for color. One 
man’s color delight is another man’s anathema, How. 
then, can one legitimately make claim to expertise in the 
field of color? 

This is something like the never-ending discussions of the 
perfect plot in literature. There are formulas in art but 
they are usually discovered after the art comes into being. 
not before. Hence, formulas are likely to be of little 
help to an artist on the threshold of his job. The odyssey 
is a formula for a plot. The formula suggests that the 
protagonist start out on a journey, engage in many ad- 
ventures and in the end return to his wife’s bed. Know- 
ing the odyssey formula and following the odyssey plot. 
however, will not help a man to write a good novel or 
play. The reader or playgoer is likely not to care a damn 
whether the adventurer gets home or not. Or, it might be 
that one reader or one kind of audience will care. and 
another will not. 

There’s a prescription for the odyssey plot, but it rises and 
falls with the artist who handles it. It’s the same with 
choosing colors. There are all kinds of color plots, ideas 
and systems which, depending upon the colorist, can 


either fail or succeed. 
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James R. Patterson 


Built into the instinct for color is awareness of what color 
can do, awareness of the effect of light on color, of form 
and texture; of the effects of juxtaposition as the various 
elements interplay. Will extensive experience in the 
selecting of colors increase this awareness? To help 
maintain it, yes, because any faculty or skill, if unused, 
will atrophy; but I do not know whether it will increase 
or diminish it, What of the psychological aspect of 
color? Does your professional color-selector tend to 
select the same or different types of colors or color pat- 
terns at 20 as he would at 60? He might very well, 
although it doesn’t follow that his colors will be somber 
at 70 and gay at 20. Matisse died at 82 with his colors 
gayer than ever. In any case, it would be pretty hard 
to determine what is a gay color and what is a somber 
color. Red figures in the term red-blooded, a synonym 
for strength and perhaps optimism; it also figures in 
bloodshed, with associations of carnage, misery and 
fright. Dressed in his black tuxedo, a young man is on 
the town; in her little black dress, a gay and beautiful 
woman lunches at The Plaza. 

There is no absolute pitch in color. There is only rela- 
tive pitch. But relative pitch is no less an exciting task- 
master. Deviation from pitch is wrong and its wrong- 
ness can be measured and proved. In the eyes of the 
man who has an instinct for color, there are wrong colors 
and he can usually demonstrate their wrongness by show- 
ing rightness alongside of the wrong. The man with the 
instinct for color insists on no one particular color so 
much as he insists on a consonance of colors. It is his 
job to restore dissonance to consonance. 

The language of color is not a matter of definition and 
declension. It is part of the mystery of air and per- 


sonality. 
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Huts a cnittauprtary Lork. 
ty these Peowviveial Liaerée 


They’re scaled to today’s furniture in today’s apt colors, correlated 
in pattern so that you can use them as twin fabric highlights in 
many a setting. Best of all they present a moderately-priced 
viewpoint. See what we have done with the seven distinct colors— 
and also see the remainder of this group of Traditional styles 


with their considered attentiveness to present-day needs. 


STROHEIM & ROMANN 


DECORATIVE FABRICS OF DISTINCTION 
35 EAST 53rd STREET, NEW YORK 22, NEW YORK 





BOSTON ¢ PHILADELPHIA 


CLEVELAND ¢ MIAMI ¢ LOS ANGELES 


CHICAGO ¢ DALLAS « SAN FRANCISCO 








AS boy hoaloib.! 


Shopping in furniture showrooms can be pleasant 


and profitable if you are certain to find: 


1. Large, important selections 
2. Designs that set trends 

3. Handsome displays 

4. Skilled sales staff 

5. Quality merchandise 


DFM showrooms combine these characteristics to 
an unprecedented degree. Furthermore, under 
the DFM code of ethics are linked 31 of the 
industry's most distinguished firms to safeguard 
the interests of the professional interior 

designer and furniture dealer. That’s why 

smart decorators and dealers take their 

clients to DFM showrooms. 


A brief resume of D. F. M. aims and purposes 
is available on writing to association headquarters. 


DECORATIVE FURNITURE MANUFACTURERS ASSN. 
350 MADISON AVENUE, NEW YORK 17, N.Y. 
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ALBANO COMPANY, INC. 309 East 46th St., N. Y. 17 
JACQUES BODART, INC. 385 Madison Ave., N. Y. 17 
BRUNOVAN, INC. 383 Madison Ave., N. Y. 17 
CASSARD ROMANO CO., INC. 305 East 63rd St., N. Y. 21 





CHARAK FURNITURE COMPANY 
DeGAAL & WALKER, INC. 


Y 

Y. 

Y 

Y 
444 Madison Ave., N. Y. 22 
405 East 62nd St., N. Y. 21 

Y 

Y 

Y 

Y 

Y. 



































DIRECTIONAL SHOWROOMS, INC. 201 East 57th St., N. Y. 22 
DUNBAR FURNITURE CORP. OF INDIANA 305 East 63rd St., N. Y. 21 
FICKS REED CO. 305 East 63rd St., N. Y. 21 
GROSFELD HOUSE, INC. 215 East 58th St., N. Y. 22 
KITTINGER COMPANY, INC. 305 East 63rd St., N. Y. 22 
THE MANOR HOUSE 305 East 63rd St., N. Y. 21 
MELDAN COMPANY 2nd Ave. at 64th St., N. Y. 21 
HARRY MEYERS CO. 56 East 58th St., N. Y. 22 
HERMAN MILLER FURNITURE CO. One Park Ave., N. Y. 16 
THE NAHON COMPANY 423-435 East 56th St., N. Y. 22 





ORSENIGO FURNITURE CO., INC. 
EDWARD PASHAYAN & CO., INC. 
HARVEY PROBBER, INC. 

JENS RISOM DESIGN, INC. 
RUDER BROTHERS, INC. 


160 East 56th St., N. Y. 22 
320 East 65th St., N. Y. 21 
136 Fifth Ave., N. Y. 11 
49 East 53rd St., N. Y. 22 
160 East 56th St., N. Y. 22 























RWAY FURNITURE COMPANY 4th Ave. at 30th St., N.Y. 16 
JOHN SCALIA, INC. 521 East 72nd St., N. Y. 21 
SCHMIEG & KOTZIAN, INC. 521 East 72nd St., N. Y. 21 





M. SINGER & SONS 

SLIGH FURN. SHOWROOMS, INC. 
RICHARD WHEELWRIGHT, INC. 
WIDDICOMB FURNITURE, INC. 
JOHN WIDDICOMB COMPANY 
WOOD AND HOGAN, INC. 

LEE L. WOODARD SONS 


36 East 19th St., N. Y. 3 
305 East 63rd St., N. Y. 21 
227 East 56th St., N. Y. 22 
305 East 63rd St., N. Y. 21 

One Park Ave., N. Y. 16 
385 Madison Ave., N. Y. 17 
305 East 63rd St., N. Y. 21 
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Behold the celestial glow of the world’s most efficient fabric! 


You have to see it happen at your own windows . . . to know the magic of Fiberglas draperies! In sunshine they 
turn on a heavenly glow . . . radiant as stained glass windows. In night lights they go glamorous to make 
everything in your home more beautiful. More magic: they shed dirt... wash easily, at home... nener need ironing. 
They help keep rooms cool in summer . . . never shrink, stretch, rot or burn... 
and they’re safe in the sizzlingest sun. Why do without them? Owens-Corning F 

. . . ‘air R ' ry x ) 
Fiberglas Corporation, Decorative Fabrics, New York 22, N. Y. IBERG | ee 
The glowing fabrics, above, by Cheney, Greeff, Dan Cooper Inc., Laverne Inc., Ben Rose, i , . ES as 
F, Schumacher @ Co., Witcombe McGeachin & Co. Just a hint of all that’s new in Fiberglas. guaranteed mo troning: because they re Coro 
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There's a pride of ownership that goes with 


saying ‘‘This is from Schumacher’s!” That 


is why so many V.1I.P.P.’S (Very Important 
People and Places) prefer Schumacher’s 
fabric, wallpaper and carpeting. 

For example, in the main dining room of the 
newly furnished National Republican Club 
Headquarters in New York City, you'll tind 
typical examples of Schumacher’s artistry 
in decorative fabrics and floor covering. 


% 


F. SCHUMACHER & COMPANY - 60 WEST 40th STREET - NEW YORK 18, N. Y. + FABRICS - CARPETS + WALLP | 
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OPEN AND CLOSE 
LIKE DRAPERIES 


The metal slats rotate, like Venetians; 
the blinds draw open from the 
middle, like draperies. A quality 
product, engineered for 
performance and reliability. 


A NEW PROFIT OPPORTUNITY! 


Now you can sell blinds with the advantages of 
Venetians PLUs brand new, strong sales features 
all their own! Fresh, thrilling decorative effects, 
suitable for use throughout the home, and for 
professional and commercial installations... 


And Kirsch “Verticals” SOLVE the cleaning prob- 
lem—but definitely! Dust and dirt can’t collect on 
the smooth, upright metal surfaces... No tapes 
to clean or replace, either. They provide smooth- 
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operating, dependable control of light and ven- 
tilation, with complete privacy when desired. 


Think of your sales possibilities with this ex- 
citing new item. It is really different—and attrac- 
tively profitable! For details covering prices and 
ordering procedure ... with samples of available 
newspaper mats and consumer leaflets. . . address: 

Advertising Department 
KIRSCH COMPANY, STURGIS, MICHIGAN 





Winner of a Good Design award 

from the Museum of Modern Art, 
‘ezele).) our ageless Aegean print #18488, 
eo) a 1e7\" printed by hand on fine 52-inch cotton, 








can be supplied in 
any color combination you choose. 


ARTHUR:-H-LEE & SONS 25 


Makers and Importers of Fine Decorative Fabrics * 501 MADISON AVENUE, NEW YORK 22, NEW YORK ° Boston, Philadelphia, Chicago, Los Angeles © 
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RESIDENTIAL VERSUS CONTRACT 


APRIL 1955 


This issue of INTERIOR DESIGN should alert every subscriber 
to the business opportunities inherent in nonresidential, or 
contract, decorating. There was a time when this work was 
rightly referred to as “commercial,” and the qualified residen- 
tial specialist felt that he was being compromised if he worked 
on the commercial level. 

Today this viewpoint is changed. And mainly because the 
average business man has been made to realize that his office 
should be of the same caliber of design as his home, and that 


the transition from home to office need not be a noticeable one. 


You can now supply all the furnishings—with few excep- 
tions—for a complete hotel, club or office from the same sources 
of supply that you would normally use in residential work. 
For designing the guest and public spaces of a hotel today is 
basically no different from creating the interiors of a fine 


residence—there is just more of it. 


When you decorate an apartment or a house for a client, 
do not stop there. His office should be your next job. Perhaps 
he is already on the board of a proposed new hospital or 
on the executive committee of one of his clubs. If he is, then 
you have still another good prospect. 

It is the interior designer with experience in residential work 
who is doing the best jobs in the contract field, and it is he, 
also, who can be credited for raising the level of interior de- 
signing in the contract field as it exists today. 

He has taken the commercial stigma out of nonresidential 


interiors by giving to them a distinctly residential character. 


The response to this type of design thinking on the part of 


owners and management is the reason for the great demand 
today for the services of the interior decorator in the non- 


residential or contract field of interior designing. 


Hani V.Aimrr2yn 
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George Reinoehl, AJ.D., 1.D.1., 
Executive Director, Executive 
Furniture Guild, Grand Rapids 


GEORGE W. REINOEHL, A.!.D., GRAND RAPIDS 


Office of Director of Grand Rapids Fur- 
niture Museum features Stow & Davis 
furniture, luminous ceiling of Plexiglas, 
wall and floor covered in russet color 
leather from Eagle-Ottawa; other walls 
are painted Wedgwood blue. 


(yy 10C§ 


In American society today, two apparently unrelated forces are 
joining to change our basic concept of the business office. 

First, there is a cultural quickening all across the land, an aware- 
ness of art in all its aspects, and a growing-up to it. The personal 
enrichment of beauty in daily living is no longer a Brahmin monop- 
oly. Today, it is penetrating social strata in depth and in breadth. 

By no means a contradiction of this significant trend is another, 
the growing stature of the business man. Among cultivated people 
he was, not so long ago, bound to be a Babbitt, a vulgarian, by 
definition devoid of perception and sensitivity to any interest other 
than the mundane. Literature scorned him as a hero; only the 
intellectual, or the romantic man of action, was worthy of literary 


attention. 
Current fiction, however, attests to the business man’s new role, 


and new recognition. His contribution to vict ry in the last world 


war, and his increasing contribution to government since then, may 
be a partial explanation. In any case, the man behind the desk is 
now regarded as an essential contributor to our social structure, 
with personal dignity and value. 

The business man is first of all a man, a human being, And in- 
herent in every human being is a longing for beauty, for the satis- 
faction and stimulation it gives the senses, and for its essential 
order, the poise it gives to living. The need for beauty is one of the 
qualities which distinguish men from animals. Even though not 
always apparent, it is innate. To paraphrase Omar the Tentmaker, 
“Most of us as human beings want fine wine in our pitchers instead 
of muddy water.” 

Beauty is a medium of self-expression for the man without specific 
talent, as well as for the artist. The acquisitive drive for fine clothes, 
fine cars, fine homes, is not simply a drive for material evidence of 
success, By surrounding himself with beautiful possessions, man 
gratifies his instinct for beauty, and through them extends his in- 
dividuality. 

Continued on page 142 
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Maurice Mogulescu, President, 


Designs for Business, Inc., N.Y. 





Designing The Modern Office 






The possibilities of creative interior design opened up by the new, 
modern, air-conditioned office building must captivate and stimulate 
anyone concerned with the interior where people live, work and 
spend time. That decorators, who for years have been dedicated to 
enriching interior design for the home are now extending their 
sights to these new structures, is an understandable development. 

For one thing the human aspects of commercial interiors have 
never before had the urgency and recognition they have today. Nor 
have we ever had so many tools and techniques for expressing these 
human aspects in physical facilities. Industrial and business firms 
moving into space in new office buildings are very much aware that 
and attractive environment in which it is pleasant and inspiring to 
work is good business, that it acts to increase productivity and the 
level of competence. And executives of these firms are completely 
in favor of seeing new decorative techniques and ideas applied to 
their new offices. 

Naturally the decorator who has researched and accumulated a 
tried and proved knowledge for the assembly and design of good 


Continued on page 145 


MAURICE STERNBERG, CHICAGO 


carpet, Barwick Mills. 
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Cabinet woods and finishes are 
made the feature of a handsome 
office in Chicago, with pattern 
and color contributed by Craftex 
fabrics; desk, from Haeger Desk 
Co., end table by Weiman; gray 
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DESIGNS FOR BUSINESS, INC., NEW YORK 
CREATES OFFICE 
WITHIN CIRCULAR DISPLAY FOR CARPETS 


Enclosure in center of 12,000 sq. ft. show- 


room displays floor covering samples out- 
side, houses two executives and their secre- 
taries within. Circular desks were designed 
by G. Luss and made by Ezra Blank Asso- 
ciates; Jens Risom chairs are upholstered 
in earth-colored fabrics. 











OFFICES 


| TELEVISION 


BOOKCASE : | 
CABINET—BAR | 


“* «RADIO. 


ENTRANCE 


WOR-DE-KLEE, INC., NEW YORK 


Special wall shelves were designed as directional 
lead-in to office of president of Raymond Spector 
Co.; waiting and lounge area has Risom sofas 
and armchair in Herman Miller gray and brown 
tweed; metal sculpture by James McCreery con- 
trasts with textured wallpaper; built-in wall 
units include TV, bar and storage space. 





THREE INTERIORS OF STATE BAR BUILDING, 
AUSTIN, TEXAS 
DESIGNED BY ROY F. BEAL, A. |. D. 


Focal point of Strickland Lounge is mural 
by J. Coleman Akin depicting events in 
history of Texas Law; Nye-Wait carpet in 
cherry red; ceiling painted light cocoa; 
mobile coffee table designed by William 
Pahlmann; other furnishings by Heirloom. 


In the Clark Family Room, interesting 
wall design is created with asymmetrical 
shapes of Armstrong insulation cork in 
various thicknesses; windows screened 
with plastic sheeting in walnut frames; 
chairs from Baker; lighting fixtures from 
Finland House. 


Stewart Room, designed for directors’ 


meetings, has emerald green carpet by 
James Lees in Greek key pattern; silk 
lampas wall covering from Scalamandré; 


directors table was designed by Roy Beal, 
made by Heirloom; Bank of England 
chairs from Barnard & Simonds covered 
in green leather. 


























HAYDON HOUSE, INC., GROSSE POINTE, MICH. 


Problem of individual seating in waiting room of 
doctor’s office is solved by using Tomlinson fur- 
niture covered in plastic fabrics of brown, forest 
green and pumpkin; walls of California Red- 
wood; floors are rubber tile; interior designed 
by Helen Moore Esling and Harry R. Esling. 


SHAW & DRAPER, INC., NEW YORK 


Office of Maurice Duchin features specially de- 
signed angled desk with white Formica top con- 
trasting with canary yellow felt on wall and 
black leather on desk chair; curtains are yellow 
and gold Lurex casement from Schumacher; 
ceramic lamp from Hansen; furniture and black 
and white carpet from Westcort. 


JOHN BARLOW, A. |. D., ST. LOUIS 


Office at Royal Bond Co., St. Louis has greige 
walls and rug, Jofa curtains in browns, bitter- 
sweet and yellow; Dunbar chairs in tobacco 
brown and café au lait leather by Adams; desk 
by Stowe-Davis; console and small table from 
Davidson, Ltd. 
































ROBERT MAYER ASSOCIATES, NEW YORK 


Main reception room in Cleveland’s WXEL 
television station has one dark brown wall, 
others in beige; Knoll sofa in tangerine; chairs 
in yellow-gold; walnut desk from Jamestown 
Lounge; Lees carpet in beige. 


OSCAR O. WIDMANN, A. I. D. 


Oriental elements symbolize firm of Melchers, 
Inc., N. Y., Far Eastern importers; antique 
Chinese panel is focal point of conference room 
(right) used over Vakassian sofa in turquoise; 
president’s office {above) has specially designed 


desk and wall units in mahogany color; floor is 
Dodge cork; general office area shown below 
with antique Oriental chair in foreground, Her- 
man Miller furniture, Kentile floor. Office seen 
through door in background has rust and beige 
plaid from Dan Cooper on sofa, Herman Miller 
table, window blinds by American Traverse. 
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Bertram S. Silver, President. 
S. S. Silver Interiors 
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Planning the Office 











The professional office planner has finally come of age. No 
longer can the office manager or the secretary cope with the in- 
volved problems of adequate office planning, as did their predeces- 
sors twenty years ago. Technological advances in ventilation, light- 
ing, acoustics, color, layout, design, furniture, etc., have made it 
almost imperative for modern firms to consult an office planner. 

Business executives are becoming increasingly aware of the im- 
portance of modern working areas and are constantly seeking out 
professional advice for the design of functional yet attractive offices. 
In addition to money saved in terms of increased production be- 
cause of better morale and comfort, the modern office has been 
improved aesthetically as well. The use of open areas, better cir- 
culation, better grouping of enclosed spaces, clean furniture arrange- 
ments, in addition to the above mentioned factors of lighting, color 
and acoustics, are all being emphasized in the office of today. 

In planning projects at S. S. Silver, not only do we strive to 
achieve all the tangible results in terms of beauty and functionalism, 
but we are constantly concerned with saving money for our clients 
by effective planning. An excellent example of this is the recent 
design of the E. T. Howard Company, Inc. advertising agency 
offices, New York City. These offices were remodeled from an old 
group of private offices before being tenanted by E. T. Howard. The 
new offices highlight a unique space and efficiency plan which uti- 
lizes the maximum of working areas by cutting non-productive space 
to a bare minimum. ; 

To do this our planning experts eliminated practically all corridor 
space and substituted for it larger storage areas and secretarial 
space. E. T. Howard’s offices, containing over 4000 square feet, 
have a minimum of 160 square feet of corridor space. At an esti- 
mated cost of $5.00 per square foot for rent, any improper planning 
would have proved costly over a long term lease. In this particular 
instance, where only 160 square feet or 3.4% of the total area is. 
non-productive, even a slight addition of 1.5%, or 50 square feet, 
could have meant an added expense of almost $5000 over a ten- 
year lease period. 

Savings of this nature are of the utmost importance to companies 


planning to remodel their facilities or to move to larger quarters. 


Continued on page 157 
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OFFICES 
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F. V. GERSTEL, INC., NEW YORK 


Two views of an office designed for 
an executive with a physical handi- 
cap; 14 foot desk (made by Dan 
Regan Woodworking Co.) has con- 
trols to operate bar unit and tele- 
vision; chairs are off-white leather; 
floor carpeted with cocoa “Prima- 
vera” from Simon Manges except in 
area of Fabry swivel chair where 
rubber tile is used; three walls in 
Fine Art grass cloth; other wall 
paneled in Flexwood. 
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LEIGH ALLEN, NEW YORK 


Reception room of Stauffer 
Chemical Co. has special V’Soske 


carpet in gold, black, mustard 
and brown; mustard-gold walls; 
panels behind Lehigh sofa are 
Polyplastex with stands of gold 
brown and black threads; archi- 
tect, J. Gordon Carr & Associates. 








ROBIN ROBINSON & ROBERT BAILEY 


Wood-paneled executive office with chairs by 
Taylor Chair Co., upholstered in brick red and 
gold leather, grouped around Doten-Dunton 
desk; Dunbar consoles with Stiffel lamps flank 
fireplace; Stembridge chandelier is bronze with 
green shades; amber giass windows are draped 
with Schumacher fabric in three shades of gold, 
brown and soft green; Bigelow carpet used with 
Kentile cork border. 


WALTER DORWIN TEAGUE ASSOCIATES, NEW YORK 


Reception lobby of Reichold Chemicals (left) 
has off-white walls, black and white Koroseal 
tile, persimmon sofa fabric; Lehigh chairs in 
gray and royal blue. Employee’s lounge (below) 
has nylon net curtains as room divider, Harvey 
Probber sofas in vermilion and gray. 








DORIS LAPORTE, NEW YORK 


Office of an executive for Shell Oil Co. has L- 
shaped desk which also serves for conferences; 
two walls painted green to match carpet, one 
wall in sculptured wallpaper from Katzenbach & 
Warren; furnishings from Executive Furn, Guild. 


OFFICES 


LEON BARMACHE ASSOCIATES, NEW YORK 


Lighting results in a notable effect in the offices 


of the Italian Lines, where emphasis is on struc- 
ture, with natural woods, cane and paint com- 
bined with wonderful results; specially designed 
desk made by Max Grammer, chair with Guilford 
leather, by Jens Risom; Robbins vinyl] tile. 








MICHAEL SAPHIER ASSOCIATES, NEW YORK 


Areas in offices of Sabena Belgian Airlines are 
defined by contrasting floor materials: white 
ceramic tile in traffic area; Mohawk carpet 
(installed by William Gold) in lounge and in- 
formation section; Matico white vinyl tile in 
ticket agent area; desks and cabinets were 
designed by Michael Saphier; chairs from 
Knoll; lighting by Lightolier. 





HERMAN SCHLORMAN, LOS ANGELES 


Executive office for an architect features 
built-in book and storage wall with photo- 


graphs showing architect’s work; all up- 


holstered furniture covered in leather 
from Clark & Burchfield; casement cur- 
tains from Menlo Textiles. 


DESIGN & DISPLAY, NEW YORK 


An off-white and aquamarine color scheme 
by Gene Tarnawa distinguishes the ex- 
ecutive vice-president’s office of the Mutual 
Buying Syndicate, New York; chairs by 
Dunbar upholstered in Guilford’s aqua- 
marine leather, matching Schumacher rng; 
Dodge’s white vinyl cork floor. 
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HOTELS 


RESTAURANTS 





DOROTHY DRAPER, INC., NEW YORK 


Pennsylvania Dutch, a new theme for public 
spaces, is interpreted at Cherry Hill Inn, Cam- 
den, N. J.; focal point in main lounge (above) 
is huge, hand-carved cornucopia on white plaster 
wall; carpet is three shades of green with black; 
wing chairs in black, blue and green plaid. Sec- 
tion of dining room (right) has walnut-paneled 


wall with collection of race horse prints; ban- 
quette in blue and black plaid on plastic. 


























LIPPINCOTT & MARGULIES, NEW YORK 


Harlequin colors of pink, turquoise and chartreuse highlight Bird Cage Lounge 
(above) completed last month in refurbished Curtis Hotel, Minneapolis; mirrors 
hiding structural columns reflect vividly colored artificial birds from Staples-Smith: 
chairs and banquettes in fabric from La France Industries; carpet by A. & M. 
Karagheusian in two shades of gray and black. New Mesabi Coffee Shop (below) 
has gold-beige walls, burnt orange furniture, colorful wall tiles by Janet Rosenblum; 
Robbins viny] tile floor is speckled beige and brown. 











The Terrace Grill 





Redesigned 


One of the major problems in redesigning the appearance of the 
Terrace Grill was to eliminate the bulk of the columns which are 
the main support for the hotel proper. This was achieved by tearing 
out the concrete surrounding the H type steel supports and placing 
ducts and wiring within the two open sides of the columns and 
finishing them with two inches of fireproofing. Antique mirror was 
cemented to the surfaces which then became part of the decorative 
treatment and helped to decrease the appearance of size. 

The tone of the room is set at the entrance with Herculite double 
doors, decorated in a harlequin pattern of gold and silver leaf, pink 
and brown. A series of contemporary lighting fixtures of a starburst 
design are reflected in a mirrored canopy and wall which tends to 
give a fairyland atmosphere. Antique mirrors in shades of pink, 


with accents of biack and gold, are used extensively throughout to 





de-emphasize obstruction and to give the room a decorative touch. 

Heavy carpet was especially loomed and laid over foam rubber 
padding. Its design is one of stylized branches and scattered leaves 
in pink, black and brown with touches of white. 

The main lighting fixtures are recessed in the ceiling. New 
acoustical tile is used to hide crossbeams and air conditioning ducts. 
Pink fluorescent slimline is used extensively and is controlled by 
a rheostat. 

Pink and gold chairs were in the earlier Terrace Grill, but they 
have been revamped to fit in with the new decor. The napkins are 
pink and the uniforms of the waiters and bus boys are also pink 


and brown. 
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Henry End, A. I. D., discusses 
some of the problems faced in 
remodeling the Terrace Grill, 
Hotel Muehlebach, Kansas City 


Herculite glass doors, decorated with har- 
lequin diamonds in gold and silver leaf, 
brown and black, provide festive entrance 
to Terrace Grill; Lightolier’s sunburst 
fixtures glitter in mirrored walls and can- 
opy overhang; S. J. Campbell’s arm chairs 
are covered in white leather. 


Festive mood at entrance is carried out 
in the dining room: columns are faced 
with pink antiqued mirror; chairs by Gen- 
eral Fireproofing finished in brushed gold; 
specially designed Mohawk carpet in pink, 
black and white on chocolate ground. 
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HOTELS 


RESTAURANTS 


FRED SCHMIDT ASSOCIATES, LOS ANGELES 


Window wall in attractive bar and grill of new 
International Airport building, San Francisco, 
is curtained with Tropicraft blinds in sandal- 
wood color, screening light and allowing patrons 


to view outside without opening draperies. 


JOHN F. CLIFTON OF RAY LANG, INC., ATLANTA 


The new cocktail lounge in Atlanta’s Piedmont 
Hotel has a garden effect with scenic mural 
paper, cast garden figures from Silvestri and 
planter boxes covered in brick paper; woven 
blinds by Grace Ritchie Clark; Lees carpet is 
special design in cream, beige and brown on 
dark blue ground. 
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THREE ROOMS BY JAC LESSMAN 
AT THE ROOSEVELT HOTEL, NEW ORLEANS 


The Roosevelt Coffee House (top, right) 
captures flavor of old New Orleans with 
pink bricks, wrought iron, and pink up- 
holstery on booths from Empire State 
Chair Co., green and white striped wall 
covering at counter area and trellis ceiling 
with filtered light create patio mood. 





Spacious living room in gold monochro- 
matic scheme with black, white and brass 
accents; silk-paneled screens were de- 
signed to dramatize large windows cur- 
tained with Cohama fabric; upholstered 
furniture from Harvey Probber: floor 
covering. Artloom. 


The International Room, designed for con- 
ventions, banquets and large gatherings, 
has dramatic gold ceiling with 56” illumi- 
nated domes equipped with dimmers; 


aluminum chairs by General Fireproofing 


covered in vinyl plastic. 

































House on the Roof 








East Hotel, 
Everett Brown Associates recently com- 


At Chicago’s Ambassador 


pleted an elegant new suite called “House 
on the Roof” which features the trio of 
handsome rooms shown here. In the bed- 
room, green and cream striped Empire 
draperies dramatize the windows, a lime 
green rug accents the pickled oak floors. 
Directoire antiques are placed around a 
black and white Moroccan rug on a 
bleached oak floor in the living room of 
the suite, and a white ceramic stove offers 
an interesting decorative effect. Schu- 
macher fabric in black and white is used 
for roller shades and on the chaise longue. 
White walls and shutter doors lend a con- 
temporary note to the sitting room with 
“campaign” metal bed covered with olive 
drab gabardine bedspread. The entire 
suite of three rooms, each delightfully 
contrasted with the others, is characterized 
by high styling and crisp color scheming 
which may well be a model for the quality 
of interior designing expected of the better 
hotels of the future. The secret then of 
successful interior designing will be, as it 
is exemplified here, a feeling of the per- 
sonal in the decorative interpretation of a 
room in order to confer upon it an in- 


dividual personality. 
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The Lamp Post Corner 








S. M. Revness, President of 
the Walter M. Ballard Cor- 
pora‘ion, New York, explains 
in a series of questions and 
answers, the reasons behind 
the design of The Lamp Post 
Corner, recently opened at the 


Hotel New Yorker. 
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What are the various functions of the Lamp Post Corner? 


The room functions as a breakfast, lunch, cocktail, dinner and 


supper room. 


How many people is it designed to serve? 


While there is a seating capacity for 124 with 30 stools at the bar. 
service is geared for a very rapid turnover, and there is an average 
of 1200 to 1400 people served each day. In order to assure such 
rapidity of service, the room was laid out so that waiters pick up 
their orders at the open kitchen without leaving the room. 


W hat elements are used for psychological selling? 


A simulated charcoal broiler and exposed kitchen with a chef in 
attendance indicate a made-to-order type of service which is con- 
ducive to higher checks and more leisurely dining. The “moods” 
of the room are changed by controlling the amount of light by 
means of a dimmer system. For the breakfast period, a two-way 
mirror and light control eliminate all semblance of a bar. At 11 
o'clock when the bar is opened for service, the lights are turned on 
behind the bar and fully expose whiskey bottles, decanters, etc. 


Why was period instead of modern decor used? 


The design was prompted by the theory that in an area which has 
many establishments with varying degrees of modern architecture 
and design, both good and bad, there would be an opportunity for 
recalling in character a turn-of-the-century tavern. By using the 
prevailing designs of that period, The Lamp Post Corner represents 
the days of Diamond Jim Brady, Lillian Russell, “Bet a Million 
Gates” and others. We used such characteristics of that era as white- 
washed brick, gas lanterns on the exterior and small flame lanterns 
on the interior. The wood surfaces on the exposed booths and bar 
front were made to resemble an old-fashioned coach. Ebonized wood 
was used with overlays of cane panels. Other wood in the interior 
is wormy chestnut, and table tops are of oak planking with butterfly 
joints. The chairs are modified captains’ chairs. Although the 
atmosphere of yesterday was recreated, much attention was paid to 
meet the comforts of today. 
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WALTER M. BALLARD CORP., NEW YORK 


Contemporary materials are used 
to provide turn-of-the-century de- 
cor at Hotel New Yorker’s Lamp 
Post Corner with Robbins vinyl 
iile simulating sawdust floor; 
modified captain’s chairs by Hick- 
ory Chair Co., Naugahyde-cov- 





ered booths by Chairmasters; 
pictures by Charles Cobelle, lan- 
terns and copper accessories lend 
nostalgic notes. 

















HOTELS 


RESTAURANTS 


WALTER M. BALLARD CORP., NEW YORK 


The main dining room of the Biltmore Hotel, New 
York, will become The Guard Room late this month, 
completely refurbished in English Tudor décor with 
medieval coats of arms painted on the cornices and 
armor plates used as wall decoration. 


EVERETT BROWN ASSOCIATES, SAN FRANCISCO 


Bridal suite in Sherman Hotel, Chicago, has soft 
blue walls and canopied tropical bed covered in 
leaf green denim; storage unit at right is white 
metal with drawers of leather-lined baskets. 








LIPPINCOTT & MARGULIES, NEW YORK 


Lobby of Emerald Beach Hotel, Nassau, 
features gold-orange circular lounge, Ficks 
Reed bamboo chairs in yellow fabric; 
walls are beige, broken by panels of 
brown; lighting by Jo Lehman. 


ARTHUR BRATTON, A.1I.D., 
WILLIAMSTOWN, MASS. 


Living court of new Treadway Inn. 
a motor court in heart of Rochester. 
N. Y., offers traditional air of hos- 
pitality with» Kittinger furniture. 


Thorp fabric on couch, wing chairs 
and curtains, Cheney-Greeff fabric 
on arm chairs. 


ELEANOR LEMAIRE, NEW YORK 


The redesigned lobby of the Hotel New 
Yorker has a crisp, contemporary look 
with green eggcrate ceiling, settees and 
lounge chairs from Huller in green and 
gunmetal; Whittall carpet specially de- 
signed in gunmetal, green and red-orange: 
metal and wood folding screens on mez- 





zanine define areas for small gatherings. 











HOTELS 


RESTAURANTS 


WARNER-LEEDS, NEW YORK 


Lobby of Balmoral Hotel gains a 
modern air of gaiety with growing 
plants, and wrought iron and reed 
chairs from Van Keppel-Green com- 
bined with green upholstered furni- 
ture by Jens Risom; rug, Mohawk. 


Cocktail Jounge at Miami Beach's 


new Balmoral Hotel has deep pink. 


green and blue color scheme; ceil- 
ing light is diffused through irregu- 
lar lattice work of natural wood; bar 
chairs by Van Keppel-Green covered 
in natural reed; other chairs by 
Chairmasters, half in avocado, half 
in blue leather; Mohawk carpet is 
blue-green; Kappa-Shell table tops. 
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COUNT V. ADLERBERG, NEW YORK 


Interior design in the grand manner as seen in 
the Ambassador ballroom which features huge 
etched-with-gold mirrors by Grand Mirror Mfg. 
Co., against background of marbleized canvas. 


CECIL BEATON 


Bedroom in new suite at Hotel Ambassador, 
New York, has white wicker furniture, walls and 
ceiling papered with blue and green roses de- 
signed by Beaton for The Pippin Papers; bed- 
spread and draperies in matching Verde fabric. 

















Glamour in Mexico City 











Two of the outstanding rooms at San- 
born’s, Mexico City’s most elegant and 
newest department store designed by 
Lippincott & Margulies, are its restau- 
rant (opposite) and cocktail lounge 
(below). The dining area is separated 
from the cocktail lounge by wrought 
iron grille, handtooled to depict out- 
lines of a carriage and figures. The 
dining room décor is dominated by a 
mural by Mexican artist Rufino Tamayo. 

















LIPPINCOTT & MARGULIES, NEW YORK 


Dining room (above) and exterior of 
Mexico City’s new dept. store, Sanborn’s. 
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RESTAURANTS 


ARTHUR MULLEN, A.1.D., PENSACOLA, FLA. 





A rustic theme, embodying wooden 
beams and brick piers, characterizes 
the Driftwood Restaurant in Pensa- 
cola; molded plastic parchment 
chairs by Herman Miller, mural 
wallpaper by Van Luit and lighting 


fixtures by Lightolier. 


BYOCK & LANE STUDIOS, MONTCLAIR, N. J. 


Most interesting restaurant and inn in Chatham Port. 
Mass., is old Christopher Ryder House, an 18th-century 
structure with interior in authentic “Cape Cod.” Cur- 
tain fabric, Cheney-Greeff. 


SCHOEN & HENNESSY, NEW YORK 


Lighting and glass walls are decorative features of 


Riker’s Corner House restaurant in New York, with 


design interest supplied by colorful murals in plastic 
on L. E. Carpenter’s copper-cclor Vicrtex. 
































Peter Copeland of Copeland, 
Novak & Associates, New York 








New retailing methods, developed since the end of World War II, 
have completely revolutionized previously accepted concepts of store 
design and architecture. The expansion of chain stores and super- 
markets has compelled department stores to re-evaluate their long 
established practices of merchandising and selling. 

In their struggle for a more economical operation, department 
stores have borrowed from super-markets and chain stores many 
ideas in self selection and self service selling. Though intended as 
immediate palliates, these ideas have begun to change the whole 
concept of department store architecture. Many ideas of self selec- 
tion and self service are adaptable to all types of retail establish- 
ments, but their uses vary according to their specific purposes. 

Every department store must compete with the chain stores, but 
the function of the former is something more than just selling. A 
department store holds a very definite position in the community, 
which carries civic responsibility and an obligation to the public. 
It should strive to become an attractive meeting place for its com- 
munity, an objective which can be achieved without sacrificing its 
sales efficiency. 

Some department stores are deeply rooted institutions. Their 
founders and their history play an important part in their public 
acceptance and in the community feeling towards them. In plan- 
ning a store, not only is it important to discuss its entire program 
with the executives in order to capture its character, but an architect 
should also investigate and delve into its historical background to 
ascertain how important a part its history and background play in 
its public appeal. The store’s historical background should then be 


reflected in any modernization program. 














































COPELAND, NOVAK & ASSOCIATES, 
NEW YORK 


Shoe department at Franklin 
Simon’s new Miami Beach store pro- 4 
vides relaxing and pleasant atmos- 
phere with Artloom cotton carpet in 
turquoise, natural grasscloth walls, 
Janet Rosenblum stools and settees 
in Boris Kroll burnt orange silk; 
oak chairs with cane seats by Hans 
Wagner. Store’s color scheme is car- 
ried into sportswear department 
with Mariska Karasz panels em- 
broidered on goat’s hair, laminated 
between Polyplastex and set in metal 
frames; floor is Robbins white vinyl. 









Thalhimer Bros., Inc. of Richmond, Virginia, established 113 
years ago, is an example. It has always been very proud of its 
heritage. It is a store with a great tradition of the Old South, so in 
designing the new store, it was important to maintain that tradition 
and still retail the feeling of youth and freshness, the feeling that 
it is constantly mindful of the future. 

To attain the best results in store design, the architect must, from - 
the beginning, establish a close, personal relationship with the store 
execulives. Too many interior design projects are carried on im- 
personally from the architect’s office without close consultation with 
the client. 

At Thalhimer’s, for instance, Mr. William B. Thalhimer, Jr., 
the store president, is actively participating in planning the designs 
for the new store. His valuable collaboration has helped us to 
achieve best results which will assure the store’s growth for years 
to come. 

Conferences between the architect and executive personnel, such 
as merchandising, service, display, sales promotion and advertising 


managers, are necessary to enable each department to function with 
maximum efficiency. A store designer must study the merchandising 


Continued on page 158 
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Gene Tarnawa, President, 
Design & Display, New York 
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Procedure In Store Design 





A well-designed showroom or store should be a vehicle that facili- 
tates selling. It should also act as a silent salesman—an important 
consideration in a day of over-burdened and incompetent sales- 
people. This means that the product is the thing, not architecture 
nor decoration. The real challenge to the interior designer, there- 
fore, lies in “glamorizing” the merchandise, but doing it in such a 
way that at the same time the store or showroom serves as an efhi- 
cient sales medium. 

Because the merchandise is so important, we at Design & Display 
always start with the floor plan in plotting a new store or showroom. 
And because we concentrate virtually all our energies on clients who 
are in the field of homefurnishings, we have acquired a certain 
insight into the most desirable segregating of classifications of mer- 
chandise in this field. For example, we sometimes work hard at 
persuading a client to change the traffic flow to accord with one we 
know to be more current and more effective. 

Once a floor plan has been determined, many things fall into 
place. We develop our plans in the following steps: 

Dividers and fixtures: Our first action upon entering a store or 
showroom on which we are to work is to remove all the partitions 
and free-standing walls, ending with a wide open area. Then we 
begin to break up the space with flexible portable dividers which 
can be readily moved about to accommodate changes in inventory. 


It is axiomatic to state that flexibility must be present throughout 
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GENE TARNAWA, NEW YORK 


Fresh idea for indicating separation in 
sales area is fabric dividers, by Design 
& Display, at Sachs Quality Stores in 
New York City; Herman Miller fabrics 
on frames are hung from black clothes 
lines and are easily rearranged; bold 
patterns add zest to the Shop for Young 
Moderns; white walls, gray linoleum. 


























Cream, green and gold are coordinated 
in the upholstery, carpet and fabric for 
the office; Jofa curtains are printed silk 
shantung; armless chairs and desk by 
Paul McCobb; armchair from Guild. 





MARY MORAN, LORD & TAYLOR, NEW YORK 


Black, white and gold are used in show- 
room with walls of white Japanese silk 
paper from Louis Bowen and_hand- 
woven gold carpeting; black-lacquered 
chairs by Paul McCobb combine three 
colors in textured seat fabric; tables, de- 
signed by Miss Moran and executed by 
S. Cavallo, have gold leaf trim. 


Foyer of Paul Morris showroom suggests 
the exotic character of his importing busi- 
ness with black-lacquered Widdicomb 
chairs covered in gold-textured fabric by 
Thaibok; Robbins black vinyl tile is pur- 
posefully outlined for pattern by William 
Gold who did installation. 
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STORES & SHOWROOMS 


ROBERT MAINES, NEW YORK 


Bold architectural pattern distinguishes 
the Gourielli men’s shop; black and white 
marble cases are accented by benches in 
moss green Adams leather, and a stark 
white Lange & Williams lamp; brass on 
the cabinets by Classic Displays highlights 
the gray walls. 


LEON GORDON MILLER, CLEVELAND 


Sheer gold-threaded casement hanging: 
divide a suburban store for the Garden 
Shoe Company into three sales sections; 
animal mural in rear animates children’s 
department; free-standing Thonet chairs 
are covered with Naugahyde; Kentile floor 
takes entrance traffic and Gulistan 
carpet provides softness underfoot; colors 
are cocoa brown, beige, white and red. 








TOMMI PARZINGER, NEW YORK 


Striking focal point in a wholesale showroom—a round orange Saxony rug over white rubber 
tile, flecked in brown; bench seats have orang2 linen tops, yellow sides; white casement cloth 
hangings from S. M. Hexter add lightness; display racks, center fixture and furniture of off- 
white iron with brass details, designed by Tomni Parsinger. 


















STORES & SHOWROOMS 








HARGREAVES AND HAIGLER, NEW YORK 


Off-white and gray woodwork, beige carpet and - 
mirror (above) supply a neutral background for 

the showing of furs in the retail salon of Re- 
villon Freres; Louis XVI leather-topped fruit- 
wood tables give an air of elegance. Comparable 
period chairs are covered in a Stroheim and 
Romann rose-toned floral French chin’z, and in 

a Jofa plain aquamarine. 


Unique richness in a wholesale showroom (above, 
left), is created for Revillon Freres with warm 
gray carpeting by Alexander Smith and matching ' 
translucent Sundour linen curtains; Louis Bowen 











off-white grasscloth screens—patterned in beige 






and blue, Louis XV chairs with blue velvet pads, 
and Italian marble-topped tables by Janet Rosen- 
blum enhance the rich feeling. 









EARNSHAW, INC., NEW YORK 





Cool blue, black and white color scheme makes a 
sleek foyer for the Nan Duskin fashion store, 
Philadelphia; center insert in Armstrong rubber 
tile floor from Livesey unites architectural ele- 








ments of stairway and counters; mirror by Hires 





Turner. Lounge echoes color theme; antique 






white Récamier sofas are covered in Stroheim 
and Romann dark blue satin; Jofa velvet draper- 
ies and carpet from Treganowan are both of pale 








beige; walls are white; recess is mirrored and 






papered in stripes. 
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INTERIOR DESIGN 

















William B. Thalhimer, jr., 
President, Thalhimer Bros., Inc. 






Why We Used an Interior Designer 





When Thalhimers first opened its dry-goods store in Richmond, 
Virginia back in 1842, no one had ever heard of an interior de- 
signer. To start a store, one bought or had fixtures made—of fine 
wood, if you could afford them—filled with merchandise, and pro- 
ceeded to sell. 

Although Thalhimers has served the Richmond area for more 
than 113 years, it cannot rest on the laurels of its age and history. 
Founded when Richmond had a population of only 20,000, it has 
constantly grown with the city and must continue to keep pace with 
it. We have a responsibility to our community. The more than 
2,500 employes of our store, with their families, represent a sub- 
stantial proportion of the population of Richmond, making us an 
important part of that community. 

In expanding and remodeling our store in downtown Richmond 
we feel that we are discharging part of our obligation to cur city. 
Not only are we increasing our facilities for serving the public, but 
we are helping to bring business to the downtown area, and to 
improve its appearance by replacing a group of out-dated buildings 
with a gleaming, streamlined structure. 

Because Thalhimers is one of the oldest department stores in the 
South with a tradition of family ownership, we have always tried 
to blend the atmosphere of southern hospitality and gracious living 
with the newest methods of modern merchandising. 


Continued on page 169 


A preview ot Thal- 
himer’s, Rich- 
mond, as it will 
look this fall 
when Copeland 
Novak & Associ- 
ates complete 
plans for dra- 
matic new facade 
and additional six- 


floor building. 








STORES 


SHOWROOMS 


COPELAND, NOVAK & ASSOCIATES, N. Y. 


Crystal and glassware department of 
Macy’s new eighth floor has charcoal 
and turquoise silks as background in 


display designed for self selection. 


KIM HOFFMAN, A.1I.D. 
AND STEPHEN HEIDRICK, A.1.D. 


Carnival colors and stuffed animal cage 


give a festive air to the Paulin Toy 
Store in Wilmington. Delaware; Peg- 
boards in luminous hues hold merchan- 
dise, B. F. Goodrich asphalt tile floor 
is livened with contrasting inserts at 


random: ceiling fixtures by Lightolier. 
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James W. Aston, Vice 
president, Republic Na- 
tional Bank, Dallas,T ex. 
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There can be little question to the claim that the Republic Na- 
tional Bank Building is one of the truly great buildings of our 
times—it has been widely acclaimed as such—and few, if any, build- 
ings have received such extensive and favorable publicity. 

We of the Republic National Bank are proud of our achievement. 
We recognize, however, that such an accomplishment is possible 
only through the coordinate contributions made by all component 
efforts. We proudly salute, therefore, all who participated, but 
especially the Architects, Harrison and Abramovitz of New York, 
and Gill and Harrell of Dallas; the Interior Designer, Mrs. Reuben 
N. Knox, New York and Dallas; and the General Contractor, J. W. 
Bateson Construction Company, Dallas, whose respective profes- 
sional services resulted in our joint success. 

The design, interior decoration and construction of a 10,300,000 
cubic foot building is complicated big business. Professional un- 
selfish cooperation and personal reaction are essential to the proj- 
ect’s maximum success, for no single professional training is 
comprehensive of total requirements. 

The foremost objective of a building is to provide functional 
accommodations conducive to efficient operations and service. This 
objective has been achieved in the Republic National Bank Build- 
ing. This phase of design comes primarily from operational experi- 
ence, interpreted and defined by management, and reflected by the 
Architects in effective structural relationship. 

Another objective in building design is to create an exterior of 
harmony and beauty which, within the limits of economic practical- 
ity, becomes an asset to owner and community alike. Vision and 


courage are required to depart from the conventional, to incorporate 


relatively new materials in new uses, and build to the future. 








The objective of interior design is to create an environme 
an atmosphere complementary to the efficiency of functional 
tions, and at the same time to create within itself an obvid 
pression of institutional heritage and objectives and mana 
personality. Efficient and effective interior design, while achie 


lighting, materials, color and furnishings, involves much mom 


pleasing combinations. Reflecting institutional and individu 


sonality through inanimate objects and arrangements assu 
course, professional proficiency; but of equal importance 
ability on the part of the experienced designer to analyze obje 
and evaluate the business itself and the people who compr 
organization in a manner to reflect both personalities. Inter 
sign must be obviously compatible with the primary functions 
business and should create, at an eye’s glance, within the mi 
all the feeling of an efficient, relaxed and friendly atmosp 
would be experienced in the presence of the top managemen 
Professional teamwork is the key to great building achie 
and business and individual teamwork is essential to buil 
greater America. Our philosophy is set forth in the words 
Chairman of our Board of Directors, Mr. Karl Hoblitzelle, 
corporated in our bronze dedicatery plaque: “This building i 
cated to the principle that no institution can long endure u 
serves faithfully and unselfishly its country, its state and it 


munity.” 


J. O. LAMBERT & ASSOCIATES, DALLAS 


Marble. leather and wood are combined 
effectively in the lounge area of the ex- 
ecutive floor. First National Bank, Dallas. 
for a notable decorative achievement in 
which architectural lighting is a feature; 
furniture by Kasparian, with leather up- 


holstery from Clark & Burchfield. 
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Off-white and black aluminum furniture 
by Sandfort is combined with Templeton 
green carpet and curly maple paneling 
for a crisp decorative effect in the vault 
custody area of the first basement. 


Mellow oak in a sand finish, for paneling, 
by Adleta Showcase and handsome mahog- 
any furniture by Saybolt & Cleland create 
a hospitable atmosphere in the office of 


the executive vice-president; curtains, with 


mimosa pattern in green and yellow on 
sand, of Elbert Jackson fabric. 


MRS. REUBEN N. KNOX, NEW YORK 


Well-lighted mezzanine on suspended bal- 
cony of Republic National Bank, Dallas. 
has gold carpet by Templeton to blend 
wich honey maple paneling; desks by 
John Scalia-Schmieg & Kotzian are walnut 
and elm burl with leather tops. 














R. G. NELSON, INC., PAWTUCKET, R. I. 











Black wrought iron balustrade and Filint- 
kote’s Tile-Tex floor marbleized in coral, 
chocolate and cream, give architectural 
emphasis to the officers’ platform of Old 
Colony Cooperative Bank, Pawtucket. 
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JOHN BARLOW INTERIORS, ST. LOUIS 


Natural walnut paneling and Maria Kipp’s 
handwoven curtains in beige, amber and 
metallic gold are an admirable back- 
ground in the directors’ room of the First 
National Bank, St. Louis, for a magnifi- 
cent walnut table with leather center, by 
Woodworking Corp. of America; chairs 
are upholstered in Adams amber leather. 














iting 2 ea 
Lh hei Mlepenctyrs > 


‘eo fettion veoow we Vibe 
OR ais: OS iS 


eer ae 









GOLDSTEIN, PARHAM & LABOUISSE, 
NEW ORLEANS 







Potted plants are a notable decorative 
feature in the lobby of National American 
Bank building, New Orleans; and gold 
bouclé Fiberglas from Thortel diffuses the 
light from window walls twenty feet high. 
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FRANKLIN L. PAUL, CHICAGO 


Conversational grouping of Huntington chairs 
makes the most of lounge space in Oak Park 
Y.M.C.A. where one elongated end table serves 
four chairs; simple lines and colors preserve 


uncluttered look; wall hangings add _ pattern. 


PAUL BAMBERGER ASSOCIATES, INC., NEW YORK 


Sophistication and comfort in a summer camp 
lounge is achieved with Knoll chairs in black 
and yellow webbing, oiled cherry game table 
and custom built book shelves; Abe Glantzman 
designed the lighting fixtures of tinted Fiber- 
glas on metal frames. 





LITH KAYE, A.1.D., PORTLAND, OREGON 


Strong lemon yellow ceiling and woodwork, 
underscored by Archibald Holmes black 


and white tweed rug, set a crisp color 


scheme for cocktail lounge at Portland 
Golf Club; yellow plastic chairs, white 
plastic sofas and Micarta table tops, ac- 
cented with black iron, carry out theme; 
woven blinds by Grace Ritchie Clarke com- 
bine white, black, gray and yellow. 


HELEN CARITY GREEN, A.1.D., NEW YORK 


Matching wallpaper and fabrics by Piazza 
Prints in a Victorian design of emerald 
green and white provide pleasing back- 
ground for ladies’ lounge in private club; 
Woodard’s white iron furniture upholstered 
in black plastic fabric. 


PETER HOLLEY 
ROGER BROWN, PATERSON, N. J. 


Elegant accompanim<nt to a bowling arena 
is the cocktail lounge at the Bowlero, Clif- 
ton, N. J.; two levels separate leisurely 
from quick refreshment; abstract pattern 
of the Masland carpet in black, gray red 
and gold disguises traffic marks; bar stools 
and arm chairs by Empire Chair Co. are 
covered in Naugahyde. 
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WARREN, KNIGHT & DAVIS, BIRMINGHAM 


Dining room and bar of Birmingham, 
Alabama Country Club features black and 
white Vina-Lux Reinforced Vinyl Tile and 
wrought iron furniture by Woodward; out- 
lines of leaves provide interesting decora- 
tive note on bar front. 


JESS YEAGER OF PORTER BROS. & YEAGER, 
DOYLESTOWN, PA. 


Sturdiness and ease of maintenance are 
features of club room in Doylestown Coun- 


try Club; color scheme includes sea green 
walls, Congoleum brown floor flecked with 
red, cherry furniture from Thonet and 
black lighting fixture with Fiberglas shades. 
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HANS N. WORMANN, NEW YORK 


Dropped ceiling for decorative lighting, 
growing plants and etched mirror panels 
by Harriton Carved Glass identify apart- 
ment house lobby (right) with notable 
decorative achievements; Gotham green 
carpet; gold and beige wallpaper from 
Frederick Blank; Henrose’s green and 
gold fabric on banquettes. 


























PAUL BAMBERGER ASSOCIATES, NEW YORK 


Colorful mural from Katzenbach & Warren 
and curtain linen by Dan Cooper contrib- 
ute brown, beige and yellow to color 
scheme of attractive apartment house 
lobby by Fred Mellion; shaped rug from 
Simon Manges on terrazzo floor is beige, 
Scalamandré tweed on sofa from Harvey 
Probber is blue-green; corner sofas have 
brown tweed fabric from Knoll Associates. 
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MAURICE STERNBERG, CHICAGO 


Natural walnut walls and blue-green slate 
floor are combined in the lobby of a Chi- 
cago apartment house as a background 
for Widdicomb Co. furniture, blue and 
green handwoven fabrics by Judy DuBovy, 
Excelsior lamp, and marble-top table 
from Italian Marble Mart, all contributing 
to the pleasant air of spaciousness. 













LOBBIES 


HAYDON HOUSE, INC. 


Gold rayon area rugs by Cabin 
Crafts, repeating color of limed oak 
walls, are laid over soft green ter- 
razzo to direct passageway in lobby 
of James Vernor Co.; russet and 
gold leather upholstered furniture 
by Dunbar; wood and glass coffee 


table by John Widdicomb. 
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MIRRORED WALL 


GUTMAN DECORATORS 


Lobby of New York apartment house to be in- 
stalled this summer features special furniture 
made by Ernst Schwadron, Boris Kroll fabrics 
and walls in Shiki silk paper from Murals, Inc., 


PLANT BOX 


sculpture by Isabel Case Borgatta. 
























































Russel Wright, industrial 
designer, New York. 









CHOOLWS 
Churches 


In over 25 years of experience in the field of Industrial Design, 
concerned as I have been with hundreds of products in dozens of 
varied fields—I have found that considerations of color have been 
a key factor in my efforts to bring more products of better design 
to the consumer. 

Exacting color research and experimentation have always been 
necessary, involving many problems affecting the production and 
sales acceptance of the products involved. However, never before 
in my experience, had I found problems and challenges affecting 
color as those involved in the new line of school furniture I re- 
cently completed for the Samsonite Division of Shwayder Brothers. 

When I first undertook my assignment for Samsonite, I made 
the rounds of a number of public schools in New York. One of 
the very first things that seemed curious to me was that bright 
pastel shades were being used on all of the walls and woodwork, but 
that the furniture itself looked drab and dirty—and the frames of 
the furniture were invariably a uniform shade of gray-brown. 


This struck me particularly since the furniture in a classroom 
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As I got further into the specifications and history of American 
school furniture, I was able to-trace the reason for this condition. 
The earliest indication of consolidated effort on the part of either 
manufacturers or educators to do something about color is con- 
tained in Bulletin No. SPR-111-30, issued in 1930 by the Depart- 
ment of Commerce. This conference specified a grey shade of 
brown paint for all wood furniture and wood trim in school rooms 
in the United States. 

In spite of the rebellion against traditions in the field of interior 
design in the last 25 years, this specification and ruling is still in 
effect. Little indication exists that much attention was paid to 
subsequent studies that have been made on the subject, some of the 
more important ones being those by the Department of Education of 
Texas in 1933, by Dr. Darrell Boyd Harmon, Studies in Indiana by 
Paul Seagers, and at Stanford University by James McConnell. In 
effect, therefore, color has remained static in the classroom while the 


Continued on page 171 








KARL BOCK, A.1.D., NEW YORK 


Special room created at Duke University 
for Walt Whitman collection (top) has 
walls covered with blue and gray Jofa 
fabric, Oriental rug: bookcases made by 


Schmieg & Kotzian are solid teak with 


brass grill on doors. 

The Treasure Room of the library (cen- 
ter) Duke University, includes mellow oak 
paneling pargeted ceiling and a dynamic 
color scheme; Schumacher’s striped fab- 
ric on sofas and linen for curtains; uphol- 
stered chairs in Dan Cooper’s fabric. 


ROYAL H. WOODIN ASSOCIATES, 
COLUMBIA, S. C. 


Room divider by Herman Miller, used with 
graceful upholstered furniture by Jens 
Risom, establishes a secluded area for 
conversation in faculty lounge of Clemson 
College; Belrug carpet is beige. 








SCHOOLS 


DESIGN CENTER, ATHENS, GA. 


Paintings are made an integral part of 
the delightful décor for the reception room 
of the Little Memorial Library, University 
of Ga.. embodying a turquoise, emerald, 
black and white and copper color scheme; 
viscose chenille carpet, by Barwick Mills; 
Jens Risom furniture, table tops with white 
Micarta tops; Habitat tables with marble 
tops: Hansen tripod lamps. 


PIPSAN S. SWANSON, A.I.D., 


BLOOMFIELD HILLS, MICH. 


The color scheme of the Birmingham, 
Mich. High School was inspired by the 
Edwin Raphael design of the curtains at 
the window walls, in green, burnt orange, 
yellow and dark brown; tables with For- 
mica tops, specially designed; occasional 
chairs by Herman Miller, Mueller’s up- 
holstered furniture. 


Colorful Wyandotte brick walls, beige 
Kentile floor, and window-wall at front 


with Tropicraft shade make a pleasing 


lobby background at Torry Elementary 
School, Birmingham, Mich.: Ficks Reed 


furniture, Mutual Sunset lamps. 








JOSEPH R. HALES, CINCINNATI 


Memorial Chapel of Margaret and Mary 
Hospital, Batesville, Indiana, has specially 
woven Schumacher brocade on walls in 
blue with gold crosses; Harriton Carved 
Glass windows represent Stations of the 
Cross; ceiling in three tones of blue with 
ornament in gold leaf; altar of imported 
Italian marble in gold and beige. 





CHURCHES 











SIRETA MASON, NEW YORK 43 
Red and gold Scalamandre silk lampas is ; 4 
used for dossal of Gothic high altar in BAY 
Chapel of the Intercession, New York. ara 
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KINGSFORD JONES AND WILLIAM SIMRELL, 
MENLO PARK, CALIF. 


Soft tones of natural California Redwood, 
contrasted with dark blue waxed concrete 
floor, beautify the sanctuary of Holy 
Trinity Episcopal Church, Menlo Park. 
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Send for Brochure 


modern by Singer 






PROBABLY THE MOST IMPORTANT 


FURNITURE DESIGNS OF THE 


OUR CONTRACT DEPARTMENT 20TH CENTURY 


M. Singer & Sons has been an im- 
portant Contract Source to interior 


designers and architects for many 


years. Most recently, we have com- A. Singer & So 


pleted contract work for... 
‘ 36 E. 19TH ST., NEW YORK 3 * PHONE ALGONQUIN 4-4612 
1. B. M. 


OPPENHEIM COLLINS 
PRINCETON UNIVERSITY 

SAKS FIFTH AVENUE 

STAUFFER CHEMICAL COMPANY 


CHICAGO « CLEVELAND * HOUSTON @ BOSTON « SAN FRANCISCO « LOS ANGELES @ Mi 

















A FULL LINE OF STACKING CHAIRS 











802-AU 


802-AC 





963-SC 





802-ACA 


* U.S. Pat. Applied For 
Write for brochure 


TREITEL - GRATZ CO., INC. 


142 EAST THIRTY-SECOND STREET, NEW YORK 
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OFFICES, continued from page 83 


To realize his individuality, man must live with beauty. 
And he must also work with beauty, since work is a part 


| —and an important part—of living. Recognition of this 


is bringing about a sweeping reform in the looks of 
modern business. The dull, dreary, uninspiring and 
uncomplimentary office is on its way out. 

It is on its way out because, as one small bubble in 
the pervasive artistic ferment, men in business are com- 
ing to realize that aesthetically pleasing working spaces 
are no less vital than working spaces with adequate 
heating, ventilation, lighting, sound control, and equip- 
ment. 

Besides this basic truth, there are concrete reasons for 
the better-office trend. One of them is Women. The 
increasing participation and prominence of women in 
business have meant a demand for comfortable and 
pleasurable working environments. And _ executives’ 
wives, themselves more keenly aware of aesthetic values, 
have carried interest in them from their homes to their 
husbands’ offices. 

Furthermore, efficiency tests conducted by large cor- 
porations indicate convincingly that an investment in 
office beauty is not an indulgence or luxiry, but a very 
real contribution to consistently high quality in executive 
and employee work alike. 

Still another development in modern business methods 
which stimulates reform in office design is the trend 
toward broadened use of the office—for luncheons and 
other meetings, for entertaining both during and after 
business hours. 

In achieving the advantages of a better and more 
beautiful office, there are several basic considerations: 
First, color should be employed for visual interest as 
well as for its quality of light reflection and maintenance 
convenience. Then, furriture should be arranged in 
pleasing patterns and relationships, as well as for con- 
venience of the maintenance staff. The working space 
should be kept clean and simple, without tricks, extrane- 
ous patterns, or confused colors, textures, and materials, 
which can be irritants. 

The general plan should be, if possible, highlighted 
by interesting feature points, such as a piece of fine 
sculpture, or a painting. Even if such focal points are 
not possible, ashtrays and other accessories, well de- 
signed and well executed, can contribute to the rewards 
of a fine office. 

Not yet realized, but on the drawing boards, are many 
innovations in office development which will reflect engi- 
neering improvements and architectural, as well as socio- 
logical, shifts. We will take for granted such mechanical 
conveniences as automatic doors, curtains, panels, and 
the like. Television receivers will recess and be ejected 
automatically, as will wire recording devices for con- 


ference reports. Continued on page 145 
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Directors Room, Fireman’s Mutual Insurance Company, Providence, R. I. 


1. Invite your clients to our Showrooms where you may show them our Traditional and Contemporary 
furniture for the home, club, office, etc. 


2. Use our special design service for Directors’ Rooms, Executive Offices, etc. 
3. Use the Kittinger Floor Plan or Layout Service. 


Send for details of Kittinger Contract Service to Kittinger Company, 
1923 Elmwood Avenue, Buffalo 7, New York 


Showrooms: BUFFALO NEWYORK CHICAGO BOSTON LOS ANGELES SAN FRANCISCO 
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Here is something new and exciting to offer your 
customers. You will be proud to recommend the beau- 
tiful quality and the rich appearance that SOUTHLAND 
SHUTTERS add to any home or office. 


ow SOLID WALNUT—The rich, warm glow of natural finish 
walnut gives refinement and charming beauty to any window 
or doorway. Complements either traditional or modern furni- 
ture settings. Designed and finished like a piece of the finest 
furniture. 









Custom made 
to your specifications. 

Finest quality in every detail. 
Surprisingly inexpensive. 
Easy to install. 


@ sono BIRCH — Created especially for modern furni- 
ture settings. Finished in rich honey tones. Harmonizes per- 
fectly with all modern finishes or decorative plans. Life-time 
construction of finest hardwood. 


© western PINE — Finished in natural wood ready to 
paint or stain to match any painted interior. Conventional 
louvre rod. 


E illustrated catalog with price and discount list. 
Write, phone or wire — 
Department ID 


JUSTICE MANUFACTURING CO., INC. 


400 Tootle Building, St. Joseph, Missouri 
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IS THREE DIMENSIONAL 


Superb design and fine 
workmanship are the excellent 
GUILD standards. All pieces 
are custom made to suit 


your requirements. 
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FURNITURE CO., INC. 


Manufacturers of Fine Upholstered Furniture for 25 Years 
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Upholsterers’ Guild 
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“window wall’’... 


by Walls Today 


‘€ » truly realistic mural that 
converts a difficult corner or wall 
into a sparkling delight. This magnificent 
hand-printed scenic paper designed by 
the studios of C. Oscar Hesse — is used 
with “Stone Wall” — a coordinated 
paper in your choice of custom colors. 


Just one of the wallpapers with unique 
flair and character that you'll find at 
Walls Today. All created under the 
supervision of decorator David Ayers, 
President of Walls Today. 


But come see for yourself — it’s a visit 
you'll find personally and professionally 
most rewarding. 


SPREE T New VCORE. ON, 
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OFFICES, continued from page 142 


The office of the near future will probably require 
broader, longer, and lower furnishings, dictated by great 
window expanses utilizing new types of window glass. 
The furniture will be proportioned to merge more with 
the space, and to become integral with it, rather than 
superimposed in it. 

Social habits will be mirrored in the new office, too. 
As it becomes a meeting place—as nine-to-five living 
flows into after-five living—the bar, and even the over- 
night sleeping arrangement, may become standard equip- 
ment. 

Another piece of standard office equipment may be the 
secretary who can cook. This extra qualification may be 
required specifically by the current concern with diet 
(and vital statistics affecting business executives). Gen- 
erally, it may be required by the broad metamorphosis 
of the forbidding steel-file office into the home-away- 
from-home office. 

The office-within-a-home is another tangent to antici- 
pate in the field of office design. The commuter with a 
briefcase is a common sight, but the commuter with a 
suitable place at home to do his briefcase work is far 
less common. The “second office” potential has scarcely 
been tapped. 

For the commuter the second office is an extension of 
his daily routine. Still another potential is the second 
office for a man who wants to relieve the daily routine, 
working after hours at home in an entirely different 
activity. Just as the do-it-yourself devotee requires a 
workshop, other versatilities require work spaces efh- 
ciently and imaginatively designed. 





OFFICE DESIGN, continued from page 84 


interiors sees this new development in modern offices as 
a logical area for the extension of her work. And there 
is no question that the decorator has contributions to 
make. 

But it must be said at once that in terms of space in 
new office buildings, the decorator’s contributions can 
only be made with the help of architects, engineers and 
planners. For the very nature of these new buildings 
which so excites the imagination has also created a new 
concept of space which makes the planning, furnishing, 
designing and decorating of offices a complex operation 
indeed. And it is not just difficult—it is impossible to 
decorate the modern office unless this decoration is 
effected within an overall, realistic program of engineer- 
ing and economy. 

Nor is this a top of the head notion. We must re- 
member that all during the war and for sometime after- 
mo ward, building was at a complete standstill because all 
materials were diverted for war purposes, But busi- 
ness on the other hand was booming, expanding, getting 
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AMERICANA 
CASUAL 


Acclaimed by a leading decorator as “the smartest 
showing of modern I've seen.” NOW for the first time, see all 
the newest pieces of Americana Casual for bedroom, living 
and dining room... two beautiful finishes of oak, 
“Americana” and “Natural”... in a captivating variety of 
modern and classic patterns and fabrics. For more comfortable 
living, you must see Americana Casual at our redesigned 
showrooms. Send for illustrated Catalog and Price List. 





DEALERS and DECORATORS: See over 50 lines of nationally 
advertised furniture in our showrooms, Wrife on your business 
letterhead for our new catalog, “for city or country living.” 


New York Gunniture 


451-453 Fourth Avenue 
New York 16, N. Y. 
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Est. 1879 





XVIII Century English grate, 2114” wide, 23” high 


De Olde 
Mantel Shoppe 


327 East 48th Street, New York 17, N. Y. 
PLaza 8-3210 





12” wide, 18” high 
Above are old French chenets in bronze and ormolu 


In addition to our extensive selection of 
fireplace accessories, we feature a most 
comprehensive collection of marble and 
wood mantels. 


MIAMI: Florida Mantel Shoppe 
3800 N.E. 2nd Avenue 
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bigger and more complex than ever before. Employ- 
ment was at top peak. Technical advances, though ap- 
plied mainly for military purposes, took on such shapes, 
gave such future promise that already each day made 
yesterday seems like antiquity. And the whole economic 
tenor was full of optimism and confidence. 

Imagine then, the frustrations and even agonies of 
business firms unable to get new space, trying to con- 
tain all this expansion, this bursting out in all directions 
within old offices and old buildings geared to an out- 
dated economic and technical period, incapable of 
handling vastly increased volume of business, obsolete in 
efficiency equipment, outdated structurally. 

What did these business firms do? Why they threw 
up a wall here or a partition there hoping to make-do 
somehow. They replaced a smaller fan with a large one 
hoping to spread a little more air around in the hot 
enervating weather. They squeezed an additional desk 
in this corner or a chair in that. They piled files to the 
ceiling because they couldn’t spread horizontally. They 
were forced, in other words, to try and accommodate an 
unprecedented expansion of business with tired and 
obsolete facilities and methods. 

Is it any wonder that when the postwar building boom 
finally got into stride bringing with it not only new 
space but new technical advantages, that business firms 

Continued on page 148 
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from 

raw lumber... 
to frame... 
to finish... 
under one 
rool 


CLARENDON 





Simplicity and versatility 
predominate . . . this piece adapts 


to any room theme. 





Southwest Representative: Charles L. Rodgers, 2703 Routh St., Dallas 4, Texas 









Eleanor LeMaire uses 


THERMIDOR 


by Astrid Sampe 


In the new Manufacturer's 
Trust Co, Bank designed by 
Skidmore, Owings & Merrill 


from 
WOLFIN 
ASSOCIATES, INC. 
13 E. S3rd St., N.Y.C. PL 3-0652 


Chicago 
Mim 
Dallas 


Artweave 
Fabrics 


Nordiska of Sweden 
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A-792 WALL APPLIQUE, COMBINA- 
TION HAND-CARVED WOOD AND 
WROUGHT IRON. FINISHED IN 
POLYCHROME, ANTIQUE GOLD AND 
SILVER LEAF. 35” HIGH, 23” WIDE. 


783 THIRD AVENUE 
NEW YORK 17, N. Y. 
A. MARANGONI, PRES. 
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OFFICE DESIGN, continued from page 146 


rushed to lease quarters, clambered out from old 
offices and were so impatient for new housing that to 
this day a new building is completely rented even before 
the setting of steel? 

And against this background it becomes clear indeed 
that the first and imperative need of the business execu- 
tive is to set his house in order, to establish his operations 
into a compact, smoothly flowing, efficiently interrelated 
whole utilizing all the new technical wonders of air con- 
ditioning, space engineering, space planning, lighting 
innovations as well as new designs and furnishing tech- 
niques, all applied and interpreted for his specific needs. 

Obviously then, what we have here is no mere matter 
of furnishing and decorating some executive offices. Nor 
is it a matter requiring office planning and layout to 
assure maximum utilization of space. Nor is it even a 
matter of architectural and engineering services having 
to do with proper lighting and air conditioning. On the 
contrary, it is a matter of unifying all these elements and 
many more into a single, coordinated space study by 
which a firm can be installed into new offices at mini- 
mum expense and with assured maximum efficiency for 
current as well as future operations. 

And to achieve such a coordinated space study re- 
quires a familiarity with and understanding of mechani- 


cal and structural problems and their relationships. You 








texture, color, pattern... 
installations of 

any type, size, 

shape... no problem 

at all when you call on 

L. Jones’ 34 years of experience. 


Phone PLaza 5-4900 
for consultation without obligation. 







Carpeting from America’s 
foremost mills: Lees, Bigelow, 
Mohawk, Karagheusian, and others. 


19 East 53rd Street @ New York 22, N. Y. 


INTERIOR DESIGN APRIL 1955 











not only have to understand lighting but you have to 
understand that lighting is related to foot candles and 
to heat load. And heat loads are related to air condi- 
tioning; and air conditioning is related to duct work; 
and duct work is related to ceiling heights. These ele- 
ments are related to each other but also to interior build- 
ing materials such as partitions, doors, glass, hardware, 
etc., and their relative costs. 

You can’t just make esthetic or tentative decisions 


about where and how to put up walls or partitions. You 





have to know the module of the building. Or, to run 
phones into the new office buildings, conduits have to be 
provided for and therefore the disposition of every piece 


of furniture, built-in installation or equipment must have 


prior determination. Or, to translate the building’s air 


conditioning facilities for a specific tenant’s needs, one 
must not only know duct sizes and what turnover of air 
they will handle but the entire layout of the floor must be 
established first in order to know whether the air condi- 
tioning is to accommodate open floor areas or private 
offices or a combination. 

The decisions made with respect to any one of these 
elements affects automatically every other element and 
determines the final result in cost and efficiency. 

And inevitably, in every project, one must foresee 
problems and situations, in the client’s interests, which 


the client himself is unable to anticipate. 
Contiued on page 151 




















#185 29” x 42” 
Creators and 
Manufacturers of 
VENETIAN MIRRORS 
MIRRORED FURNITURE 


And Complete Mirror Installations 


1 Schuaily 


GLASS & MIRROR CO. 
412-418 E. 59th St., New York 22 
Telephone: PLaza 9-7866-7-8-9 
Originators of the beautiful Seacrest and Mother of Pearl antique mirrors 
Catalog upon request 


Boyer-Brown, Inc., 151 N. Robertson Blvd., Los Angeles 
Boyer-Brown, Inc., 312 Sutter Street, San Francisco 
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For creative adaptability, there’s 
nothing like Vicrtex! Wherever 
you find it—on walls, furniture, 
accessories, appliances—you find 
design originality coupled with 
everlasting practicality! Because 
Vicrtex V.E.F.* Fabrics have ex- 
citing textural interest that 
dramatizes any surface—so amaz- 
ingly durable they’re practically 
indestructible! Easy to use, too 
—need no backing or lining. 


WHAT ELSE BUT VICRTEX OFFERS: 


¢ complete scrubbability 

¢ stain, soil and flame-resistance 
¢ no chipping, cracking or peeling 
¢ over 20 3-dimensional patterns 
e 36 House & Garden colors 


Write for swatches and prices. 
Ask for idea-packed brochure 
118-J: “How to Cut Your Deco- 
rating and Maintenance Costs.” 


L. E. CARPENTER & COMPANY, |NC. 
SALES OFFICE: Empire State Building, New York 1 « Longacre 4-0080 
MILLS: Wharton, New Jersey 
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ALUMINUM FURNITURE sy sandfort, ine. 


127 EAST 60TH STREET . NEW YORK 22, NEW YORK ° TE 8-7943 





HOLMES Carpet 
travels in the 
most beautiful circles 





Beautiful HOLMES wool wilton was 
decorator-selected for Cherry & 
Webb’s exclusive Fall River Beauty 
Salon. Decorators choose HOLMES 
for hundreds of commercial, public 
and residential installations of in- 
spired beauty. 

When you need fine carpet, tell us 
what you want. Or let us create, 
satisfying you aesthetically and 
price-wise. See our stock broadioom 
and contract qualities, too. 


¢ Write for your dealer's 
name and address 





William Bloom and Son of Providence, R. |., selected DIPLOMAT by HOLMES 
pes ae Oe oo el - © in Grade 522, Pattern 2404, Color 978, for Cherry & Webb Beauty Salon, 


Fall River, Mass. Installation by Regal Floor Covering Corp. of Fall River. 


AN D an © ey | 





Erie Avenue and K Street « Philadelphia 24, Pennsylvania 
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OFFICE DESIGN, continued from page 149 


I am reminded, for example, of a tenant who required 
periodic fashion shows as a highlight of his sales and 
merchandising program. This tenant, upon leasing space 
in a new building assumed that the building’s air condi- 
tioning facilities were sufficient for his needs. He didn’t 
know that the basic air conditioning system of the build- 
ing was engineered to accommodate only one person 
per 100 square feet. But it was our job to know and to 
know how to evaluate this fact in terms of the client’s 
operation. Accordingly, when we learned about the 
fashion shows which are usually attended by some 200 
to 300 people, we pointed out that additional cooling 
power was essential, This required, however, an addi- 
tional expenditure of $35,000 which rocked the client, to 
put it mildly, like a minor earthquake. He was not pre- 
pared for any air condition expense, much less $35,000. 
But upon our insistence this step was taken and very 
fortunately so. In the subsequent hot summer months 
when the fashion shows were held, only this additional 
cooling made possible the comfort climate upon which 
so much of the success of the shows depended. Without 
this adequate air conditioning, not only would the client’s 
important sales and merchandising activity have suf- 
fered, but then he would have had to undergo recon- 


struction at far greater expense. 












FABRIC 
SHADES 


with new exclusive 
accordion fold 

or spring roller 
operation. 

® Draw draperies, 
traverse dividers 
& screens, too. 







Machine loomed to 
Jackson Square - 407 Jackson St 


order in any size TT arias 


and color in our 


own San Francisco New York: Louis W. Bowen Co. 
Miami: Carmen Graham 

Boston: Gould Morgan Crosby 

Chicago: Floor & Wall Fashions 

Los Angeles: Clark & Burchfield, Inc. 

Seattle « Denver ¢ Dallas: Caro & Upright, Inc. 
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To Create The Right 
Impression... 


more and more comes the 
realization that it costs no more to 
create the right impression and it 
pays off in better public relations. 
Our up-to-the-minute thinking 

at Tomlinson and our tradition of 
quality give you contract furniture 
to meet your every specification. 
For furniture with vision... look 

to Tomlinson. 





OVER HALF A CENTURY'S LEADERSHIP IN 


STYLING 
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FURNITURE OF UNMATCHED VALUE 








Another illustrative experience involves a tenant who 
was about to drop lease negotiations because, as a result 
of only a casual survey made of his needs, he was un- 
der the impression that he required 75,000 square feet 
of space for his operations. At the prevailing rental in 
the building this was prohibitive for him. Before nego- 
tiations were finally dropped, however, our firm was 
called in by the building owner to make a thorough study 
of the tenant’s operation. And through these studies we 
were able to indicate that with the use of certain advance 
type installations and a more open floor plan, 65,000 
square feet was adequate and efficient. This enabled 
execution of the lease with a saving to the tenant of more 
than $500,000 over the period of a 10 year lease. At 
the same time, inherent in the nature of the plans drawn 
on this project were a more efficient operation for the 
tenant and a considerable saving to the building owner 
in preparing the space for occupancy. 

It may be helpful to explain the plans for this project 
in somewhat more detail. The preliminary studies re- 
vealed that the tenant’s operations were such that on 
certain floors housing hundreds of employes, private 
offices were completely unnecessary and that in fact, a 
more efficient operation could be accomplished by the 
use of semi-private, acoustically treated cubicles set up 
on an open floor basis. 

Under this concept each employee on these floors was 


Continued on page 154 
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MAURICE WEIR, A.L D. 


Prominent New York Decorator 


selects 


AN EMPIRE COLUMNAR LAMP 


from the collection of 


BENTHAN, LTD. 


for the 
Fifth Avenue Apartment of 


Mr. A. H. Lewis 


Benthan, Lea. 


Importers of Chandeliers, Lamps, 
Decorative Accessories 


To The Trade Only 


924 Third Avenue « Plaza 8-3326 
New York e London e Paris 








INTERIOR DESIGN APRIL 1955 








460 4th Ave.; N.Y. 


WROUGHT IRON Furniture Fashions 


... graceful, comfortable, wrought iron furniture at its 
best ...inspiring modern and traditional designs dra- 
matically styled for indoors. and outdoors. . 
crafted for enduring beauty, and rust-protected with 
our exclusive NON-RUST Finish guaranteed 6 years. 


SEND FOR NEW COLOR CATALOGUE 


GALLO Arnclare, Jne., 


Showrooms: 





Chicago AMERICAN FURN MART Space 242 
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LOOKING FOR CONTRACT CARPETING? | 





OFFICE DESIGN, continued from page 152 


housed in 8 x 8 or 64 square feet as against 10 x 10 or 
100 square feet required by private offices. And since Cm 
private offices were now eliminated, the air conditioning 
on these floors could be done on an overall floor basis 
rather than room by room. This meant the elimination 
of a much more complex duct system at considerable 
savings. Additional savings were assured by providing 
the cubicle partitions with runways to carry electrical 
lines, telephone lines, etc., thereby eliminating the need 
for a costly installation of floor conduits and, from the 
tenant’s point of view, achieving a flexible floor on which 
cubicles could be taken down or rearranged without 
affecting the basic structural or mechanical features of 
the building. This flexibility feature, requiring a mini- 
mum of interior changes over the long term lease meant 
important cost advantages to both tenant and landlord. 
These are typical experiences highlighting the indi- 
vidual nature of each business operation, requiring in 
each case, individual solution. They highlight also the 
fact that it is impossible to work with one technical or 





engineering element in a project without also taking 
every other into consideration. 
It can be understood why expert office planning starts 





with studies in which the client, his operations and space 






CRYSTAL AND SRONEE URANO are examined not only minutely but creatively, grasped 


a Weekeeeeeee | at each step of the way in hard-headed business terms 





Then you require carpeting that 
combines durability and beauty, 
for those areas that must withstand | 
heavy traffic year after year. | 


As exclusive agents in the U.S.A. for 


WOODWARD GROSVENOR & CO. of England 
and 
WILLIAM C. GRAY & SONS, LTD. of Scotland 


manufacturers of fine carpeting for 
generations, we offer you both plain and figured 
qualities in an extensive range of colors. We 
will also gladly furnish special designs and colors 
upon request. 


Why not contact us for samples and 
quotations on contract carpeting and 
chenilles . . . 


GEO. WEHRY & CO., INC. 


Digby 4-8750 + 120 Wall Street, New York 5, N. Y. | 
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and then translated into precisely accurate technical and 
engineering thinking. Frequently these preliminary 
studies extend over months and will include pilot opera- 
tions to test and analyze products of all types and cate- 
gories for possible adaptation to the client. And this de- 
mands a thorough knowledge of the market, a thorough 
knowledge of what products are available and the ability 
to evaluate these products in terms of the specific project 
at hand. But it equally demands the ability to create new 


products and new techniques. 


Although the technical aspects of office designing are 
emphasized here, that is not to say that the decorative 
aspects are in any sense secondary or applied as appen- 
dages. On the contrary, esthetics are intrinsic in an or- 
ganic design which units all work, administrative and 
executive activities into a related efficiency, rhythm and 
pattern. A luminous ceiling, for example, which casts 
shadowless, diffused light simulating best daylight condi- 
tions is certainly an efficiency installation but it is also 
pleasing to the senses. Or an efficient executive desk 
designed to actually curve around its owner’s body so 
that he never has to reach excessively but has everything 
at hand by merely swiveling in his chair is not only 
highly functional but also esthetically interesting to the 
eye. Or light colored walls in paper work departments 
are important for good vision and greater ease in work- 


ing but are also attractive and soothing. 


253 EAST 62ND STREET NEW YORK 21 


INTERIOR DESIGN APRIL 1955 























Fireplace accessories in keeping with the modern mode . 


No. 49 Brass Tool Bracket with No. 171 
Brass & Black Tools 11" Wide by 27” High 


Wn. H. JACKSON COMPANY 
“Gverything for the Fireplace” 


3 EAST 47TH STREET 
NEW YORK 





Distinctive accents for today's fireplace . . 


No. 260 Black Iron & Brass Tools and 
Bracket 154" Wide by 2915" High 

















custom interiors to 
please the most dis- 
criminating— 


complete facilities for 
manufacturing & _ in- 
stalling all types of 
furniture for hotels, 
restaurants, coffee 
shops, and cocktail 
lounges. 





bars 

booths 

chairs 
counters 
service stands 
settees 


a at ae 
Chavmeasters, Ine. caidas 





200 east 146th street, new york 51 °¢ write for catalog 














AN EXHIBITION OF 
BEDS AND HEADBOARDS 
OF THE FINEST 
QUALITY AND DESIGN 





























EDWARD PASHAYAN & CO, INC. Smith & Watson 


320 EAST 65th STREET, NEW YORK 21, N. Y. 20 EAST 55 Street, New York 22, N. Y. 
TRAFALGAR 9-4421 PL 3-1462 
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OFFICE PLANNING, continued from page 90 


Experience has shown that on many occasions companies 
can take their existing facilities and, by re-planning them 
effectively, create usable space sufficient in itself to save 
them the expense of moving to more costly quarters. 

To solve the important problems of office traffic in the 
Howard installation without resorting to space-consum- 
ing corridors, we created a series of interrelated working 
areas which are connected according to their functions. 
Elevators discharge passengers directly into the reception 
area. An entrance at each end leads to the production 
or executive departments, which are located at right 
angles to and on either side of th ereception area. 

Behind the reception area these departments are linked 
by a third area, the accounting and media divisions, 
which serve as a buffer between the two. 

The executive offices at E. T. Howard are bright, 
roomy and comfortable and include, with the exception 
of some new Lehigh occasional chairs, much of the 
furniture used in the former offices. In addition, the 
decor includes recessed fluorescent lighting, bamboo 
blinds, and window unit air conditioners. 

Also of interest in this modernization plan is the use 
made of some of the products of E. T. Howard’s clients: 
Flexwood Walls, Kalistron (U. S. Plywood), and Flor- 
ever vinyl floor coverings, which form a background 
pertinent to the business of the firm. 








* Showroom: 201 E. 56th St., New York 22 « Plaza 9-8450 


@ Foctory: 749 £. 137th St., New York 54+ MElrose 5-2321 
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ACTUAL SIZE: TIMBERTONE Basket Weave 


HAND SCULPTURED WALL COVERING 


The remarkable beauty about TIMBERTONE 
is its utter realism. For TIMBERTONE is 
real...to the eye and touch. Hangs like 
wallpaper, looks and feels like 

structural texture. For beauty or 

budget, your crowning achievement in 
wall décor is TIMBERTONE. 


Visit our showroom to see the entire collection... 
and talk to your cooperative Timbertone man 


Timbertone Textures Include: 


woods, barks, copper, driftwood, metal, 
spatters, weaves, strias and many more. 





1955 Timbertone sample book out new! 
$3.75 each. Available from distributors or direct. 


THE TIMBERTONE DECORATIVE COMPANY 
50 EAST 53rd STREET, NEW YORK, NEW YORK Plaza 3-7043 


Dept. TD-4 
NEW YORK AREA: Jalipp, inc. Div. of Jock Lippman Co., Bkiyn 
DISTRIBUTORS: MIDWEST: The Warner Co., Chicago, Ill. 
DENVER WEST: C. W. Stockwell, Los Angeles, Col. 









FAIRMOUNT REPLICAS 


Y 


SAYBOLT & CLELAND we. 
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EDEN—A comfortab‘e executive swivel chair 
of good style for the traditional office. 


MAKERS OF FIRST QUALITY FURNITURE 
326 NORTH 17TH ST., PHILADELPHIA 


NEW YORK — CHARLES HAMILTON, INC. 


CHICAGO — RICHARD NORTON, INC. 
DALLAS — BEN HANNEWYK 
HOLLYWOOD — VICTOR H. TOMAN 


Catalog on Request 
CUSTOM DESIGNS FOR EXECUTIVE OFFICES, BANKS & SPECIAL NEEDS 





Call our contract department... 
A CENTURY OF EXPERIENCE IN FLOOR COVERINGS! 


575 MADISON AVE., NEW YORK © MURRAY HILL 8-7700 
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STORE DESIGN, continued from page 116 


concepts of the store with the merchandising manager, 
for these concepts influence greatly the details of design 
and architecture. The needs and interests of the com- 
munity must also be taken into consideration. An at- 
mosphere should be created in the store that makes the 
public feel at home. There should be a feeling of in- 
timacy and belonging. Service to the customer should 
be the primary objective. The display manager should 
also be consulted very early in the planning stages to 
determine his needs and to discuss all the latest tech- 
niques in lighting, fixture arrangements and materials. 
This kind of team work will generate all-round enthusi- 
asm which will help produce new ideas and contribute 
towards the success of the undertaking. 

In interpreting a store’s individual personality, in- 
terior design should also interpret the type of merchan- 
dise it sells, and the price line of its stock. If a store is 
of the finest prestige type, this should be reflected in its 
character treatment and design, so a customer will re- 
ceive this impression immediately on entering the store. 
If it is a moderate price or low-end establishment, that 
impression, too, should be conveyed throughout the 
store. 

Many stores are not designed to point out this element 
to the public. Some budget stores are overly designed 
so that they tend to give a false impression that only 


Exciting new showrooms full of 
complete room settings of Inter- 
play Furniture. 


Greater thon before . . Inter- 
ploy's flexible furniture line has 
been expanded to include many 
unusual new pieces. 





furniture collection 


designed by 


Dewees 
: 
: MARC BERGE 
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high priced merchandise is handled. Thus, they can 
frighten away prospective customers interested only in 
low-end merchandise. 


Color and design should reflect the geographical loca- 
tion and the regional character of the store. We consider 
it very important to have a decorator on our staff. 
Gloria Hogrogian performs this function in our organi- 
zation. In designing stores, she brings the woman’s 
approach to the decorative factor of our work. She does 
the color schemes, selects and purchases fabrics and 
furniture, and assists in wall decoration and lettering. 

In the Franklin Simon and Company’s store at Miami 
Beach, Florida, which we designed recently, “sun, sea 
and sand” was the decorative theme. A basic color 
scheme of oyster white, chalk white and sky blue, used 
for walls and fixtures, was offset by brilliant hues of 
burnt orange, turquoise and chartreuse in the upholstery 
and carpeting. 

Stereotyped color treatment discourages individuality. 
The color scheme too should emphasize the character and 
personality of the store. It should be decorative and 
pleasing to the senses, and in harmony with the function 
of each department. It should also be an enhancing 
element—to help present the store’s merchandise in an 
attractive setting. However, it should never be overdone 
or run the risk of detracting attention from the goods on 
display. 





a 
magnificent 
collection 
of 
chandeliers, 
sconces 

and 


lamps 


Antiques and reproductions 
in crystal, rock crystal and bronze. 
Also porcelain and crystal 


table lamps, floor lamps and accessories. 


CHARLES J. WINSTON & CO., Ine. 


importers and makers 
41 East 53rd Street, New York 22, N. Y. 
PL 3-3612 
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15 East 57th Street New York, N. Y. 
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Magnificent French Provincial cabinet . . . beautifully de- 
gned in handsome walnut with brass grill . . . custom made 
for television, phonograph, bar, etc. A distinctive, proud 


sset to any home 


Fine French Furniture 
921 Third Avenue, New York, N. Y. Plaza 3-9512 
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In the years before World War II, the design of store 
fixtures was heavy, boxy and bulky. There was a ten- 
dency to overpower the merchandise, making the cus- 
tomer more conscious of the surroundings than of the 
goods on sale. Today, modern design simplifies fixtures 
to the degree that the merchandise stands out above all 
else in the store. The fixtures constitute a background 
that blend inconspicuously and harmoniously with the 
store design, and help to highlight the stock on sale. 

Many merchants have asked “Why does the merchan- 
dise in my branch stores look so much more inviting 
and attractive than the same merchandise in my parent 
store?” The same question could be asked by a cus- 
tomer. The answer is that subconsciously the merchan- 
dise is enhanced by all the elements that are part of the 
new surroundings—new and lighter fixtures, attractive 
color schemes and appropriate floor coverings. 

In planning a new store today a great deal of thought 
should be given to the floor covering from the point of 
view of both practical application and appearance. Re- 
cently a merchant inquired, “Shall I use carpeting in 
my ready-to-wear department? Or should I use a re- 
silient type of floor, such as asphalt or rubber tile?” 

The answer is that not only does carpeting in this 
instance improve the effect, and provide a more salon- 
like atmosphere, but it also reduces the amount of mark- 


Continued on page 163 
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= our unusual collection, this painted 
Louis XVI Coffee Table of rare beauty with 
magnificent marble top; exquisitely decor- 
ated in the antique Venetian style—in shades 
of palest grey to charcoal, accented with gold 
leaf. Can be ordered in any color tones, from 
fabric sample, and to your dimensions. 


54 « 19 « 16% high—choice of imported marbles 


206 East 5ist St. New York 22, N. Y. 
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Distinctively handsome . . . emi- 
nently functional . . . individualized 
to suit exacting personal tastes 
and needs . . . the outstanding 
executive suites at Desks, Inc., fit 
the requirements of the most 
discriminating client. The finest 
in period designs . . . the best of 
contemporary concepts; also the 
most desirable in newly-designed, 
coloramic, budget-priced steel 
furniture. 


ent Sele heh OR TOO 


Our model offices will be set up to 
display your choice for 
visualization. Tremendous inven- 
tories assure delivery without delay. 
Call or write us today for our 
new Brochure D-3, showing high- 
lights from our extensive collection. 








BUSINESS FURNITURE 
... for offices 


that reflect success “Cds ls “WTOC. 


11 Fifth Avenue (at (5th Street), New York 3, N. Y. 
ALgonquin 5-5454 
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Who'll buy my roses? 


A century ago practically anyone 
who could afford the best was a cus- 
tomer for such a fine Carrara marble 
mantel, with roses, daisies, and other 
blossoms, realistically but artis- 
tically carved. 


Such pieces stand out from the 
crowd of ordinary Victorian mantels. 
Those today who wish to add a note 
of graciousness and distinction to 
their homes—and to establish the 
perfect background for carved rose- 
wood antique furniture — are also 
candidates for such rare pieces, exe- 
cuted with a skill and care unobtain- 
able today at many times our prices. 






Fireplace specialists 
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for four generations 








159 East 54th Street, New York City * PLaza 9-8210 
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STORE DESIGN, continued from page 160 


down that the merchandise would face. Dust and dirt 
are always present to some degree, even under exact 
housekeeping conditions, and in spite of air-condition- 
ing. Carpeting permits the dust to settle into the nap. 
When a garment is dropped, it will not pick up dust and 
dirt from a carpeted floor as it would from a resilient 
floor where the dust is lying right on top. 


On the other hand, in highly trafficked areas of the 


store, where the nature of the merchandise permits, 


resilient floor covering may be used to advantage. This | 
type of covering, too, should be selected with an eye to | 


appearance and reflection on the stock. 


For many years, old stores that were landmarks in the | 


community, kept from modernizing their establishments 
because they felt it would cause them to lose their in- 
dividuality. But today, most of these merchants have 
come to realize that a store need not necessarily lose its 


personality in remodeling. They understand that through | 


skillful planning and design all the charm and setting 
previously enjoyed by the store, which the public has 
associated with it can be maintained and at the same 
time, provide a new, attractive setting for a more func- 


tional store operation can be provided. They also realize | 


that this can be done most effectively and economically 
through the combined services of the architect and in- 
terior designer. 




















handsome stowaways 
e $0 easy to fold and stack away 





at last, the perfect folding stack 

chair, handsome, sturdy and up- 

holstered for big chair comfort. 

in two exclusive designs created 
in the contemporary mood, yet 
| versatile enough to fit into any 
period. fashioned to highest dec- 
orator standards of iron accented 
with solid brass. 


contract prices available on request 


now at our new address 


& 
exclusives 


| 201 east 5éth street * new york 22 © plaza 8-1940 
in chicago: s. j. campbell co. 6-171 mdse. mart 


metal furniture — decorator's accessories 





HOTOMURALS 


MOVE Mt. RUSHMORE 
to Ft. ATKINSON 


| 


In the very heart of Ft. Atkinson, 

this monumental historic spectacle gives 

all who enter the local savings and loan 

a feeling of awe and respect, creates for 

this institution an atmosphere of stability 

only a mammoth likeness of these great Amer- 

icans could command...a stimulus only the 
magic of photomurals could effect. 


A variation of this interesting installation can be ap- 
plied to your premises or business. Our color booklet 
will be helpful. Write for it today. 


KAUFMANN & FABRY CO. 


425 SOUTH WABASH AVENUE 
CHICAGO 5, ILLINOIS 








No. G 60 Het. 23” 


Distinctive wall bracket in brass . . . with brass scrolls 
supporting crystal balls. Beautifully finished in either 
polished brass or antique green. Diameter of bowl, 
1134”. Bowl perforated with small stars. 


HECKEL & RINALDI 


235 East 42nd Street New York 17, N. Y. 


Manufacturers of 
Fine Brass and Bronze Lamps, Brass Chandeliers 
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PROCEDURE, continued from page 118 


all store and showroom planning today. One now has a 
choice of a growing number of systems around which 
to build the dividers, such as Deca poles or uni-struts, 
for example. Considerable latitude is available in choice 
of materials with which to span these standards, and so 
we have utilized metal sheets, as well as split bamboo or 
fishnet curtains or polyplastics, or even canvas or per- 
forated windowshades. Choice of the material must be 
closely related to the merchandise that is placed against 
these dividers. Not only dividers but also shelving sys- 
tems that are flexible are an inevitable token of a well- 
designed showroom these days. In fact, on occasion we 
have employed Garcy standards on walls so devised that 
no shelving need be present if it suddenly develops that 
a new collection puts emphasis on floor-standing rather 
than shelf goods. On one occasion we employed tables 
with adjustable legs so that they could serve for table 
lamps at 30” height or as platforms for floor lamps, 
being wired underneath so that they cast pools of light 
on the floor to attract attention. Throwing light on light 
was also employed in a display of wall lamps where 
pilasters of concealed illumination did much to throw 
the merchandise into strong relief. 

Lighting plan: Lighting offers a most effective medium 
for putting a “halo” around merchandise that is to be 
featured. We believe strongly in “textured” light as 





208-10 East 52nd Street © New York, N.Y. 
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opposed to an even spread of illumination. Focal accents 
of light can draw into relief an important item, a key 


display or a portion of a floor. Flexible lighting and | 
softly colored lighting both embody opportunities for | 


special effects that cannot be overlooked by the designer 
of showrooms and stores today. 


Color plan: Because economy budgets prevail so much | 


of the time, color becomes a powerful device for obtain- 
ing new effects at little outlay. One color costs no more 
than another; but one flatters the merchandise, another 
hampers. Free use of color can produce astonishing 
effects in presenting merchandise more attractively and 
can at the same time set the mood for the showroom or 
store to accord with the particular character of a firm. 
Businesses have personality, of course, just as houses do. 


Therefore a showroom or store designer must be careful | 


that the color plan suits the personality of the establish- | 


ment, just as the interior designer is careful that a color | 


scheme of a house suits the personality of his client. 


Color is so pliable that we have on occasion attempted | 


some innovations in color beyond the obvious one used | 


to demarcate one department from another or take ad- | 


vantage of an architectural jog. For instance, in the | 


store illustrated, a different color was used for each of 
the walls in the stairwells, and obtained a cheerful stimu- 
lating effect. We have also alternated two colors around 
the sides of a column. As a rule, we find it desirable to 





Brass 
Porcelain 


Bronze Doré 


Headboards 
& Tables 


Rhapsody—brass and porcelain 


where 
quality & style 
is important 


Carlton—Brass and bronze doré 


GEM STONE ARTS company 


204 East 28th Street, New York City MU 4-1909 


all work done in our workshop 


INTERIOR DESIGN APRIL 1955 





| 
j 





Write for catalog 


Snare Shemiture 
_ HOFSTATTER.... ' 


Biedermeier Breakfront 


Established 
1851 
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We interpret ideas...designs 


Whether it’s the traditional or the 
modern you're working in, we'll interpret your 
design in beautiful Flexscreen, and enable you 
to create individual effects. Sheer metal curtains 
allow perfect view, yet fully protect upholstery 
and rugs. One touch and Flexscreen slides open 
with exclusive Unipull. Fashioned for any type, 
shape, size fireplace. For illustrated folder and 
custom details, write us at 455 Vine Street, 
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Whether it’s salads or 
window treatments, the 
discriminating decorator 
mixes her own! Now you can 


custom-design a window 
shade to your own individual 


tastes simply by selecting 
from our splendid variety 

of TRIMMINGS, EDGINGS 
and PULL CORDS. Window 
shades are ultra fashionable 
these days and HOLLAND 

is your primary source. 

You may, of course, supply 
your own material, or choose 
one of the myriad cloth 

or woven wood textures 
from our enormous stock. 


Write for “Inspirations for 
Interior Designers”. 


heceacs|D) 


—— SA 
999 THIRD AVENUE 


near 59th Street 
New York 


PLaza 1-1420 


| 
| 


emphasize a column with sharp strokes of color rather 
than attempt to eliminate it. Everyone has color pre- 
dilections, and ours at Design & Display are towards 
sharp contrasts and clear youthful color schemes, a 
typical combination being white and orange with accents 
of blue or shocking pink, periwinkle and charcoal gray. 

Accessorizing and special displays: For some reason 
or other, the client with a truly elastic budget never 
appears on the scene, so one is compelled to get effects 
by paying great heed to the final touches, the “accessoriz- 
ing.” In the field of homefurnishings particularly the 
right pictures, lamps, ceramics, flowers, books, etc., can 
make a great difference in a vignette or special display. 
We sometimes call this the “cosmetic phase” of a show- 
room design. It is the last stage that takes a great deal 
of time for shopping, planning and arranging, but it 
makes all the difference in the world. Curiously enough, 
this phase of the project need not take a great deal of 
the budget. It is more a matter of “know-how.” The 
same accessorizing is present in special shop-within-shop 
designing, in focal displays around columns or in niches, 
and in window displays. 

Placarding: This, too, is basically important—par- 
ticularly if one wishes a showroom to function as an 
eloquent silent salesman. The integration of graphic arts 
into the general plans requires careful attention to color 
scheme, character of type face, size, and so on. 


Superior 
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A superb piece from the distinguished 
di Lucea collection. New Regency open 
circle console, with choice of imported 
marbles, marbleized wood or wood top. 
Finish to order. 


Carved wood mirror with antique gold 
leaf frame—horizontal or vertical style. 


ANTIQUES 
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wins? Io REPRODUCTIONS 
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1226 Second Avenue New York 21, New York 


LEhigh 5-0005 
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Middle & Southwestern Representative: Marjorie Westerfeld, 2915 Fairmount, Dallas, Texas 
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| F eaturing one of New York’s finest 


collections of old French oil lamps | 


and decorative accessories 


To the trade exclusively 


FLINT and BRADLEY 


INCORPORATED 


206 EAST 52nd STREET, NFW YORK 22 * PL 5-1485 








t your service— 
exceptional contract 
facilities for all 
commercial and 


residential installations 
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This bank board room table is nine feet in diameter with a leather and figured walnut top. Further 
evidence of our ability to satisfy unusual assignments based on your design or ours. 


BAN 0 309 EAST 46th STREET, NEW YORK @ Plaza 5-3273 
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WHY WE USED, continued from page 123 


To achieve this requires the professional experience 
of a highly skilled architect and interior designer. We 
can no longer just call in a “fixture man” in the old 
sense. We need someone who can adapt the design and 
the décor of the store to its needs—commercial, civic 
and cultural. He must understand the spirit of the store 
and the feeling we wish to instill in it. Our store is a 
moderately conservative one with a tradition of quality 
merchandise. In its long history it has developed a very 
definite character in which we take pride. 

Therefore, in planning to remodel and expand, we 
wanted an interior designer who would maintain the 
store’s individuality, one who in planning the interior 
would take into account the character of the store and 
the community, rather than impose any stereotyped store 
planning ideas. We wanted a designer who would 
“custom tailor” his own sense of design and color to his 
client’s needs. And finally, we wanted an interior de- 
signer to accomplish an overall comprehensive appear- 
ance for our store, as well as the basic lay-out of each 
department and its relative importance to its functions. 
Each department in the store has specific basic needs, 
and the interior designer must coordinate the planning 
of all departments to create a total picture. 


Another reason for the need of an interior designer is 


INCORPOR ATED 
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DRAW-MATIC 
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with the Hick of a suntch 


WE PROUDLY OFsee 


NEW MODELS 
wrth improved. 
Fully automatic, effortless, flatunes_ 


smooth operation at preset 
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installation 
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Remote control, if desired 


No special hardware, no in- 
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Precision product uncondition- 
ally guaranteed to give long 
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SHOWROOMS 
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DRAW-MATIC ENGINEERING CO. 


13025 West McNichols Road, Detroit 





SOO TNE MUNCIE AAT TO 


WHAT’S MISSING? 


Nothing! 


Here’s everything, at your service: Custom 
designed furniture and furnishings; Finest 
designs from great names you know; Com- 
plete, swift, experienced assistance in deco- 


rating, from floor to ceiling. 


NIE WW CATS 
20 East 41st Street, New York 17, N. Y. 
ORegon 9-2130 


New York's Outstanding Office Furnishers 
and Designers 


Write Dept. K-7 for full information 











Contemporary Lamps & Decorative Accessories from 
the decorators’ largest source of Murano Glass 


camer glass. 
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that developments in the techniques of retail selling and 
distribution have compelled radical changes in store 
planning. Among the most important of these are (1) 
the use of brand names of merchandise, necessitating 
their identification; (2) the concept of coordinated sell- 
ing; (3) advances in self service merchandising. 

These new selling concepts brought about new develop- 
ments in the physical structure of a store. (1) the use 
of vapor tubes has brought an entirely new conception 
of illumination; (2) greater use of high speed elevators 
and escalators has increased the number of people a 
store can handle; (3) air-conditioning has brought into 
effect the window-less store; (4) the simple, lighter 
structural materials now available have contributed to 
the simplicity of the shell of the building, thereby allow- 
ing for more usable space; (5) all the preceding factors 
allow for greater flexibility in lay-out and design, and 
more spaciousness has changed the concepts of circula- 
tion in the store which, today, are based on a constant 
flow of people and merchandise in and out of the store. 

We chose the firm of Copeland, Novak and Associates 


| to remodel our present store and design our new build- 


ing because we found that they have a very special 


_ understanding of our specific needs. Although they have 


designed innumerable stores, their work does not leave 
a stereotyped stamp on it. They studied the needs and 
character of our store and offered a fresh, alert approach. 
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CASE FOR COLOR, continued from page 136 


United States has become the most color-minded coun- 
try in the world. | A work: abiaa®: 
Tracing this matter further, I found that the first 
working manual establishing standards for the use of | to be used and admired for 
color in classrooms was published in 1939 by the Board 


of Education of the City of New York, under the title: | generations to come. 


“Color Planning School Interiors.” This manual has 
been a great influence throughout the country. Its palette 
has been used by various paint companies who have 
done the main job of persuading superintendents and 
school boards to the use of color on the walls and wood- 
work of schools. 

The problem then that confronted an industrial de- 
signer in the field was a serious one. In designing my 
school furniture, I aimed to make some contribution to 
the general trend of color in American schools by pick- 
ing up this oversight or neglect of color in school furni- 
Cadieux’side chair 
Send for new illustrated booklet. 


ture. This means bucking the legal specifications of 
hundreds of American cities. Fortunately, I had the 
approval of the manufacturer, Samsonite, who is willing Contract‘ service avaliable. 


to gamble on this pioneering which will entail a great 
deal of educating and selling to get school boards and 
superintendents to either change these existing specifica- 


tions or vote to override them. 307 East 46 Street « New York 17 
Once I had settled on my more general aims in design- Member: Decorative Furniture Manufacturers Association 





SHOW ROOMS 
Chicago 


Sun Glo Studios 
1538 Merchandise Mart 


New York 


Sligh Furniture 
Showrooms, Inc. 
305 East 63rd Street 


Grand Rapids 


Brach—Allen Studio 
5th Floor, Exhibitors Bidg. 


David Northrop Company 
3009 Fairmont Street 


Miami 
Whitlow Ringdahi 
5562 NE Fourth Avenue 


for the Espana theme 
The Matador 


a wood carving 


Request catalog on professional letterhead 
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1323 South Michigan, Chicago 5, Illinois 
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An unusual pier-type Trumeau. 
White and gold. 
Reproduction 
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238 East 44th Street-—New York 17, N. Y. 
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ing the furniture, it was necessary to clarify various spe- 
cific considerations, It is obvious, for example, that the 
color of furniture must bear a definite color relationship 
to the color schemes of the classrooms themselves. With 
this in mind, we undertook to find out exactly what color 
schemes and wall colors are the most popular in our 
schools. In addition to checking the paint companies, 
we made a spot survey in thirty-one states. 

I further planned that the group of colors that I would 

finally select must: 

1) permit matching and analagous schemes; 

2) permit complementary schemes or contrasting use 
of the furniture to the background; 

3) that the colors of the furniture frames should har- 
monize in themselves (to permit furniture being 
taken from one room to another in cases where 
additional equipment is needed) ; 

4) that the combination of any two colors in the group 
should make a pleasing color scheme. 

On the basis of this research, we chose the following 

colors, for some of these reasons: 

1) Blue-Green or turquoise: 

We found that the most used class room color is a 
light blue-green; and by far the most popular wood- 
work color is a medium blue-green. Blue walls 
are not nearly as popular, although commonly 

Continued on page 175 





agnor? 


7G) covers 
bhee 
WM allpo age 


INTERIOR DESIGN APRIL 1955 








_/ wewr \ 
Chanticleer Fabric 


worth filing 


Rich, antique beauty at its finest, 
in a hand-printed cotton. Reproduced — 
from an old document . . . the Chan- 
ticleer superbly captures. the warmth 
and charm of classic craftsmanship. 
In Mauve, Green, Red, Gold, Blue, 
Gold on Grey. 


Send for your yard sample today. Large 8” x 
12” swatches of the color line are attached to 
each one yard sample at no additional charge. 





ESTABLISHED 1885 


NEW YORK PHILADELPHIA 
34 East 53rd St. P.O. Box 7437 





Tradition Tells 


in Fine Furniture... 


Since 1890 Biggs’ Master Craftsmen 
have reproduced those pieces of furniture 
that create interiors of 


refined elegance. 


Mo BIGGS MASTER CRAFTSMEN SIN‘ 


BIGGS ANTIQUE COMPANY, INC. « RICHMOND, VII 


Catalog Available To Decorators And Fine Furniture Stores Upon Request... 
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CASE FOR COLOR, continued from page 172 


2) Rust Red: 2 
Because of the great popularity of peach color 
walls, I selected a greyed rust-red color, which is 
exactly the same hue as the peach wall color but 
much darker. This permits a monochromatic or 
matching color scheme in the peach-colored school 
rooms; and a contrasting or complementary scheme 
when the rust red is used with the popular blue- 
green walls or the pale blue or light grey walls. 
This shade of orange-red also makes a good analag- 
ous scheme when used with popular yellow walls. 


3) Cocoa Brown: 
The continued popularity of ivory painted walls 
and tan woodwork in schools throughout the coun- 
try led me to develop a shade of tan enamel which 
is more of a cocoa color and a little lighter in value 
than the legally specified school brown. Because 
of the amount of grey contained in this color, it 
makes a pleasing harmony with any of the standard 
pastel wall colors, 

4) Light Grey: 
I selected a pearl grey color with the hope that it 
would attract the interest of the practical and 
economy minded purchaser thereby becoming a 








he timeless appeal encompassed in this magnificent 
marble topped table, and the many others on display at our 
showroom, includes infinite taste and luxurious application 
to the decorator’s problem. Choose from a Mek ye of rare 
marbles, mosaics, intarsios and onyx. 
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India Modern offers versatility unlimited in 
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131 North Green Street, Chicago 7, Illinois 
Chicago: Knapp & Tubbs Dallas: W. Glenn Hennings 
Cleveland: Tom Sinks Los Angeles: Knapp & Tubbs 
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the new trade source for modern residential 
and commercial lighting fixtures. 
a comprehensive showroom 
display with special decorative design facilities. 


238 east 47th street plaza 1-0577 


substitute for the traditional dirty school brown. 
Obviously,,this light grey will go with any color 
scheme because of its neutrality. However, it defi- 
nitely has a cleaner look and a greater light reflec- 
tion than the standard brown traditionally in use. 

As a result, each of the colors in the group was 
chosen with a view to the special problems that exist in 
the field. Anyone who has worked with color will, of 
course, realize that the matter of actually providing the 
swatches for these colors was not one of simply choos- 
ing colors from chip boxes. The work of developing 
the swatches ran into many, many hours of adjusting the 
colors in hue and in value because of the necessity of so 
much interrelation—the relation of the furniture to the 
popular wall colors, and the relation of the furniture 
colors to each other. 

In the course of my research, I found that there is a 
growing interest in the improved methods of education 
which is becoming a controversial nationwide battle be- 
cause of the present-day improved economy and the 
larger population of parents. One phase of these methods 
is the development of improved school environment. 
These developments and new theories are very expensive 
because of the times. On February 8th, President Eisen- 
hower suggested a seven billion dollar school construc- 
tion program to offset the alarming shortage of class- 
room (300,000) throughout the country. Color is, of 


HUTCH CABINET 


made to order with choice of wood finish 


Always with the finest authentic 
reproductions of period furniture 
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FURNITURE SHOPS, INC. 


Manufacturers and distributors of 
household and institutional furniture. 
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course, still another important consideration in the de- 
velopment of environment. Why should not the furni- 
ture that our children are forced to use for so many 
thousands of days of their lives be pleasant and friendly 
in color and line? Why should not their eyes—bound 
to stray from textbooks—find something pleasing to rest 
on rather than something dull and depressing? 

Both Samsonite and I hope that my work may be in- 
strumental in bringing about a less institutional look 
and a more stimulating and cheerful atmosphere to the 
classroom. It is now up to the school boards, architects 
and parents to show by their acceptance of our general 
aims, that the American adult wants to do his part. I 
hope that some of the readers of this article may be in- 
fluential in helping with our campaign, designed as it is 
to give our children an atmosphere more conducive to 
learning than the drab classrooms of our youth. 





SOURCES: Offices, page 82-96 


GEORGE W. REINOEHL, page 82 
Furniture: Stow & Davis 
Floor and wall: Eagle Ottawa Leather 
Ceiling: Plexiglass 

MAURICE STERNBERG, page 84 
Desk, chairs: Haeger Desk Co. 


Curtains: Craftex 
Carpet: E. T. Barwick Mills 
Continued on page 178 
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No. 80—TEA 
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Vo. S1505—BENCH 
Length 34”, 
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Upholstered in beige 
or gray Vinyl 


Italion Brass Originais 


SHOWROOMS 


M. Firenan & C)., 667 Madison Avenue, New York, N. Y. 
S. J. Campbell Co., 6-171, Merchandise Mart, Chicago 14 
Donald P. Soeffker, 1353 Post Street, San Francisco 
Mat af Bros., 315 South Robertson Bivd., Los Angeles 
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3009 Fairmount, Dallas, Texas 
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DESIGNS FOR BUSINESS, INC., page 85 


Cabinet work: designed by G. Luss, made by Ezra Blank Assoc. 
Chairs: Jens Risom 

Fabrics: Isabel Scott; Arundell Clarke 

Ceiling: Acoustone by U. S. Gypsum 

Lighting: Lightolier, Century Lighting and Finland House 


WOR-DE-KLEE, INC., page 86 


Sofa & chairs: Jens Risom 
Fabric: Herman Miller 

Curtains: Knoll 

Wallpaper: Katzenbach & Warren 
Sculpture: James McCreery 
Floor covering: Purcell 


ROY F. BEAL, A.I.D., page 87 


Stewart Room 

Floor covering: James Lees 

Silk lampas wall covering: Scalamandre 
Director’s table: Heirloom (des. by Beal) 

Bank of England chairs: Barnard & Simmonds 
Leather: Lackawanna 

Wall brackets: Finland House 


Strickland Lounge 

Floor covering: Nye-Wait 

Lamps: Mary Ryan & Crest Co. 

Ceiling fixture: Finland House 

Coffee table: Pahlmann’s Hastings Square Group 
Other furniture: Heirloom 

Mural: J. Coleman Akin 


Clark Family Room 

Floor and wall: Armstrong Cork 
Other walls: Fabrikona 

Light fixture: Finland House 
Chairs: Baker 


Fresco: J. Coleman Akin 


HAYDON HOUSE, INC., page 88 


Furniture: Tomlinson 
Paneling: California Redwood 
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finished wood 
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JOSEPH W. GINSBERG 
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FURNITURE & 
FURNITURE FRAMES 


Catalog Mailed on Request 
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37-39 East 21st St.. New York 
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SHAW & DRAPER, INC., page 88 
Furniture & floor coverings: The Westcort Co. 
Grasscloth: Timbertone 
Tops of desk and bar: Formica 
Curtains: F. Schumacher 
Chair fabric: Jofa 
Lamps: Hansen 
Hardware on bar unit: Charles McCarthy 
Felt on wall: Central 


JOHN BARLOW, page 88 
Curtains: Jofa 
Leather: Adams 
Desk: Stowe-Davis 
Chairs: Dunbar 
Console & small table: Davidson, Ltd. 
Screen: Frederick O’Hara 


ROBERT MAYER ASSOC., page 88 
Upholstered furniture: Knoll 
Table & desk: Jamestown Lounge 
Carpet: James Lees 


°o. Oo. WIDMANN, page 89 
Reception room 
Floor: Dodge Vinyl Cork 
Sofa: Vakassian 
Fabric: Isabel Scott 
End table & coffee table: Design Previews 
Light fixture: Lampland 
Chairs: J. G. Furniture 
Fabric: Stroheim & Romann 


President’s Office 

Bench, cabinet & desk: Herman Miller 

Leather accessories: Froelich , 
Leather chair: J. G. Furniture as 
Swivel chair: J. G. Furniture 

Fabric: Marie Nichols 

Ceiling fixture: Finland House 

Crystal vase: Steuben 

Floor: Dodge Vinyl Cork 


PHILADELPHIA SHOWROOM: 


Knoll Associates, Inc. 

Lehigh Furniture Corporation 
Paul McCobb Design Associates 
Herman Miller Furniture Co. 
Harvey Probber, Inc. 


PLUS THESE SERVICES FOR 
DECORATORS AND ARCHITECTS: 

Interior Design, Engineering, Coordination - e artes 
of Fabric Color & Furniture | he ee 4 ae s me 
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Robert Le Fort and Company, Inc. 
Showrooms « Offices « Factory— 
1825 Wylie St. 
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SHOW ROOMS NEW YORK ¢ SUITE 341 * 225 FIFTH AVENUE 
CHICAGO « 1551 MERCHANDISE MART 


GRAND RAPIDS * EXHIBITORS BUILDING 
INTERIOR DESIGN APRIL 1955 DALLAS * 301-3 MERCHANDISE MART 


SAN FRANCISCO * 501 WESTERN FURNITURE MART 











rit b hure | General office 

—- for er | Desks & chairs: Herman Miller 
| Floor: Kentile 

Clock: Howard Miller 

| Curtains: Pacific Prints 

| Fabric on chair: Scalamandré 


Terra Cotta 
Pineapple 


20” high is. s. l 
Ayo S. SILVER INTERIORS, page 9 


Furniture: Lehigh 

Curtains: Creative Looms 
Upholstery fabrics: Boris Kroll 
Carpet: Bigelow 

Vinyl floor: Sloane-Deleware 


F. V. GERSTEL, INC., page 92 
Carpet: Simon Manges 
Desk, cabinets: Dan Regan Woodworking Co. 
Chairs: Fabry 
Grasscloth: Fine Art 
Wall paneling: U. S. Plywood Flexwood 
Coffee table: Enfield 


LEIGH ALLEN, page 92 
Carpet: V’Soske, through Lord & Adams 
Desk & coffee table: made by Ammann-Gocrtz 
Sofa & chairs: Lehigh 
Sofa fabric: Isabel Scott 
Chair fabric: F. Schumacher 
Panels behind sofa: Polyplastex 
Mobile: Tolkach 


WALTER DORWIN TEAGUE, page 93 
Reception Lobby 
Floor: Sloane-Deleware Koroseal 


Carpet: Alexander Smith 
Chairs: Lehigh 


| Employees’ Lounge 
“4 Sofas: Harvey Probber 
aco . acca Chairs: Lehigh i 


Carpet: Alexander Smith 
Curtains: F. Schumacher . 
5 EAST 49th STREET ¢ NEW YORK 17, N. Y. PLAZA 5-9294 Continued on page 182 





Terra cotta 
Mushroom 
Stool 

17” high 
+ 14-968 








IMPORTERS 


Opens to 112" x 35" x 29" high, 
| seats 12 













Custom built furniture and 
interiors that solve today’s living 
problems of function, : 
space and design 


The Scandinavian 
Extension table 

the most beautiful 

and most practical made. 


| In birch, elm, mahogany, 
oak, walnut, curly birch, 
teak or black. 
Now available with or without 
alcohol and heat resistant 
finish. 


Immediate delivery 





exc.usive distributors for the U.S. 


FORM AND FUNCTION, INC. 


22 East 2st St., N. Y. 10, N. ¥. OR 4-1570 


New York Showroom 


B R O T H E R S$. ts Robert Barber, Inc. 
326 East 32nd St.» New York 16, N.¥.+MUrray Hill 600s 6 East 53rd St. N.Y. 22 EL §-0785 





9" x 35" x 29" high closed 


INTERIOR DESIGN 





APRIL 1955 








COMPLETE 6 facili- 
ties for handling all 
contract installa- 
tions; draperies, up- 
holstery, banquettes, 
etc. Interiors exe- 
cuted for Walter 

L. Ballard Corp., Jac 
Lessman, Statler 
Hotels, Inc., Mar- 
shall Field — New 
York Contract Divi- 
sion, etc. Our new 
showroom of uphols- 
tered furniture and 
draperies is open 


ART 
UPHOLSTERY 


STUDIOS COMPANY 


110 West 26th St. 
New York City 
CHelsea 3-0136 





Simon, Manges & Son PRESENT 





Sutton 


An all wool face velvet carpet made 
expressly for us. Available in top 
fashion colors of Parchment Beige, 
Wedgewood Blive, Monterrey Green, 
Opal Gray, and Turquoise in 12‘ and 
15‘ widths . . . immediate delivery at 

the decorator’s net cost of $9.60 

per sq. yd. Samples upon request. 


Park Lane 


An outstanding fine Wilton carpet 
made exclusively for us. Available in 
. glorious 


Gre en, Creole 
pVabaslate Beige 


sparkling hues of Vermont 

OFVrS Aan esate Mm @elliielaalicl st-1ieT: 
Crystal Gray 
Gray in 12‘ and 15’ widths 


Turquoise Smoke 
Taalpalcreiiehis 
x delivery at the decorator’s 


$12.60 per sq 


net cost of 


yd Samples 


Wy olelamaue 





575 MADISON AVE., NEW YORK © MURRAY HILL 8-7700 
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for your inspection. 





(DQ y g 
Fac LTE f 


405 EAST 62nd STREET 





CUSTOM 
HAND CARVING 
and 
WOOD TURNING 


The experience and craftsmanship 
of old-world masters produce for Ben- 
dix Mouldings the finest custem deco- 
rative and statue hand carvings avail- 
able today. Machine carvings, like 
mirror frames, carved legs, table 
aprons, etc., are beautifully made to 
your most exacting specifications. 

Lamp parts, knobs, balustres and 
other types of custom wood turning 
can be produced in smallest lots 

Send sketches for prompt attention. 


IN STOCK 
FOR IMMEDIATE DELIVERY: 


ail 


Mouldings and ornaments in 
period and modern styles. 

frame and picture frame mouldings or frames 
in genuine metal leaf finishes. Brass, Bronze, Chrome 
covered mouldings. 





If It’s Wood — Bendix Can Do It 


Request 
Catalog 
No, 853D-1 








o Idings | | 


192 LEXINGTON AVE, NEW YORK 16, N. Y. 












































@ This thrilling new Robin Robinson chair is the newest 
in Taylor’s famous line of custom production designs. 
Custom production makes possible the economies of 
quantity production up to the finishing stage. From that 
point on, the chair may reflect your taste through your 
own selection of wood finishes and upholstery covers. 
There is a wide choice including new pastel top-grain 
leathers, or we will match your fabric sample. 


Of course, the new Taylor 707 group has all the comfort 
and construction qualities that make a fine office chair. 
The 707 features a wall-saving back leg, and the 7072 
is a posture chair. There’s full foam rubber in the seat 
and back of both chairs. 


Write today for prices and details. 


TH ‘Taylor CHAIR COMPANY 


Bedford, Ohio 








SOURCES, continued from page 180 


ROBIN ROBINSON, ROBERT BAILEY, page 93 


Chairs: Taylor Chair Co. 

Desk & bookcase: Doten-Dunton 
Console: Dunbar 

Lamp on bookcase: Almco 
Lamp on console: Stiffel 
Chandelier: Stembridge 
Curtains: F. Schumacher 
Carpet: Bigelow 

Cork border: Kentile 


DORIS LaPORTE, page 94 
Furniture: Macey-Fowler 
Lighting: Stamford 
Other furnishings: Executive Furn. Guild 


LEON BARMACHE ASSOC., page 94 
Desk: Max Grammer 
Floor: Robbins 
Chair: Jens Risom 


MICHAEL SAPHIER ASSOC., page 95 
Desk, cabinets: made by Superior Cabinet Corp. 
Chairs: Knoll 
Carpet: Mohawk, through William Gold 
Lighting: Lightolier (spec. fixtures designed by Saphier) 
Marble: Marblecraft 
Map: Roth Associates 
Ceramic tile floor: Mosaic Tile Co. 
Vinyl tile: Matico 


HERMAN SCHLORMAN, page % 
Leather: Clark & Burchfield 
Casement fabrics: Menlo Textiles 

GENE TARNAWA, page 96 


Chairs: Dunbar 

Floor coverings: F. Schumacher 
Curtains: Thaibok 

Blinds: Sun Vertical 

Lighting: Finland House 








Leopold Colombo & Bro. : 
Zmporters and Hahera of “Fine “Furniture 


327-329 East Triety-FounTn Street 
New Yorn 16..N. ¥_ 


Catalog on Request 








|BYersv ee 
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HOTELS, pages 97-114 


MORRIS LAPIDUS, page 97 
Furniture: Valley Upholstery 
Lamps: Benthan, Nesle, Krex 
Mounting & shading: Ruth Vitow 
Curtains: Anton Maix 
Ceiling: Owens-Corning Fiberglas 
Flock paper in rear: Fine Art 


LIPPINCOTT & MARGULIES, 
Bird Cage Lounge 


Bar Stools: Chairmasters 
Upholstery fabrics: La France 
Carpet: A & M Karagheusian 
Artificial birds: Staples-Smith 
Coffee Shop 

Tile floor: Robbins 

Wall tiles: Janet Rosenblum 
Draperies: Arundell Clarke 
Upholstery fabric: Gilford 


HENRY END, page 101 
Entrance 
Lighting: Lightolier 
Chairs: S. J. Campbell 
Table: New Metal Crafts 
Doors: Herculite Glass 
Dining Room 
Carpet: Mohawk 
Chairs: General Fireproofing 
Fabrics: L. E. Carpenter 
Ceiling: Armstrong Travertone 


JOHN F. CLIFTON, page 102 


Carpet: James Lees 

Brick wallpaper: Katzenbach & Warren 
Chairs: Thonet 

Tables: Chicago Hardware & Foundry 


Shutters Unlimited,, 
i a R MOVABLE LOUVRE SHUTTEF 


MANUFACTURED IN NEW YORK eS f.77¥ 


100 WEST END AVE., N. Y., 23 TR 7-6620 


Delightful if y¥ different- 


pleasingly practical 


Lazy Susan in antique pine, 
pickled pine, walnut or 
cherry . . . intermediate 
spindles—solid brass. 
Diameter 19%2”—height 19” 
May also be used for books, 
magazines or what you will. 
No. 2008 Lazy Susan 


CABINET MAKERS 
OKEMOS MICHIGAN 














wt Tater 











wou, beautiful COPPER - 


{ j. Charles Dergens, designer, presents 
the COPPER-LINE. Stainproof, burnproof, and non- 
corrosive — you have an economical and durable 

finish that is quick and easy to clean. 


LA 






Write for catalog showing the complete line. 


érry furniture (ompany 


507 MONROE AVENUE, N. W. 
GRAND RAPIDS, MICHIGAN 


gt a 


° ey — ; 
Pg GB - 


MADISON AVENUE. NEW YORK 


New exclusive 
modern Italian and 
Scandinavian 


fabrics 


Only representative of MITA, 
awarded first honor prize at Tenth 
Triennale, Milano, Italy . . . and 

featuring such famous designers as 
Gio Ponti of Italy, Miss Paula Trock 
of Denmark and Miss Sophia 
Widens of Sweden. 


We invite your 


early inspection 
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Blinds: Grace Ritchie Clarke 
Fountain heads & figures: Silvestri 
Fabrics on chairs: L. E. Carpenter 
Fabric on banquettes: Moss Rose 
Artificial plants: Mamie Finklestein 


JAC LESSMAN, page 103 
Coffee Shop 


Furniture: Empire State Chair Co. 
Lighting: Klieg] Bros. 


Living Room 

Carpet: Artloom 

Upholstered Furniture: Harvey Probber 
Table tops: Formica 

Lamp: Laurel Lamp Co. 


International Room 

Laminated floor: Higgins, Inc. 
Lighting: Klieg] Bros. 

Plastic wall covering: Laverne 
Chairs: General Fireproofing 

Fabric: Fabric Leather Corp. 

Sculptured eagle: Arvi Tynys 
Sound System: RCA 


WALTER M. BALLARD CORP., page 107 


Floor: Robbins (through Smith & Jessen) 

Booths, banquettes, bar: Chairmasters 

Chairs: Hickory Chair Co. 

Upholstery fabric: Naugahyde through J. H. Thorp 
Curtains: Jofa 

Drapery workshop: Art Upholstery 

Pictures: Charles Cobelle 

Framing: Milton A. Bleier Corp. 

Bar equipment: Nathan Strauss 

Plastic Plants: Decorative Plant Corp. 

Decorative glass: Erickson Glass Works, at Wm. H. Thenton Co. 
Copper accessories: John Monnikendam 

Television: Orfeo 

Bronze menu frames; Treitel-Gratz, Inc. 

Lanterns: Charles Wagner 


ELEANOR LeMAIRE, 


Carpet: Whittall 

Ceiling: Modern Metal Mfg. Co. 
Tables: Edgewood Furn. Co. 

Settes & chairs: Huller Furniture Co. 
Counters: Formica Realw 

Screens: A. Bitter Construction Co. 
Cabinet work: McCloskey-Grant 
Bronze work: Bronzecraft 

Vinyl wall covering: L. E. Carpenter 


STORES & SHOWROOMS, pages 115-124 


COPELAND, NOVAK & ASSOC., pages 116-117 
Shoe Department 
Carpet: Artloom 
Stools & settee: Janet Rosenblum 
Fabric: Boris Kroll 
Hans Wegner chairs: Bonniers 


page 109 


Continued on page 186 






New Grecian Key Design 
in Brass and Vinyl 


KNICKERBOCKER CARPETS, Inc. 


9 East 53rd Street © N.Y. 22 © EL 5-515I 
featuring 

a complete selection of 

custom color carpets 


and custom designed tile floors 
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Crystal and Ormolu 
These full ‘te hand-cut cigarette boxes have Mottahedeh 


ormolu hinges and are reproductions of fine antique 


pieces. : NEW YORK: 225 Fifth Avenue 
No effort has been spared to achieve the same careful : : 


craftsmanship and proportions found in the originals. CHICAGO: 1555 Merchandise Mart 
Boxes are available in 3 sizes—3%2" x 414”; 4” x 514”; DALLAS: 1307 Fairmount Street 
4” x 814” and in 4 cuttings. Prism—Diamond Point— LOS ANGELES: 603 No.La Cienega Blvd. 


Strawberry Diamond—Plain. 
Ash tray is available in diamond cutting. 











FIOM Whe Gf Ff LALLA Grou, 


By NAHON : : 
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brass covered 


tubing— 
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The cafe-curtain motif is back in style for window 
treatments. Gould anticipated the trend and so 
can supply you with brass covered iron-lined 
tubing in diameters of I!/", I", 34", 2" and 
¥g'' with rings, end brackets, supports, pole ends 
and pulleys. Order the finest in curtain and 
drapery hardware from Gould. Delivery will be 
prompt but the supply is limited, so please order 
well in advance. 








Send for Supplement to Catalog No. 14. 


MERSEREAU CO., Inc. 


35C West 44 Street, New York 36, N. Y. 


The 





Manufacturers of Quality Curtain and Drapery Hardware for Over 79 Years 
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SOURCES, continued from page 184 


Sportswear Department 

Panels: designed by Mariska Karasz 
laminated between Polyplastex 

Vinyl floor: Robbins 


MARY MORAN, page 119 


Showroom 

Specially designed tables: S. Cavallo 
Curtains: Scalamandré 

Carpet: Edward Fields 

Wall covering: Louis Bowen 

Chairs: Directional Showrooms 
Chair fabric: A. H. Lee 








Foyer 

Chairs: Widdicomb 

Fabric: Thaibok 

Vinyl floor: Robbins, installed by William Gold 
Chandelier: Charles Winston 


Office 

Desk, armless chairs: Directional Showrooms 
Armchair: Guild 

Curtains: Jofa 

Chair fabric: Isabel Scott 

Chandelier: Charles Winston 

Carpet: Edward Fields 


LEON GORDON MILLER, page 120 


Chairs: Thonet 

Upholstery fabric: Naugahyde 
Carpet: A & M Karagheusian 
Lighting: General Lighting 
Curtains: Seymour Fabrics 
Tile: Kentile 


TOMMI PARZINGER, page 121 


Rug & vinyl floor: Saxony 
Curtains: S. M. Hexter 
Furniture & chandelier: Parzinger Originals 








! R 


/ 


custom 
lamp ST 


| and 


moundtaes 


> third 











| Designed for UNITED NATIONS 


by Abel Sorenson 


ASH RECEIVER NO. 22 
height 21" Diameter 7" (top) 


© Wall ash receivers 
© Waste Baskets 
© Wardrobe Racks 


© Costumers 
® Sand Urns 
© Smoking stands 
© Umbrella stands 


Also featuring the pyrex glass sand urn selected 
for good design by the Museum of Modern 
Art of New York. 


LOUMAC SUPPLY CORP. 


Manufacturers and Distributors 
333 East 103rd St., Dept. ID, N. Y. 29, N. Y. 
ATwater 9-8604 





Le iy 
fy , 
iverrphic 
O8sl 
0616 
BY 
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HARGREAVES & HAIGLER, page 122 


¥ holesale showroom 

Carpet: Alexander Smith 
Curtains: Morton Sundour 
Mirror: Atlas Mirror & Glass Co. 
Screens: Louis Bowen grasscloth 
Tables: Janet Rosenblum 


Retail showroom 


Chintz fabric: Stroheim & Romann 
Plain fabric: Jofa 


HOFFMAN & HEIDRICH, page 124 


Floor: B. F. Goodrich 

Cabinetwork: Sivakoff & Miner, Inc. 
Lighting: Lightolier 

Walls: Pegboard 


BANKS, CLUBS & LOBBIES, Pages 125-134 


MRS. REUBEN N. KNOX, page 127 


Officers’ Platform 


Furniture: John Scalia-Schmieg & Kotzian 
Upholstery leather: Eagle-Ottawa 

Desk top leather: American Leather 

Desk accessories: Froelich Leather Craft 
Carpet: James Templeton 

Paneling: Adleta Showcase Mfg. Co. 
Desk hardware: P. E. Guerin 


Vault Custody Area 


Furniture: Richard Sandfort 
Carpet: James Templeton 


Executive Office 

Furniture: Saybolt & Cleland 
Carpet: James Templeton 

Drapery fabric: Elbert Jackson 
Made by: Fetzer Co. 

Lamps: Hendrickson-Heffernan 
Paneling: Adleta Showcase Mfg. Co. 


NEW ERA Mirrored Furniture 


315 East 47th St. 30 N. E. 39th St. 
New York City Miami, Florida 





furniture... 
fabrics... 
lamps 


EDWARD A. ROFFMAN ASSOCIATES 
17 E. 48th St., New York 17, N. Y. + PL 3-7648 
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No, 25 — Ch 
Height 22/2”, 


No. 366M — English Batter- 
sea Cupboard with handsome 


brass grillwork 


FROM THE 








Wall Clock 
idth 18” 


allensea croup 


The refreshing ‘‘new look” in 
fine furniture that has taken leading 
decorators by storm . . . in warm, 
glowing cherry for the living, dining, 
and bedroom. Each perfect 
piece hand-built and finished by the 
peerless Treasure House craftsmen. 


2 MICHIGAN 
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NATALE STREET 





FOR DISTINGUISHED FURNITURE 


IN PHILADELPHIA 
1714 WALNUT ST. 
Kingsley 6-359 





NATALE SHOWROOMS inc. 


222 E. 46 ST.,N. Y. 17 @ MU 2-4852 


JAPANESE 


IMPORTS 
Wallpapers | 
handprinted 
grass cloth 
paper cloth 


wood veneer 
silk 


Fusuma Paper 


36° x72" panels 
also other hand- 
made papers and 
bamboo products. 


Inquiries on your letterhead 
invited. Samples sent on request. 


YASUTOMO & CO. 


24 California St., San Francisco 11, Calif. 
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NEW SHOW ROOM | 











R. G. NELSON, INC., page 128 


Floor: Tile-Tex Division of Flintkote 
Paint: Pratt & Lamberts 
Upholstery fabric: Naugahyde 


PETER HOLLEY, ROGER BROWN, page 130 


Carpet: C. H. Masland 

Chairs & bar stools: Empire Chair Co. 
Upholstery fabric: Naugahyde 
Ceiling: U. S. Gypsum 


HELEN CARITY GREEN, page 130 


Furniture: Lee L. Woodward Sons 
Carpet: Center. Carpet Corp. 
Wallpaper & Fabric: Piazza Prints 
Lighting: Greene’s Lighting 
Upholstery fabric: Gilford Leather Co. 


PAUL BAMBERGER ASSOC., page 132 


Carpet: Simon Manges 

Scenic paper: Katzenbach & Warren 
Curtains: Dan Cooper 

Sofas & cabinet: Harvey Probber 


MAURICE STERNBERG, page 135 


Furniture: Widdicomb 

Fabrics: Judith Dubovy 

Marble-top table: Italian Marble Mart 
Lamp: Excelsior 


HAYDON HOUSE, INC., page 134 


Rug: Cabin Crafts 
Upholstered furniture: Dunbar 
Coffee table: John Widdicomb 
Lamps: Lightolier 


CONTEMPORARY: efficient 


as designed 
for the 


studios 
of KSFO 


pencer & Co. 
OFFICE FURNITURE 
LEATHER UPHOLSTERY 
OFFICE CASE GOODS 
* SPECIAL DESIGNS 
FOR OFFICES - HOTELS +» BANKS 


‘327 MELROS TENU » Los Al , i 
3.” ee ae ee A men! fat 1 nc IRS PB > hs 


kson Square, San Francisco 
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UPHOLSTERED IN TOP-GRAIN LEATHER 





IMPORTERS 
OF 
Fine Upholstery 
and Decorative Fabrics 
Linens and Chintzes 


Tae 


FABRICS, INC. FABRICS, LTD 
6 East 53rd Street, New York 22 
BOSTON CHICAGO 


Gould Morgan C W Freeman 
420 Boy On siree AN M Rd Boulevard 





LOS ANGELES SAN FRANCISCO a 
" Rabe US Powell Street ad Nationally advertised 

) Powe ee . } 

DAELAS 
Doak Stowe & 6 Jar Springs Ave + 
SOUTHEASTERN REPRESENTATIVE 


a Illus, catalogue available 






/ FURN. CORP. 


\_/ 


- 


42 Greene Street, N. Y. C. ° CA 6-1850 
2 Blocks West of B'way, 2 Blocks No, of Canal 


DYNASTY 


FRESH IDEAS now at 


are our business... 

















MODERN * 18TH CENTURY © FRENCH 








The House of Time 
471 Park Ave 


in custom 4 New York 22 
designing and 
decorative layouts 
for Universities, 
hotels, and other 
public buildings 
as well as 


private homes. 


FOUNDER MEMBER GRAND RAPIDS FURNITURE MAKERS GUILD 


and at 


TRANSORIENT INC 


142 East 32nd Street, New York 16 
Gael 
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We PS to the office pe 36 E. 
We 22, NYC. See the fabrics at 
i ae na. 58 St. 








“CLASSIFIED ADVERTISEMENTS 


HELEN HUTCHINS PERSONNEL AGENCY — 767 Lexington 
Avenue, New York 21, N. Y. TE 8-3070 Specialist In- 
terior Architectural, Industrial Design, Decorative Aris, 
Trade, Home Furnishings. Helen Hutchins’ five year 
association with a leading professional decorator or- 
ganization insures intelligent and individualized screen- 
ing of all types of personnel for interior decorators. In- 
terviews by appointment. 





CAREER BUILDERS—PLACEMENT SERVICE—F or architects, 
architectural designers, interior decorators, industrial de- 
signers, draftsmen, sales personnel and office personnel. 
Interviews by appointment. Plaza 7-6385, 35 West 53rd 
Street, New York. 

INTERIOR DECORATION—HOME STUDY Announcing new 
home study course in Interior Decoration, For profes- 
sional or personal use. Fine field for men and women 
with talent and aptitude. Practical basic training. Ap- 
proved supervised method. Low tuition. Easy payments. 
Free booklet. Chicago School of Interior Decoration, 835 
Diversey cna Dept. 7254, ge 14. 

ONE HALF OF BEAUTIFUL MIDTOWN SHOWROOM — 
Ideal for manufacturer of decorator type furniture, wall- 
paper, fabrics, etc. Other half presently occupied by 
quality metal furniture manufacturer. Good decorator 
traffic already exists, 1000 ft. available at $3900.00. 
Lease. Telephone PLaza 9-5151. 

















PRINCIPAL SERVICES RENDERED 
FOR THE INTERIOR DECORATOR 


REGISTER qualified Interior Decorators for eligibility to enjoy trade privileges. 
Issue a DECORATOR’S DIRECTORY of approved wholesale quality sources. 
Offer an ARBITRATION SERVICE for unbiased practical assistance in resolv- 
ing controversial issues. 
In preparation—a BOOKLET on BUSINESS MANAGEMENT and ETHICS for 
the Interior Decorator. 


FOR THE TRADE 
Publish a CREDIT REFERENCE RATING BOOK listing active professional 


Interior Decorators throughout the United States. 

Issue up-to-date CREDIT REPORTS on Interior Decorators. 

Maintain a department for distribution of MAILING MATERIAL to the In- 
terior Decorator. 

COLLECTION SERVICE—No charge unless successful. Rates on request. 
Inquiries addressed to the undersigned for further particulars will receive 
immediate attention. 


ALLIED BOARD OF TRADE 


Auurp Boarp or TrRApE 


INCORPORATED 
350 MADISON AVENUE, NEW YORK 17, N. Y. Murray Hill 2-4372 
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SITUATION WANTED — Experienced furniture man, top 
flight furniture sales executive. Thorough knowledge 
showroom operations. Wide experience sales manage- 
ment, promotion and publicity, new designs, production 
costs, and inventory control systems. Male, Age 35, mar- 
ried, college graduate. Box 227, Interior Design, 201 E. 
56th St., N. Y. 22. 


TOP-FLIGHT DESIGNER WANTED by leading New Eng- 
land furniture maker. Must be sound craftsman, well- 
rooted in traditional design, practical, creative, experi- 
enced in top-quality case goods. Unusual opportunity. 


Consultant basis. Write fully in strictest confidence. 
Box 228, Interior Design, 201 E. 56th St., N. Y. 22. 


FABRIC REPRESENTATIVES WANTED — Imported, hand- 

printed fabrics to decorators, architects, and contract 

departments for Texas, Atlanta, Philadelphia, Washing- 

ton and Richmond area. Liberal commissions, fast mov- 

ing line. Box 229, Interior Design, 201 E. 56th St., 
eA 4 





SHOWROOM SPACE WANTED by national cut-order fab- 
ric house, to share with other fabric or kindred line. 
Vicinity 53rd Street. All replies held strictly confidential. 
Write Box 230, Interior Design, 201 E. 56th St., N. Y. 22. 








C. S. Goodfriend 
& Co., Inc. 
225 Sth Ave. 
Rm. 1015 
New York City 


16" high 

White Earthenware 
Chantilly Urn 
suggested retail 


$21 











LAMPS 
KARDUX 


Studio 303 
624 Madison Ave., N.Y.C. 22 
PLaza 3-5454 
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new version 
of a good design 


THE TROY SUNSHADE CO. 
TROY, OHIO 


NEW YORK © ONE PARK AVENUE 
Chicago, 666 Lake Shore Drive 
San Francisco (Stvart-Troy), 31-37 Front St. 
Portland, Ore. (Fishel-Troy), 5 S.E. Union Ave. 
Boston (New England-Troy), 90 Canal St. 
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TRADITIONAL, CONTEMPORARY AND MODERN FURNITURE 


DISPLAYS 





; 
j : i 
NEW YORK 4 GRAND RAPIDS CHICAGO LOS ANGELES 
THE MANOR HOUSE EXHIBITORS BUILDING 6TH FLOOR,MERCHANDISE MART 6778 BEVERLY BOULEVAR 


305 EAST 63RD STREET : 


BAKER FURNITURE INC.10 MILLING ROAD, HOLLAND, MICHIGA 
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INCORPORATED 
227 EAST 56TH STREET * NEW YORK 22, NY. 
Plaza 8-0950 


NEW YORK avila ere) DALLAS Ness ANGELES 
"SAN FRANCISCO. - MIAMI BEACH 
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From the constantly expanding Fruitwood Collection .. . 


magnificently hand-crafted pieces that capture the unique 


flair and spirit of the Age of Elegance: 


No. 1356 Cherry Commode 
60” W.x 18” D.x 58%" H. 


CHARAK FURNITURE CoO. 


MANUFACTURERS ASSOCIATION 


MEMBER: DECORATIVE FURNITURE 


Showrooms: 

New York: 444 Madison Ave. 

Boston: 38 Wareham St. (Factory) 

Chicago: Charles Geller, Merchandise Mart, Traditional Div. 
Chicago: John R. Willis & Co., 325 N. Wells St., Modern Div. 
Los Angeles: Herman Schlorman, 8820 Beverly Blvd. 
Dallas: Houston & Knight, 2722 Fairmount St. 
Cleveland: John Polatsek Inc., 2810 Superior Ave. 

Atlanta: The Annex Inc., 1013 W. Peachtree, N.E. 

Toronto: Albon Reproductions, 50 York St. 








